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Hungry Jack’s meat-free burger: Rebel Whopper 

Single minded proposition: Guilt-free burger

BRIEF 1: OUTDOOR POSTER



BRIEF 2: PRINT CAMPAIGN, A SERIES OF THREE.
Maybelline’s Super Stay Matte Ink Lipstick 

Single minded proposition: Longest lasting lipstick



BRIEF 3: TV, 30-SECOND COMMERCIAL.
Calm App - A meditation and relaxation aid 

Single minded proposition: Drift off with ease



Tesla’s family SUV: Model X 

Single minded proposition: Safer in every way

BRIEF 4: RADIO, 30-SECOND AD.



BRIEF 5: AMBIENT / EXPERIENTIAL
The Heart Foundation’s Give with Heart Day: Get people donating to fund research into sudden cardiac death in the young 

Single minded proposition: Young hearts break too



BRIEF 6: DIGITAL
CommBank’s investment app for novices: CommSec Pocket 

Single minded proposition: Investing is Empowering / Target Audience: This brief asked us to specifically target women



BRIEF 7: MOBILE, SOCIAL IDEA.
Get more Aussies buying booze online from BWS (a chain of liquor stores) on their phone 

Single minded proposition: Your Bottle-O In Your Pocket



BRIEF 8: DIRECT
Invite Aussies to book a road trip with Wicked Campers to revive Australia post bushfires and coronavirus 

Single minded proposition: A road trip revives



BRIEF 9: INTEGRATED CAMPAIGN
Get people to buy the new Bose Noise Cancelling Headphones 700 

Single minded proposition: Tune out the world so you can tune into your thoughts



BRIEF 9: INTEGRATED CAMPAIGN
Execution 1



BRIEF 9: INTEGRATED CAMPAIGN
Execution 2 Execution 3



Write your own brief 

Deliverables:  

1. A new strategy demonstrated through the creative brief  

2. Accompanying creative idea (format of your choice)  

BRIEF 10: STRATEGY



BRIEF 10: STRATEGY



BRIEF 10: STRATEGY



THANK YOU


