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R E S E A R C H  

Q U E S T I O N

Why are S4C losing 

viewers aged 6-7 to other 

channels and platforms?



Background Research

➢ 5–15-year-olds are more likely to pickYouTube and TikTok as 

their preferred platform choice over other platforms (Dams, 2020)

➢This is because YouTube's content is more relatable and 

authentic for children, as well as offering an algorithm which 

appeals to each individual child

➢ Despite there being a growth in choice for Children's 

TV content, there is less content which originates from the UK and 

is aimed specifically towards young UK viewers

➢ Currently 50% of viewing sessions on Welsh BBC iPlayer are 

for children' s content, with the majority being 

children's nursery programmes



Children's TV on S4C

Cyw

➢ Cyw is a program specifically for nursery children up until the age of six

➢ S4C has stated that between the ages of 6-7 is when they struggle to keep 

children engaged

➢ 75% of the expenditure budget for children's content is original content and 

25% on purchases

➢ For the age range Cyw is targeted towards, commissioning content that is 

inherently Welsh is a priority for S4C, as Cyw is often the only way children 

can have access to the Welsh language at home



Public Service Media

S4C PSM remit:

➢ S4C's current public service obligations refer to "providing television programme

services of high quality with a view to their being available for reception wholly or 

mainly by members of the public in Wales.”(S4C, 2017)

In Children' s TV:

➢ Steemer (2017) argues that children's TV is "a market failure 'genre'" and this can only 

be remedied by tighter public service obligations for PSM, and further quota targets 

placed on commercially funded PSB's.



Research Methods
➢ Observations and Focus Groups:

➢Informed Consent (Greig, A. D; et al, 2012)(Punch, S., 2002.)

➢ Observation will include:

➢A 15-minute screening of some S4C Kids content from Cyw.

➢Observing the behaviour of the children while they watch.

➢ Focus Groups will include:

➢ A series of questions that aim to find out how engaged the children were with the content 

they were shown, and what they liked and disliked about it.

➢ Questions about what the children regularly watch and where, if they know.



Consent Form



Research Methods
➢ Observations and Focus Groups:

➢Informed Consent (Greig, A. D; et al, 2012)(Punch, S., 2002.)

➢ Observation will include:

➢A 15-minute screening of some S4C Kids content from Cyw.

➢Observing the behaviour of the children while they watch.

➢ Focus Groups will include:

➢ A series of questions that aim to find out how engaged the children were with the content 

they were shown, and what they liked and disliked about it.

➢ Questions about what the children regularly watch and where, if they know.



Focus Group Questions

1. What are your thoughts on the programme 

you just watched?

2. Would you watch this again?

3. What would you change about it if you 

could?

4. What do you normally watch?



Limitations of Proposed Methodology

Limitations:

➢ Issues around consent of the children

➢ Trouble regarding making the children feel comfortable

➢ The potential for the Hawthorne Effect to impact results

➢ Any documentation that a researcher would need to work with children

Proposed Solutions:

➢ Carry out the research in a comfortable environment for children, like their classrooms

➢ Making sure that all researchers involved can work with children



Conclusion

Some suggestions that we propose to S4C:

➢ Having a channel separate from S4C for children which can offer a higher volume of 

content that runs all day, from 7AM to 7PM (the same as the times of CBBC and many 

other children’s TV channels)

➢ A series of programming on S4C bridging the gap from when children are engaged in 

content and when they begin to transition to other mediums/channels as they grow 

older.

➢ Adding some form of easily navigated ratings system on S4C that appears after 

programmes so that they can measure the response to programming.
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ANY QUESTIONS?


