
Conforming
Mortgage Rates
Average daily rate for a
$165,000 mortgage loan.*

Jumbo
Mortgage Rates
Average daily rate for a
$335,000 mortgage loan.*

30-YR
FIXED

15-YR
FIXED

1-YR
ARM

30-YR
JUMBO

5/1-YR
ARM

THIS WEEK 5.78% 5.35% 4.45% THIS WEEK 6.04% 5.39%

LAST WEEK 5.77 5.33 4.47 LAST WEEK 6.03 5.38

LAST MONTH 5.84 5.42 4.37 LAST MONTH 6.08 5.42

LAST YEAR 5.39 4.83 3.40 LAST YEAR 5.62 4.67

*With 20% down payment. Source: bankrate.com, as of Nov. 30, 2005

By JUNE FLETCHER

THE $5.6 BILLION U.S. bedding indus-
try is snuggling up with a new friend—
insomnia.

With reports of the disorder on the rise,
mattress and foundation makers are introduc-
ing a range of products that claim to help
consumers get more shut eye. One new $100
pillow has a pocket to hold essential-oil beads
that are supposed to lull consumers to sleep. A
just-introduced mattress pad that goes for
$240 promises to keep sleepers from sweating.
Leading the pack: mattress makers, whose
sales rose 11% in 2004, according to the Inter-
national Sleep Products Association. That
growth is being driven by both aging, aching
boomers and the new foam “memory” mat-
tresses, originally from Sweden, which have
taken off in the last few years.

Many of these new products promise to help
consumers get bedrest by relying on the
senses—a change in strategy from just a few
years ago, when “firm” was the buzzword for
sleep-friendly mattresses and pillows. Now,
makers tout “softness,” while “warmth” is be-
ing played down. In fact, because so many
items, from fluffy comforters to giant body
pillows, have been layered on upscale beds
in recent years, many makers now tout the
ability of their products to keep sleepers
from getting too hot or wick away sweat.

The bedding industry is seizing on the
sleep issue because there seems to be a
decreasing amount of it. A poll of 1,500
Americans by the National Sleep Founda-
tion, an independent non-profit research
group, found that 75% of the participants
reported trouble sleeping this year, up
from 7% in 2001. Many sufferers are older,
but even younger people are slumber-chal-
lenged: The number of adults under 44
who are using prescription sleeping aids
doubled over the past five years, accord-
ing to Medco Health Solutions, a drug-ben-
efit-management firm which surveyed 2.4
million prescription drug claims.

But how do the new products work? For
now, the research seems to be mixed. No
large-scale independent studies have
proven that sound, scent, temperature or
softness cure insomnia. However, several
small studies support some of these
claims. A 1997 study of 21 adults by New
York Hospital/Cornell Medical Center, in
White Plains, N.Y., showed that cooler
body temperatures encourage sleep. And a
study of 60 people earlier this year by re-
searchers at Case Western Reserve University
and a university in Taiwan showed that laven-
der oils wafted through a room helped elderly
people sleep more soundly. Still, Dr. Lawrence
MacDonald, medical director of the Sinai-
Grace Sleep Disorder Center in Detroit,
Mich., says insomnia is best treated by regu-
lating light and bedtime. “You can simply use
an eye mask,” he says.

That’s advice Chicago developer Bill Senne
could have used before he invested $3,000 in a
“motion absorbing” foam mattress by Tempur-
Pedic. Though the company’s ads promised buy-
ers “theraputic comfort,” Mr. Senne says it still
takes him a couple of hours to drop off at night.
“It would have been cheaper just to go to the
doctor,” he says. (A Tempur-Pedic spokesman
says returns on the SolutionBed Mr. Senne pur-
chased are “nothing out of the ordinary.”)

Here is a look at some of the latest anti-in-
somnia products on the market and experts’
take on their effectiveness.

