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Professional Development 
Customer Service 
• Load crew: Smart and Final, Diamond Bar, California  

January 2019 - present 
Able to memorize product placement, accommodating service toward all age groups 
and accomplish daily tasks in a timely fashion. 

Newspaper 
• Campus Times Life section editor: University of La Verne 

February 2020 - May 2020 
Oversaw student writers, sought out events for staff writers to cover weekly and 
ahead of time, brainstormed sources for stories, used Adobe InDesign to construct 
newspaper and WordPress to upload stories to our website. 

• Staff writer: Campus Times, University of La Verne 
September 2018 - May 2020 
Tasked with writing 13 stories throughout our 14 week semester. Experience in 
writing for news, sports, life, entertainment, arts and business stories; each including 
four different, reputable sources. 

• News Assistant: City News Group, Grand Terrace, California  
August 2019 - February 2020 
Worked side-by-side with field reporters and community organizations. Constructed 
and maintained the calendar page for six different cities, wrote weekly articles, and 
assisted in newspaper production and packaging. 

Television 
• Reporter and Anchor: LVTV, University of La Verne 

February 2019 - May 2019 
Worked closely with adjunct professor Monica Gutierrez and ULV Broadcast 
Operations Manager Shane Rodriguez on Foothill Community News. Tasked with 
writing and self-editing VOs, VOSOTs and packages, gathering footage, editing 
footage and audio, anchoring broadcasts and interviewing officials and local residents. 

Radio 
• On-air personality: KULV Radio, 107.9 Leo FM, University of La Verne, 

September 2017 - December 2017 
MixMaster Drew was the solo personality playing tunes, promotions and live PSAs 
for two hours a week. Audio console included CD player, USB and cassette deck 
functionality. 

Education 
• University of La Verne 
• Graduate in May 2020 

• B.A. Communications with emphasis in Broadcast Journalism 
• Campus Times Life section editor: Spring 2020 

Honors & Awards 
• Newspaper: 

• Communications Awards 2020 
• Honorable mention for News - Former student charged with faking racist incidents  

• University of La Verne Founders Scholarship recipient 
• University of La Verne Dean’s List Spring 2019, 2020

Current Address:  
47 Los Felis Drive 
Pomona, California 91766 
Cell phone: 909-802-0997 

Personal Qualifications: 
• Programs: Adobe Premiere Pro, 

Adobe Photoshop, Adobe Rush, 
Adobe InDesign, WordPress and 
JournoPortfolio. 

• iOS and Windows software 
knowledge. 

• Pages to Words, Keynote to 
Powerpoint, so on and so forth. 

• Syntax and Grammar etiquette.  
• If I can’t diagram it, it’s not a 

sentence! 
• Social media knowledge: 

• Twitter, Instagram, Facebook, 
and Snapchat. 

References: 
• Elizabeth Zwerling  

Professor of Journalism 
University of La Verne 
ezwerling@laverne.edu 
626-215-2156 

• Lance Pugmire  
Professor of Journalism 
University of La Verne 
lpugmire@laverne.edu    
909-556-4333 

• Jacob Ryan Ortiz 
Owner / Founder of Legion Hoops 
Legion Hoops  
Online Platform 
LegionHoopsBiz@gmail.com 
626-377-2314 

• George Keeler, Ph.D. 
Professor of Journalism 
University of La Verne 
gkeeler@laverne.edu 
909-448-4762 

• April Reyna 
Internship Supervisor 
City News Group  
Grand Terrace, CA 
editor@citynewsgroup.com 
951-442-8065

•
Self-motivated, team-oriented and work well under pressure

•
Excellent communication skills

•
Good visual eye and basic photo editing skills

•
Flexibility in covering live events, working late nights and weekends

•
Proficient at discerning story lines and analyzing stories

•
Familiarity with HTML and/or web-authoring tools and software

•
Strong comfort level with video and audio editorial presentation

•
Team player who is comfortable working with peers and management

•
Must be able to follow Spectrum Networks editorial and social media standards

•
Must obtain and maintain a valid driver's license for authorized driving in the State of residence

Education & Experience:

•
Bachelor's degree in Journalism or a related communications field preferred

•
Three to seven years' experience in news or editorial environments

•
Two (2) plus years' digital news experience preferred

Spectrum Networks is looking for enthusiastic, talented and driven individuals to join the best and brightest in gathering, producing and delivering stories that make a difference within a 24-hour breaking news environment! Our 
commitment is to engage viewers with relevant, timely news that's important to the local communities we serve. 

Who we are: Spectrum Networks is a series of 27 hyper-local news and 9 regional sports networks owned and operated by Charter Communications, Inc. Spectrum Networks seeks to provide the most essential local news and 
information, cultivating relevant and thoughtful conversations that foster informed and engaged communities.

The Environment: Spectrum News is a 24-hour breaking news network which requires employees who are flexible and available to work various shift, including early morning, late evenings, weekends and holidays. 

