
New Product. Not for Everyone.

Project Goal

When Sonos was preparing to launch their new 
product Amp, they wanted to avoid 
confusion—Amp was geared towards the 
professional market and unnecessary for most 
Sonos households. However, it was still 
important to announce the product, but in a way 
that would not confuse Sonos owners.



New Product. Not for Everyone.

Solution

I wrote and designed a simple, straightforward 
"quiz" for the launch email, helping recipients 
quickly ascertain whether they needed the 
product or not.


