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“Never innovate to compete, innovate to change 
the rules of the game.”
D AV I D  O . A D E I F E

"In the age of revolution it is not 
knowledge that produces new 
wealth, but insight – insight into 
opportunities for discontinuous 
innovation. Discovery is the 
journey; insight is the destination. 
You must become your own seer.”

G A RY  H A M E L ,  F O U N D E R  O F  S T R AT E G O S

ENTER WITH A CHALLENGE; EXIT WITH A STRATEGY.
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Innovation Philosophy:

re: imagine
R O U N D T A B L E S
I N S P I R I N G  C O M M U N I C A T I O N  
I N N O V A T I O N  A C R O S S  M E D I A

DID YOU KNOW? 
46% of us believe a world 
without print would be 
worse than today’s.

DID YOU KNOW? 
On average, 19% of U.S. 
respondents (1 in 5) have 
scanned a QR Code. 

re: imagine
R O U N D T A B L E S
ENTER WITH A CHALLENGE; LEAVE WITH A STRATEGY.

FACT: Four-fifths (79%) 
of consumers will act on 
direct mail immediately 
compared to only 45% who 
say they deal with email 
straightaway. 

did you Know? 
Direct mail has the highest rate of success 
in new customer acquisition at 34% 
compared with other marketing channels.

“Business only has two 
functions – marketing 
and innovation.”
P E T E R  D R U C K E R  

FACT: 
Since 2011, around 80% of all insurance 
mail has been personalized.

“The challenge isn't to keep 
your eye on big competitors. 
It's to pay attention to the 
innovators."
D AV E  D U F F I E L D did you Know? 

Nearly 7 billion 
pieces of mail 
were sent by 
insurance 
companies in 2012.

“Innovation distinguishes 
between a leader and
a follower.”
S T E V E  J O B S   

re: imagine
R O U N D T A B L E S
I N S P I R I N G  C O M M U N I C A T I O N  
I N N O V A T I O N  A C R O S S  M E D I A

re: imagine
R O U N D T A B L E S
ENTER WITH A CHALLENGE; LEAVE WITH A STRATEGY.