Scented Sleep
MOVING FROM THE bathroom to the bed-

room—with a promise to cure insomnia—might
not seem like the most natural development for
the aromatherapy industry. But this fall, mak-
ers best known for patchouli body scrubs and
ylang ylang lotions are introducing products
they say will help induce sleep, from “insomnia-
relief” inhalers to pillow misters.

Bath & Body Works, for example, is now
selling a $13 Sleep-Lavender Vanilla body lo-
tion, $20 Sleep/Calming orange-sandalwood
sugar scrub and $10 Sleep-Lavender pillow
mist. Earth Solutions, founded by osteopathic
physician David Epstein, has introduced a $4
“insomnia relief scent inhaler” that the At-
lanta firm says brings about sleep through the
blended smells of lavender, vetiver, rosemary
and chamomile. And then there’s the $100
Aroma-Rest Ultimate Sleep Pillow. Designed
by a chiropractor, the pillow is made with
“memory foam” that is supposed to keep a
sleeper’s neck in alignment; it also has a side
pocket for a canister of lavender and tanger-
ine essential-oil beads to overcome insomnia.

Penny Wilson, a Paducah, Ky., home-
maker, says that she recently tried the Aroma-
Rest and that she was able to stop taking a
prescription sleeping aid after two weeks. But
Ms. Wilson also finds the scent so potent that
she keeps the cap on the canister during the
day. “Though I find it very pleasant, some
people might think it a little strong,” she says.

If some insomniacs fall asleep with scented
pillows and mists, it might not be the aroma-
therapy, says Charles McPhee, former direc-
tor of the Sleep Apnea Patient Treatment Pro-
gram at the Sleep Disorders Center of Santa
Barbara, Calif. Breathing any pleasant scent
is a distraction, says Dr. McPhee: “Concentrat-
ing on the aromas gets your mind off whatever
anxieties are contributing to your insomnia.”

Keeping Cool Under the Covers
THERE’S NO LARGE-SCALE scientific re-

search that shows being too hot, cold or
sweaty keeps you from sleeping well, but that
isn’t stopping some firms from trying to con-
vince consumers that regulating body temper-
ature and moisture is a good way to ensure
sound sleep.

The primary motivation: finding a way to

tap into the 30 million American women in
menopause—and who suffer from the sleep-
disrupting effects of hot flashes—as well as
the 21 million additional women expected to
reach that stage by 2010.

In its fall catalog, L.L. Bean, the New Eng-
land lifestyle retailer, introduced a washable
wool collection, including an $80 pillow and a
$130-$240 mattress pad, to “wick away mois-
ture” to keep sleepers from overheating. An-
other new offering is the Clima Balance down
comforter, selling for $270-$350, with mesh ven-
tilation panels to maintain “an ideal bed cli-
mate,” the company says.

Meanwhile, Quilts of Denmark, is touting a
new $675 TempraKON Siberian goose down
comforter, with a special layer the company
says contains a trademarked material that
was created by NASA for astronauts’ space
suits. The material, TempraKON says, has
microscopic capsules that become fluid and
absorb heat when body temperatures rise and
then solidify and release heat when the tem-
perature gets too low. That feature “reduces
overheating and sweating, helping you to
sleep more soundly and wake up more
rested,” the company’s literature says.

Keeping dry while you sleep certainly
sounds more conducive to rest than being
sweaty. But experts like Isabel Crisostomo,
medical director of the Sleep Disorders Ser-
vice and Research Center of Rush University
Medical Center in Chicago, say body tempera-
ture isn’t a major cause of insomnia. “It’s
easy for patients to manipulate their environ-
ment until they’re comfortable,” she says.

Musical Z’s
FRUSTRATED BY HIS chronic insomnia,

Daryle V. Scott said he recently decided to
buy a music tape that promised to “coax your
own brainwaves” to sleep. The only problem:
When Mr. Scott played the Delta Sleep System

recording, some parts were so loud that he
woke up. “That is anything but restful,” the
Jacksonville, Fla., swimwear retailer says.

