
Smart City Brand Refresh



Where are we?

• Difficult AND Competitive Market

• The Smart City brand narrative/origin story is powerful and: 
• The best kept secret in Central Florida
• Mixed outside of Celebration/Disney
• Inconsistent across  
• May be unintentionally cause confusion (SCT, SCM, SCV)
• Missing from our websites
• Hard for employees to easily communicate

• Access to accurate customer contact data

• Too many domains, varying indexing and a confusing digital 
experience  



What should we do?

• Refresh the brand

• Update our messaging across all digital + 
physical touch points

• Phased approach (examples)
✓ Transition SC Logo

✓ Share our origin story broadly

✓Update collateral

✓ Consolidate websites + support sites

✓Update creative on external touchpoints 
(i.e. service vehicles)



Newly Branded Sales Materials



Digital Advertising



Digital Advertising



Digital Advertising

*Marketing tactics



Social Media



Print Advertising



Select 2025 Events

Jan.

FTTH Community Pop ups  | January 
20-23, 2025  

| Carriage Pointe Winter Garden

Feb.

FLGISA Winter 
Symposium | February 4-
6, 2025 | Embassy Suites 
Lake Buena Vista South

March

DBI Osceola | February 13, 
2025 | Delta Hotels 
Celebration Suites

April

CFHLA Hob Nob| April 
2025| Locations TBD

May

DBI Seminole |May 2025|  
Suites

June July/Augst

CFHLA Hospitality 
Tradeshow| August 2025|

FLGISA Annual 
Conference| July 21-25| 

Hilton Bonnet Creek



Lead Generation Events

• High profile lead generation events/sponsorship/advertising with Orlando Business Journal



Field Marketing Assets

•New signage for field events to help brand awareness and build credibility at high profile events 



Fiber to The Home Direct Mail Campaign



The challenge: 
Three underperforming websites 

The solution:
1. Create one consolidated website that 

provides:
• Lead generation
• High quality/useful content
• Good user experience
• Great performance 
• Optimized for different devices

Online Presence



✓ Modern look
✓ Enhanced navigation
✓ User friendly

New Website



✓ Optimized for desktop and 
mobile devices

New Website



New Customer Acquisition Campaign



New Customer Acquisition Campaign
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