
Case Study: Eastern Pro Clean – Residential & Childcare Cleaning 

Campaign 

Project Title: Safe, Toxin-Free Cleaning Service Promotional Campaign 

Client Overview: 

Eastern Pro Clean is an Australia-based professional cleaning company 

specializing in residential and childcare cleaning services. The brand focuses on 

safe, eco-friendly, and allergy-conscious cleaning solutions designed for 

healthier living and learning environments. 

Objective: 

● Promote residential and childcare cleaning services through visually engaging 

marketing materials. 

● Emphasize toxin-free, allergy-safe, and hospital-grade cleaning practices. 

● Build trust by highlighting safety, transparency, and compliance-focused 

cleaning standards. 

● Encourage direct customer inquiries through accessible contact channels. 

Target Audience: 

● Families with children and pets seeking safer home cleaning solutions. 

● Childcare centers prioritizing hygiene, compliance, and child-safe sanitization. 

● Busy households looking for reliable and health-conscious cleaning services. 

● Educational institutions requiring deep sanitation and outbreak-response 

cleaning. 

My Role: 

I was responsible for developing the marketing copy and content structure for 

the promotional materials. The messaging strategy focused on balancing 



professionalism with reassurance, helping communicate safety, cleanliness, and 

trust while maintaining a visually clear and conversion-focused layout. 

Key Message Strategy: 

The campaign strategy centered around “Safe Spaces & Health-Focused 

Cleaning.” The copy highlighted eco-friendly products, transparency, rapid 

sanitation response, and specialized cleaning processes tailored for homes and 

childcare environments. The content was intentionally concise, benefit-driven, 

and visually scannable to improve audience engagement. 

Writing & Design Strengths Demonstrated: 

● Trust-Based Messaging: Reinforcing safety, compliance, and reliability through 

clear service benefits. 

● Audience-Centered Copywriting: Tailoring messaging toward parents, 

homeowners, and childcare providers. 

● Visual Content Structuring: Supporting easy readability with bold headlines, 

concise service points, and strong CTAs. 

● Conversion-Focused Communication: Prioritizing reassurance and immediate 

contact accessibility. 

● Brand Consistency: Maintaining a clean, modern, and professional tone across 

all promotional materials. 

Attachments: 

Residential Cleaning Promotional Flyer 

Childcare Cleaning Awareness Flyer 

Integrated Residential Cleaning Campaign Design 



Note on Cross-Channel Consistency: 

“While these samples were created as promotional flyer campaigns, the 

messaging framework and brand tone were designed to align seamlessly with 

Eastern Pro Clean’s broader digital marketing strategy, including social media 

content, website copy, and local advertising campaigns.” 

   

 

 



 