While plenty of consumers doubt that a
bona fide connection exists between music
and relaxation, a few recent studies support
the claim. One, conducted in Taiwan, showed
that 30 elderly insomniacs who listened to 45
minutes of soft music before bed reported a
35% improvement in sleep quality. Another, in
Japan, showed improved sleep among 43 ele-
mentary school students who heard music
while they napped.

Now, at least one furniture company is ap-
plying the music theory to mattresses, with a
$3,000 model that uses audio signals to induce
sleep. Created by SO Sound Solutions, a Lafay-
ette, Colo., furniture maker, the latex mat-
tress has a cord that attaches a radio, MP3
player or other sound-producing gadget. The
cord leads to transducers that convert the
sounds (whatever music appeals to the owner)
into vibrations that can be felt through the
bedding. As for Dr. Jeffrey Thompson, maker
of Mr. Scott’s sleep tape, he says people per-
ceive sounds differently, and the CD is one of
his best-selling products.

Selling Softness
WITH MATTRESSES running almost a

foot thick and sheet thread counts approach-
ing 1,000, manufacturers seem to be taking
the Princess and the Pea fable to heart—and
selling softness.

The biggest contributor to the trend is
visco-elastic “memory” foam that makers say
conforms to a sleeper’s shape and absorbs
motion. Dormia, a Fishkill, N.Y., company,
for example, has a new $2,200 Luxura mat-
tress that is 11 inches thick, with four alternat-
ing layers of latex and memory foam. In
Nashua, N.H., Brookstone is selling an exclu-
sive $3,000 Supreme model that is 10 inches
thick and offers “restful and healing sleep.”

Softness is also a key to the marketing of
Hypnosis, a British mattress and box-spring
company that just introduced its products to
the U.S. last month, at New York First, an
Ithaca, N.Y., retailer. The custom-made sets,
which sell for $8,000 to $20,000, have more than
4,000 springs, each encased in calico and lay-
ered in cashmere and silk. The downside: Be-
cause the mattresses are made of all-natural
materials and need to breathe, they have to be
flipped regularly. That’s turned out to be a task
for Patricia Tancredi of Scarsdale, N.Y., a new
Hypnosis owner. “It’s awfully heavy,” says Ms.
Tancredi, adding that it takes two people to
turn over the 100-pound mattress.

What’s more, experts say that softness and
fanciness aren’t necessarily conducive to nod-
ding off. Not only can memory-foam mat-
tresses get stiff in cold weather, but they also
tend to hold the shape of previous positions
temporarily when people turn over. The plush-
est of mattresses don’t always provide enough
support, particularly if you’re overweight,
says Sergio Alvarez, medical director of the
Sonno Sleep Center in El Paso, Texas. “If you
really want to buy something to cure insom-
nia,” Dr. Alvarez says, “go buy a boring book.”

What: Two bedrooms, two bathrooms in about 3,000
square feet on 33 acres.

Where: Broadway, N.J., about 60 miles west of Manhattan.

Amenities: Pool, tennis court, two guest houses.

Asking Price: $7.5 million/ Opening Bid: *$5.8 million

Listing Agent: Eugenia Foxworth, Coldwell Banker Hunt
Kennedy, (212) 327-1200 Ext. 263

Due Diligence: Former film producer, media executive
and theater-chain owner Michael Landes bought this
property in 1984 and spent about six years developing
the land as a weekend retreat in this farming town
with about 500 inhabitants. The property includes a sin-
gle-story, contemporary home, a vineyard, several hik-
ing trails, nearly two dozen waterfalls and a gorge
that’s a quarter of a mile wide.  —Troy McMullen

ED AND SUE SIEBEL are especially at-
tached to their frying pan, a kitchen staple

that’s scrambled eggs for all five of their kids
and endured for 35 years. So when the pan’s
Teflon bubbled, peeled and left black pieces in
the eggs, tossing it wasn’t an option.

