RIGVE SKIN

ocience meets glow.

. Building a premium
" skincare brand for
the social-first
Jeauty consumer
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THE BRIKE

How do you make skincare feel:
 Glinical

* Premium
- Desirable

Create a modern skincare Identity that
combines ingredients and credibility with an
elevated heauty experience.
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THE BRAND IDEA

acience meets glow.

Nuve Skin bricges the pap bet
clinical skincare and modern luxury = W5
beauty. Al R
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THE VISUAL LANGUAGE
I N

DEEP GREEN
Trust-Nature-Sophistication

GOLD
Luxury-Radiance

BLACK

Bold-Clean-Premium




CONTENT PILLARS

Instead of repeatedly posting the product, I'd build [ive content
pillars
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THE HERO PRODUCT

VITAMIN C -
10% SERUM

Radiance, Reimagined.

Positioning Vitamin C as a
premeium daily ritual rather
than simply another skincare
active
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CAMPAIGN CONCEPT
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'NUVE SKIN

acience meets glow.
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