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Eden Prairie Schools enhances student learning with Al in classrooms

NATALIE TRIMBLE
natalie.trimble@apgecm.com

Eden Prairie Schools
isimplementing artifi-
cial intelligence (AI) inits
elementary, middle and
high school classrooms to
enhance student learning
and assist educators in pro-
viding high-quality edu-
cational experiences for all
learners.

Teachers from Eagle
Heights Spanish Immer-
sion School, Central Mid-
dle School (CMS) and Eden
Prairie High School (EPHS)
presented to the school
board at the Nov. 24 meeting
about the impact Al tools
are having on classrooms
ofall ages. The presenta-
tion showcased how those
schools are using Al for
deeper learning and assess-
ment.

In elementary school
classrooms, educators are
using MagicSchool AT

assigned text independently
and then have a conversa-
tion about the reading with
ChatBot. The tool is pro-

. grammed to ask probing

(METRO CREATIVE CONNECTION)

Students in a classroom using electronic tablets.

specifically to deepen read-
ing comprehension; middle
school classrooms are using
Al to connect daily lessons
to the school’s Site Improve-
ment Plan (SIP); and high
school classrooms are cre-
ating their own Al tools to
assist with studying and
learning comprehension.
“Though Alisanew
tool, the same purpose is to
help students learn more
and deeper and have sticky
learning experiences,’
said Robb Virgin, assis-
tant superintendent at Eden

Prairie Schools.

At Eagle Heights Span-
ish Immersion, students are
using an Al conversation
tool, ChatBot, to help with
their reading comprehen-
sion. Second-grade teacher
Angelica Soberg custom-
ized the ChatBot tool to fit
her students’ specific educa-
tional goals. Since this par-
ticular elementary school
isan immersion school, the
ChatBot exclusively com-
municates with students in
Spanish.

Students will read the

| questionsand not provide
students with answers. It

will always provide students

| with anew question after

one interaction is complete,
forcing students to main-
tain a longstanding conver-
sation.

It supports both teachers
and students by generating
asummary of each student’s
conversation to show read-
ing comprehension prog-
ress.

The summary cov-
ers strengths and interests,
areas for improvement and
behavioral notes, including
engagement levels measured
as high, moderate or min-
imal. If a student is having
difficulty with comprehen-
sion, Chatbot will flag their
name so their teacher knows
to investigate further.

ChatBotallows every
child to talk through the
texts they’re reading;
encourages students to ask
more questions; and allows
for a more personalized
learning experience for each
student, as it adjusts conver-
sational content based on
the student’s responses and
questions.

Sobergadded that the tool
supportsall learners, includ-
ing multilingual students,
through the many language
options available. Incorpo-
rating ChatBot into learning
hasresulted in more mean-
ingful conversations about
assigned texts and has pro-
vided additional insight to
teachers on individualized
student needs.

At CMS, educators are
using Al tools to help con-
nect the school’s strategic
vision and Site Improve-
ment Plan to the daily lesson
plans taught in classrooms.

The Literacy Alignment

Assistantis an Al tool that is
engineered to align with the
SIP as well as Advancement
Via Individual Determi-
nation strategies, or AVID,
and multilingual strategies.
It provides teachers with
quick, personalized instruc-
tional matches tied to SIP
goals and specific strategies
to support student needs,
according to the meeting
presentation.

Italso offers a user-
friendly interface to
empower teachers to make
fast instructional decisions.
Teachers covering differ-
ent subject areas can input
their course content and the
tool will tailor its support to
those subject needs.

Students are able to apply
their education to real life
scenarios through an Al tool
called Real World Connec-
tions. One of the tool’s capa-
bilities is to provide students
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with alist of career paths
they could pursue in the
future that relate to the sub-
jects they’re discussing in
the classroom.

AtEPHS, students are tak-
ing ATto the nextlevel by
creating their own Al pro-
grams for classroom use.
Two current EPHS seniors
created the program Athena,
which promotes Al literacy

for both learners and edu-
cators.