“Throw it away? Heck no!” says Mr. Siebel,
a lawyer in Balboa Island, Calif. Instead, they
sent it to the FryPan Man in Oregon, a com-
pany that stripped it, recoated it and returned
it to them. The charge: $29.

The declutter and “green” movements are
finding common ground in an unlikely place—at
the cash register. From firms that charge to col-
lect old CDs to manufacturers selling gadgets to
reduce paper waste, there are an increasing num-
ber of businesses selling recycling chic. Philadel-
phia-based NeatReceipts recently introduced a
$230 “Scanalizer” that transfers data from business
cards, receipts and invoices into a computer (to curb
household paper accumulation). GreenDisk, a Seattle-
based company, charges consumers $29.95 to pick up and
recycle discarded electronics devices into office supplies.
FryPan Man charges consumers $17 to $36 per re-coat
job, from waffle irons to family heirloom pots—a busi-

ness that’s doubled annually since it launched in 2002,
according to the owner.

e-waste
Many of these services have been inspired by the

increase in what the industry has dubbed “e-waste,”
or electronic waste, which increased by almost seven

million tons between 2001 and 2003, according
to the Environmental Protection Agency. Be-
tween 1999 and the end of 2005, more than 250
million personal computers will have become ob-
solete; this year alone, 130 million cellphones
will be discarded, says the National Safety
Council, a public service group based in Illi-
nois. That development worries consumers con-
cerned about toxins such as mercury and lead
that are found in computer components.

June Muller, a computer project manager
who sits on the board of her Manhattan co-op,
recently ordered three Technotrash Cans from
GreenDisk to help make her building “green.”
Her neighbors recycled so many CDs and com-
puter accessories she had to order more cans.
“Everyone was glad to find a way to act respon-
sibly without having to go find a tree to hug,”
she says.

Some organizations aren’t doing this for
profit. Subscribers to Freecycle.org, donate, re-
quest or exchange items—from “The Cat in the
Hat” in Latin to Ouija boards—by posting on a
local online message board and then arranging
a pick-up. No money or shipping is involved; in-
stead, the service relies on corporate sponsors.

Still, sometimes it seems the scale-down movement
just creates more clutter. Andrew MacLean, a re-
cruiter in Chapel Hill, N.C., joined Freecycle a month
ago, but stopped using it when too many people
wanted to get rid of old shoes and plastic bottles. “I
have to sort out enough spam as it is,” he says.
 —Ashley Chapman

The Price-Rise Chronicles
“VAMPIRE CHRONICLES” author
Anne Rice WHEN TK raised the
price of a house she owns near
New Orleans to $3.75 million from
$3.5 million—the latest in a series
of real-estate moves by the writer
this year, from Louisiana to Man-
hattan to California.

Updated landscaping, new car-
peting and the repair of roof shin-
gles damaged in Hurricane Katrina
led to the price increase, says the
home’s listing agent, Ross Tafaro.
But another factor may be the
shortage of livable homes in
greater New Orleans, which bro-

kers say has prompted other sellers to raise prices.
“Homes in good neighborhoods that are still in pretty
good shape are commanding higher prices,” says Sothe-
by’s International Realty broker Dorian Bennett, who esti-
mates that asking prices on some properties have
climbed at least 10% compared with pre-storm figures.
(Post-storm sales data are unavailable.)

Ms. Rice’s 11,000-square-foot, French chateau-style
mansion was built about five years ago in a gated com-
munity in the suburb of Kenner. It has four bedrooms, a
spa and an eight-seat theater, Mr. Tafaro says. Ms. Rice
bought the one-acre property in 2004 from former New Or-
leans Saints football player Willie Roaf for $2.5 million,
property records show. She lived in it about a year, the
listing agent says, before listing it early this year.
Though many homes in Kenner sustained wind and water
damage during the storm, Ms. Rice’s property was left
relatively unscathed.

