
Case Study: Eastern Movers – Residential Garden Maintenance 

Project Title: Time-Saving Garden Maintenance Flyer 

Client Overview: Eastern Movers is a professional outdoor maintenance service provider 

based in Australia, dedicated to helping homeowners maintain pristine, healthy, and 

visually appealing garden spaces without the hassle of DIY labor. 

Objective: 

● Promote specialized residential garden maintenance and grass-cutting services. 

● Highlight the "before and after" transformation to build immediate trust. 

● Provide a clear path for inquiries via WhatsApp and direct calls. 

Target Audience: 

● Busy homeowners who lack the time for intensive yard work. 

● Landlords and property managers looking to maintain curb appeal for rentals. 

● Residents requiring seasonal or one-time deep cleaning of outdoor areas. 

My Role: I was responsible for both the copywriting and the visual content strategy. I 

structured the messaging to emphasize reliability and physical results, ensuring the 

contact information was the most prominent element for quick conversion. 

Key Message Strategy: The strategy focused on "Visual Proof & Effortless Booking." 

By utilizing high-contrast imagery of actual work, the flyer speaks directly to the 

homeowner’s desire for a clean environment. The language is kept simple and action-

oriented to drive local engagement. 

Writing & Design Strengths Demonstrated: 

● Visual Hierarchy: Directing the eye from the "Results" to the "Services" and finally 

the "CTA." 



● Service Personalization: Highlighting specific tools and methods used. 

● Localized Marketing: Tailoring contact methods (WhatsApp/Mobile) to local user 

behavior. 

Attachments: 

 

 

 

 

 

 



 

 

 

 

 



 

 

 



 

 

Note on Cross-Channel Consistency: “While these samples are physical 

flyers, the messaging frameworks used here are directly applied to the clients 

digital landing page and social media ad copy to ensure a seamless brand 

experience across all touchpoints.” 

 

 