The Athena co-found-
ers discovered that sev-
eral students weren't ever
properly taught how to use
Al for educational settings
until recently and that prior
to schools becoming more
accepting of Alasalearn-
ing tool, students were using
it to complete their work
rather than to supplement
their learning.

When asked by the stu-
dent Al developers, many
teachers stated they had a
strong desire for Al to sup-
port students’ learning with-
out replacing their criti-
cal thinking, while students
expressed interest in nor-
malizing Al usage in class-
rooms.

Students have found Ath-
ena especially useful when
studying, as it can assemble
customized study plans for

different focuses.

Athena may be brought to
more districts and depart-
ments in the future, with
ongoing improvements
driven by feedback cycles.

“We really want [stu-
dents] to be able to use Al as
athought partner and really
think about how it can con-
tinue to enhance.” said Feli-
cia Thames, assistant super-
intendent of elementary
education at EPS.

« Hundreds of $$$ in local merchant gift certificates !
- Answers to your new-to-town questions

M/e/come lo an

We're Glad You're Here!

Serving:Eden Prairie

- Packet of helpful information including maps, and civic

and county resources

(f

952-442-9000 RON
Your local greeter

email: welcome@welcomeneighbormn.com _x (111
www.welcomeneighbormn.com LAY 952-937-2638

Business owners interested in building your customer base - call us for more information

In the next
48 hours, get an
exact price on
new windows
and doors.

487
HOUR

PRICE QUOTE

RENEWAL
by ANDERSEN

FULLSERVICE WINDOW & DOOR REPLACEMENT

Keep the bitter cold weather where it belongs this winter - outside! Replace
your drafty windows and doors without impacting your holiday budget and enjoy a more comfy, cozy home!

In just 48 hours, Renewal by Andersen can perform a FREE, in-home Window and Door Diagnosis and give you
an exact price that we’ll honor for one year! (Many other companies take weeks to produce their estimate.)

This deal ends Dec. 31!

PLUS

$200
OFF

your entire purchase'

Minimum purchase of 4.

Buy 1, get 1

40%
OFF

on patio & entry doors'

Minimum purchase of 4.

Buy 1, get 1

40%
OFF

on windows'

Minimum purchase of 4.

1 NO I‘ NO For One Year

[Igy
down

Call now, and in the next 48 hours...

3) Get your down-to-the-penny
price quote that’s good for 1
year. There’s no obligation and
Nno pressure!

2) Customize your new windows and doors
with several styles; beautiful exterior colors;
various interior colors and finishes; and
many glass, grille and hardware options.

1-800-641-8798

'0FFER DETAILS: Offer expires 12/31/2025. Not valid with other offers or prior purchases. Buy one (1) window or entry/patio door, get one (1) window or entry/patio door 40% off, plus $200 off your entire purchase, and 12 months no money down, no monthly payments, no
interest when you purchase four (4) or more windows or entry/patio doors between 12/2/2025 and 12/31/2025. 40% off windows and entry/patio doors are less than or equal to lowest cost window or entry/patio door in the order. Additional $200 off your purchase applied
after initial discount(s). Subject to credit approval. 12-month Promotional Period: when no payments are due, interest accrues but is waived if balance is paid in full before Promotional Period expires. Any unpaid balance owed after Promotional Period, plus accrued
interest, will be paid in installments based on terms disclosed in the financing agreement. Financing is provided by various financial institutions without regard to age, race, color, religion, national origin, gender, or familial status. Savings comparison based on purchase
of a single unit at list price. Available at participating locations and offer applies throughout the service area. See your local Renewal by Andersen location for details. License numbers available at renewalbyandersen.com/license. Some Renewal by Andersen locations
are independently owned and operated. "Renewal by Andersen" and all other marks where denoted are trademarks of Andersen Corporation. ©2025 Andersen Corporation. All rights reserved. ©2025 Lead Surge LLC. All rights reserved.

1) Get a thorough assessment
of your current windows
and doors and see where
you may be losing energy.

Get your price quote in just 48 hours!
Evening and weekend appointments available.




