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MugClub Brand Style Guide
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Cafe Happiness. Welcome to MugClub, a charming cafe nestled in the heart of Singapore. Renowned for our delicious
collection of artisan pastries, sourdough, croissants, and cakes, we take pride in crafting each treat with love
and the finest ingredients. Our passion for baking happiness shines through in every bite.
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Sip the coffee, Live the experience.
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Where the atmosphere is just as crafted as the coffee.

Brand Hues

Primary Secondary

B9IDFEF 234372 908071 FOE697 FFFCEA

Marlo Studios 2024



Brand PowerPoint Template
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Aboutus

+ MugClubis more than just a café, it's a place where
What we sell . 2
What's hot? coffee brings people together. We offer a welcoming

space where customers can enjoy quality drinks,
connect with others, and take part in unique
experiences that turn everyday coffee runs into
memorable moments.

MugClub Presentation

Tocreateac: that serving coffee by
connections, memorable experiences, and a sense of community through engaging events
and activities.

Coffee

The Experience
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Our Vision ®~H B

+ AtMug Club, we believe every great experience
starts with a great cup of coffee. We are passionate
about serving high-quality, carefully crafted coffee
in awarm and welcoming environment. Whether
you're looking for your morning pick-me-up, a place
to catch up with friends, or a cozy spot to unwind,
Mug Club is designed to make every visit enjoyable
and memorable.

What'’s hot at MugClub

Signature Brew Series — Our handcrafted coffee
blends are made with premium roasted beans

w @ specin
defines the Mug Club
experience «  Limited-time drinks inspired
bylocal flavours and trends
* To be the café people choose not only for ‘
great coffee, but for the experience that
comes with every cup.

Iced Caramel Cloud Latte — Smooth, sweet, and
perfect for a refreshing boost

ﬁ

@ Barista Picks
- Curatedfavourites @ Coffee & Chill

recommended by our baristas

+ Espresso Tonic Twist—Bold espresso with a crisp,
fizzy finish

Mug Club House Blend — Our signature coffee that
defines the Mug Club experience

+  Pairyour drink with snacks
made for the perfect hangout
session
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Design Rationale

MugClub was designed as a café brand that emphasises connection
and experience through the food, beverages and atmosphere. The
logo combines a playful mug icon with rounded typography to
create a friendly and fun identity. With my moodboard, a warm
colour palette of blues, cream, yellow and brown was chosen to
show comfort and approachability, the visual style is simple and
playful, which shows modernity while remaining inviting. Consistent
brand elements across the style guide to show a recognisable
identity that communicates MugClub as more than just a café but a
place where people can gather and create meaningful experiences
and enjoy the atmosphere.
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Atmosphereis just as crafted as the coffee.
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Atmosphereis just as crafted as the coffee.
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take pride in crafting each treat with

love ond the finest ingredwents.

NUTRITION FACTS

’
L)

ol cana suga butterm, eggs,
‘maple synup, natural favour, sea sat,
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NUTRITION FACTS
1 Senvngpe packageg

Serving size 1 sandwich(1525)
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Calories 390
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Packaging Design Rationale

* The packaging design was created to reinforce brand identity as a
welcoming, calm and friendly vibe, centered around experience
and atmosphere. The visual direction is from the brand style guide,
incorporating the mug icon, rounded typography with the chosen
colour palette. The target audience consists of students and
young adults who value convenience and café culture. To appeal to
the target audience, | used bold visuals and playful graphic

elements that make the products visually appealing anc

recognisable. The cup sleeve and handle box design extends the

MugClu

b brand and creates a consistent experience with the

products. By being consistent, the packaging strengthens the

brandic

entity and communicates the café values of comfort,

experience and quality.
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