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A curated selection of public-facing work and representative campaign examples. 

1. ESPEN Congress, September 2025 
• Type: End-to-end congress campaign including LinkedIn, email, landing page, booth 

assets, and follow-up content. 
• Role: Content strategy, messaging, and copywriting in collaboration with Marketing and 

Medical stakeholders. 
• Context: ESPEN is a major European congress for healthcare professionals in Clinical 

Nutrition and a key event for Baxter’s portfolio in compounding, and parenteral 
nutrition. 

• Contribution: Developed campaign messaging and content across channels and 
helped design the end-to-end user journey from pre-event promotion through post-
event follow-up. 
• Link(s):  

o LinkedIn Posts: Pre-event 1, Pre-event 2, Day 1, Day 2, Day 3, Post-event 
o Landing Page: (content hub used during and after congress) 
o Booth: (shown in LinkedIn posts) 
o Confidential (not included): email flows, flyers, internal assets. 

2. EAHP Congress, March 2025 
• Type: End-to-end congress campaign including LinkedIn, email, landing pages, booth 

assets, and follow-up content. 
• Role: Content strategy, messaging, and copywriting in collaboration with Marketing and 

Medical stakeholders. 
• Context: EAHP is a major European congress for hospital pharmacists, a key audience 

for Baxter. The goal was to create a connected digital campaign to support symposium 
attendance and lead generation. 

• Contribution: Developed messaging and content across channels and supported the 
design of the full campaign journey, including real-time congress content. 
• Link(s):  

o LinkedIn Posts: Pre-event, During event, Post-event: Medical Symposium, 
Simon Hall  

o Landing Pages: Medical Symposium and Simon Hall. 

https://www.linkedin.com/posts/baxter-emea_join-our-meet-the-expert-sessions-at-espen-activity-7371547870371418113-bTgD?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAAvnr0BgVon4GoyiFiEbVDDPgZbU2TRebA
https://www.linkedin.com/feed/update/urn:li:activity:7371547870371418113
https://www.linkedin.com/feed/update/urn:li:activity:7372736838165512193
https://www.linkedin.com/feed/update/urn:li:activity:7373022752049483777
https://www.linkedin.com/feed/update/urn:li:activity:7373695710116102144
https://www.linkedin.com/feed/update/urn:li:activity:7374083921002782721
https://emeaclinicalnutrition.baxter.com/education-events/espen-congress-2025
https://www.linkedin.com/posts/baxter-emea_join-our-meet-the-expert-sessions-at-espen-activity-7371547870371418113-bTgD?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAAvnr0BgVon4GoyiFiEbVDDPgZbU2TRebA
https://www.linkedin.com/feed/update/urn:li:activity:7305848368772079619
https://www.linkedin.com/feed/update/urn:li:activity:7353703827088322560
https://www.linkedin.com/feed/update/urn:li:activity:7411318951407841280
https://www.baxterglobal.com/EMEA_EAHP_Congress_Highlights?utm_campaign=followupLIpost
https://emeaclinicalnutrition.baxter.com/education-events/pitch-perfect-healthcare-presentation-skills


o Booth: (see LinkedIn videos).  
o Confidential (not included): emails, interviews, product videos 

3. Baxter Critical Care Institute, 2022 
• Type: Multi-channel campaign including landing pages, paid social, email, and video 

assets. 
• Role: Content strategy, messaging, and copywriting in collaboration with Marketing, 

Medical, and paid media partners. 
• Context: Post-COVID initiative to promote educational resources for healthcare 

professionals, including VR training and device education in acute care settings. 
• Contribution: Helped develop campaign messaging and content from concept to 

execution across multiple markets. 
• Link(s): 

o LinkedIn: BCCI 1, BCCI 2, BCCI 3, BCCI 4 
o X (Twitter): Post 1 
o Landing page for UK 
o Unavailable: additional assets no longer public after business divestiture. 

4. IV Fluid Stewardship Campaign: Employee 
Advocacy Program 

• Type: Omnichannel campaign including social, webinars, vodcast, and employee advocacy 
content. 

• Role: Content strategy, copywriting, and ownership of the employee advocacy program on 
LinkedIn. 

• Context: UK omnichannel campaign supporting IV Fluid Stewardship awareness across 
healthcare audiences. 

• Contribution: Led content for employee advocacy program, developed messaging for 
social and webinar assets, and supported agency-created materials. Managed rollout of 
advocacy platform including onboarding and training. 

• Link(s): 
o LinkedIn: Example Post, Example Post 2 

 

Some strategic work cannot be shared due to confidentiality. This document focuses on public-facing 
assets that reflect my role in campaign strategy, messaging, and execution. 

https://www.linkedin.com/feed/update/urn:li:activity:7069650121243697152
https://www.linkedin.com/posts/baxter-emea_find-out-more-about-bcci-activity-7056248204333301761-6qia/?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/baxter-emea_bcci-cares-about-your-success-find-out-how-activity-7056248816970194944-NtO7/?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/baxter-emea_want-to-understand-what-bcci-can-do-for-you-activity-7056246885744820224-oadv/?utm_source=share&utm_medium=member_desktop
https://x.com/baxter_intl/status/1683858402986934278
https://bcci.baxterhealthcare.co.uk/caring-about-your-success?utm_source=twitter&utm_campaign=EMEA_WEU_ACU_2023_BCCI_Regional_Campaign&utm_medium=paid-social
https://www.linkedin.com/posts/anna-wojtkowska-957a38a1_did-you-know-that-proper-fluid-management-activity-7354048220269883392-zNUM?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAAvnr0BgVon4GoyiFiEbVDDPgZbU2TRebA
https://www.linkedin.com/posts/anna-wojtkowska-957a38a1_did-you-know-that-fluid-needs-can-vary-greatly-activity-7345756844599996416-v9fC?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAAvnr0BgVon4GoyiFiEbVDDPgZbU2TRebA

