TEAM Polycom 2016 Communications

Final Pre-Event Metrics
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Summary

* Integrated Communications Program
» Generally positive feedback throughout the entire campaign
» (Good open rates on email communications
» Strong results with blogging + social

* The Rolling Thunder Approach Worked
» Executive/Internal Communications
» External Email communications
» Blogs/ Social
» Web (Secondary Touch Points)
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Integrated Communications
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REGISTER TODAY

o

Poalycom 2016 is “the” place to discover how to leverage Polycom's game

ng solutions to drive sales, expand into new markets and extend customer loyalty.
2ar's agenda is now available and focused on providing insight into Polycom's

1y to help you accelerate revenue growth in 2016 and beyond.

1ave the opportunity to meet and network with key members of Polycom's partner
stem during TEAM Polycom 2016. Microsoft has signed on as a 5-Star EXPO

or and ScanSource has secured a 4-Star EXPO sponsorship. Sennheiser,

E, EPSON, Barco, Westcon, VXi Corporation, myVRM, Eceptionist, Broadsoft,
‘ath, IBM, JIVE, Interactive Intelligence, GENBAND, BT, Lite Scape, Check Point
bra are all returning 3-Star sponsors and will feature their solutions in the EXPO to
2 you expanded offerings to meet your customer's needs.

er today to take advantage of the early-bird registration rate and time sensitive
| promotions available until November 20, 20151

e company-specific code has been developed to support your registration. The

iny code below is required at registration and entitles individuals at your company to
ensitive special TEAM Polycom 2016 registration promotions.

REGISTER TODAY
Registration Code
k forward to hosting you in Nashville, Tennessee at TEAM Polycom 20161

Selling,

Jim Kruger, Ghief Marketing Officer and Executive Vice President
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January 12-14, 2016
Gaylord Opryland Resort & Convention Center
2 e

Polycom

Tent

hgenda Now Available

iesigned to support our joint success with our partners and

Jannouncements. We will change the game and compete
ities and grow our market share. TEAM Polycom 2016 will

gistration and special promotions end on November 20.
ace during the Early Bird Registration period. To date,
0 extend attendance to individuals within their organizations.

yughout this week to drive registrations. Please also reach
full advantage of these time sensitive promotions that end

resources

fice President

September 9 through Dec 11 2015

* Internal Briefings

« Executive Communications

« SalesConnect/PartnerConnect
» Hero Graphic
» TEAM Polycom Narrative
» Email template + instructions

 Partner/Sales Email Communications
* Blogs
 Social
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Metrics

* Integrated Promotional Campaign
o Outstanding internal/external emails

o Strong results from blogging and social in primary touch points to Polycom sales and partners
o Web Metrics goals were not achieved
> Top 5 in Q4 overall web page visits SalesConnect: As of today , currently #11
» Top 5 Downloads Sales Connect, TEAM Polycom Narrative: As of today, did not achieve, current not in the top 20
» Top 10 overall web page visits PartnerConnect: As of today, did not achieve, current not in the top 20

o New for TEAM Polycom 2016, Email Templates in Salesforce
> Limited use by sales
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APPENDIX: Metrics at a Glance
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Email Campaign Metrics
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Email Campaign Metrics
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Social/ Blogs

e 878,311 impressions from social to date!
— 143 social mentions, solid engagement

— 1,289 views to date (posted on 9/15)
— 4,426 views to date (posted on 8/13)
— #1 spot in Google searches for TEAM Polycom 2016

The Partner View %

Top news:anditréds for and abeut the channel

Search the Community ~ Blog [v]

ommunity Home : Blogs Home : The Partner View : TEAM Polycom 2016 Heads To.... Register Signin Help Contact Us

rticle Options v
Announcements
Polycom Live Webcast Oct 7th: See the
TEAM Polycom 2016 Heads To.... ;utulre of Group Collaboration. Register
by OLa Toya Hodge (Polycom_LaToyaH) - edited (2.368 Views) oW

With only a few months left in 2015, it's time to mark your calendar for TEAM Polycom, the collaboration industry event of the
year. Polycom’s eighth annual global sales and partner event—TEAM Polycom 2016—uwill take place January 12-14 at the E h
spectacular Gaylord Opryland Resort & Convention Center in the country music capital of the world, Nashville, Tennessee. eatured Authors
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http://community.polycom.com/t5/The-Partner-View/TEAM-Polycom-2016-Registration-is-now-open/ba-p/75488
http://community.polycom.com/t5/The-Partner-View/TEAM-Polycom-2016-Heads-To/ba-p/74783