Being on our team means … You’re ready to inspire and be inspired! You’re passionate, creative and highly technical, driven to flourish in a competitive, fast-paced environment. You're fiercely accurate, with a desire to 
leverage your knowledge, skills and abilities to share news stories to viewers in our local communities. You're nimble, having the ability to pivot in an ever-changing workflow. You are a team player with a positive attitude and 
strong interpersonal skills. You have the ability to multi-task, meet tight deadlines and remain calm under pressure.

Our Culture: Every employee is an influencer and culture keeper. We expect respectful communication (despite pressure), openness to feedback, an eagerness to learn, and an overall positive attitude! Roles may require the 
following:

•
Overtime may be required to meet deadlines

•
Varying schedule due to, breaking news and/or daily news coverage requirements

•
Provide 24x7, 365 days per year, on-call support. May entail phone or physical presence at the facility for equipment failure or other disasters. This includes, but is not limited to equipment and 
power failures, loss of contracted services, storms or severe weather, and schedule conflicts

•
Participation in an established on-call rotation

The Spectrum brand is powered and innovated by Charter Communications. Charter Communications reaffirms its commitment to providing equal opportunities for employment and advancement to qualified employees and 
applicants. Individuals will be considered for positions for which they meet the minimum qualifications and are able to perform without regard to race, color, gender, age, religion, disability, national origin, veteran status, sexual 
orientation, gender identity, or any other basis protected by federal, state or local laws.
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The Los Angeles Times and The San Diego Union-Tribune are looking for a passionate, nimble Copywriter who is as creative as they are detail-oriented to join our team and help drive our marketing efforts.


The Copywriter will craft clear and compelling written communication and persuasive promotional messaging across a broad range of traditional and online formats including but not limited to: social, onsite, email, print, OOH, audio, video and direct mail. This individual’s primary focus will be to support the Consumer Marketing team in the creation of marketing, brand, and product assets to drive subscriptions, retain existing subscribers and promote editorial, events, podcasts and other initiatives. This role will reside on the Creative Services team within the larger Consumer Marketing group.


This individual is driven and excited to hone their writing skills and enjoys collaboration. They are able manage their time efficiently and be accountable for their work to meet deadlines.


Job Description


Responsibilities:

Ensuring that brand voice and business pillars are clearly and effectively executed across messaging.

Crafting concise, powerful messaging that drives subscriptions and drives engagement from existing and prospective subscribers across a broad range of mediums including, but not limited to: social media, email, OOH, print, audio, app and onsite.

Strategizing on marketing execution within the Creative Services, larger Consumer Marketing team and internal stakeholders.

Create clear, concise messaging that drive business results, support key marketing initiatives, and inspires action.


Skills & Experience:

3-7 years experience with crafting hard hitting marketing content with clear CTA.

1-4 years creative copy testing or a strong analytical understanding and willingness to collaborate to develop test campaigns across channels.

Strong multi-tasking skills. Ability to work across several projects with competing deadlines and have the ability to effectively and efficiently plan and prioritize deliverables.

Research, brainstorm, write, revise, and proof copy for all Marketing initiatives

Condense significant amounts of messaging into succinct consumer communications.

Develop seasonal campaigns and messaging guidance.

Proven experience in both conceptual branding and direct response experience strongly preferred.

Communicate effectively across all channels to engage target audiences across diverse demographics.

It's fun to work in a company where people truly believe in what they are doing!
   Responsible for the accurate reporting of news stories.  Submits ideas for news reports, covers news stories assigned by management, reports live-from-the-scene breaking news and will often be asked to report on non-breaking informational subject matter for sweeps or other KTLA programming.  Must be able to describe events happening during live broadcasts, integrating factual information in a compelling story telling style.  Works with the photographer in the video taping and editing of a story.  Keeps the Executive Producer (or line 
producer and/or assignment desk) updated on stories.  Reads Internet, wire copy, newspapers and magazines and watches station’s daily newscasts and logs tapes of own story.  Represents the station in various projects designed to promote and enhance the station’s image in the community.  Candidate will be available to appear at community events, speaking engagements, promotions, and other KTLA functions, and as such, represents KTLA to the public.  Answers all mail and phones calls from viewers. Develops community contacts and 
a network of news sources.  May serve as a fill-in anchor as needed.

Must have undergraduate degree or equivalent related experience.  Prefer 3-5 years news reporting experience in broadcast or print in a medium to large market.  Candidate will posses excellent journalistic background; effective broadcast communication, excellent writing and good organizational skills.  Must be able to accept constructive direction and criticism designed to enhance individual’s performance.  Able to appear live in a broadcast to deliver reports in a professional and effective manner.  Stays informed on current affairs.  Can 
perform duties and make decisions under extreme pressure.  In line with reportorial duties, KTLA will require that individual to leave the building to cover news stories, be available to be assigned to all broadcasts and maybe required to work additional hours or days.  Also, must be capable of interacting positively and productively with other employees.   

KTLA will consider qualified applicants with criminal histories in a manner consistent with the Los Angeles Fair Chance Initiative for Hiring.
If you like wild growth and working with happy, enthusiastic over-achievers, you'll enjoy your career with us!