The author also has several properties for sale in New
Orleans, including three condominiums and a two-story
brick house, according to her Web site. In March and
April, she sold two adjacent condo apartments in a lux-
ury high-rise in midtown Manhattan—one for $2.01 mil-
lion, which she bought in 1992 for $775,000, and one for
$990,000, bought in 1996 for $539,000. (The sale prices
come from Corcoran Group, the broker, and the purchase
prices from city records.) Ms. Rice, 64 years old, sold her
longtime home in New Orleans’s Garden District, a Greek
Revival mansion that was the setting for her 1993 novel
“The Witching Hour,” in January for $3.3 million. She re-
cently moved to La Jolla, Calif., paying $8 million for a
six-bedroom oceanfront estate that’s now her main home.

Getting inBedWith Insomnia

THE HOME FRONT

1 RealEstateJournal.com: to read more about the
House of the Week, visit to read more about the

House of the Week, visit tktkktktkktktkktktkktkt

Dow Jones Real-Estate Index
Luxury Home Index

Here’s the price change in percentage terms for
repeat sales of an area’s most expensive residences.
The figures are in relation to prices in January 2000. For

example, a Phoenix home that cost $1.49 million in December 2004 is
now, on average, valued at $1.77 million.

TOWN DEC. 2005 DEC. 2004 CHANGE

NewYork 177.6 167.5 6.0%

Los Angeles 215.3 193.5 11.3

Chicago 149.1 142.7 4.5

Philadelphia 192.5 183.3 5.0

San Diego 207.2 197.3 5.0

Phoenix 177.2 149.5 18.5

Detroit 125.2 121.1 3.4

San Francisco 130.5 129.8 0.5

Boston 154.4 148.1 4.3

Seattle 140.3 128.1 9.5

Source: First American RES; JAN. 2000=100

House of theWeek /
On Broadway (N.J.)
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Anne Rice

*The opening bid is Weekend Journal’s estimate of a reasonable starting point for negotiations
to buy the property, based on past sales, prevailing market conditions and interviews with
local real-estate experts.

PRIVATE PROPERTIES

The Color of Recycling

One $675 comforter
uses a material

created by NASA for
astronauts’ space suits.

Can ‘Audio’Mattresses, Pillows
With Aromas Bring Sleep?
Makers Place Their Bets

d e t a i l s

EyesWide Shut
For every sleep clinic, there is another approach to treating insomnia. Here is a look at how some of the country’s
best-known sleep centers are tackling the problem.

NAME TECHNIQUE COMMENTS

Sleep Center at
Methodist Hospital
Brooklyn, N.Y.

Biofeedback, guided imag-
ery and breathing exer-
cises to reduce anxiety.

Many insomniacs stress out thinking about bed, so
the center starts the “calming” process early with
such tactics as no caffeine after noon.

Sinai-Grace Sleep
Disorders Center
Detroit

Reset body clock over two
weeks by making bedtime
three hours later each day.

The idea: Regulating exposure to light helps reset
the body clock. The whole family has to turn off
lamps and black out external light during treatment.

Mayo Clinic Sleep
Disorders Center
Rochester, Minn.

Patients take clocks from
bedrooms, and read else-
where if they can’t sleep.

Eliminating distractions helps more than half of his
patients, says center director. If a distraction can’t
be removed, he suggests a white noise machine.

Mose H. Cone
Health System
Sleep Disorders
Center Greensboro, N.C.

Before bed, eat a snack
high in sleep-inducing tryp-
tophan (milk or turkey) but
not alcohol or caffeine.

To keep patients from feeling thirsty or dried out,
clinic recommends using an over-the-counter saline
nasal gel. This dietary approach may not work for
chronic sufferers.

Sleep Labs of
Memphis
Cordova, Tenn.

A does of melatonin three
to four hours before bed-
time.

Melatonin levels drop as you get older; taking it
cures about half of those with low levels, says center
director.
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