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THE FUTURE OF SEARCH:
GENERATIVE ENGINE OPTIMIZATION
(H1)

The way people search is changing fast—and Al is leading the
shift.

Tools like ChatGPT, Google’s Al Overviews, and Microsoft
Copilot now generate summaries and answers directly in search
results. If your content isn’t showing up there, your visibility
takes a hit.

That's where Generative Engine Optimization (GEO) comesiin.
It's the evolution of SEO—built for how search engines now
summarize and interpret your content, not just rank it.

What Makes GEO Different?

GEO focuses on how Al reads and displays your content
—not just where it ranks.

Q Optimizes for user intent and content clarity

Q Structures pages with schema markup and clean
architecture

o Uses stats, citations, and internal linking to boost
credibility

Q Helps ensure your business is included in Al-
generated responses

Why does GEO Matter?

If your content isn’t GEO-optimized, Al tools might:

Misrepresent your message o
Exclude your business from key answers o

Reduce your organic reach, even with good rankings o

What X3 Is Doing

We've already started applying GEO principles across
your strategy—shaping content for readability,
adjusting keyword tactics, and focusing on clean
structure that Al tools favor.

t's a long-term investment in keeping your business
discoverable, accurate, and relevant as search
continues to evolve.

Alis changing the rules of the game. Let's make
sure your business is still winning.

If you have questions about GEO, let's talk.

— Justin Lynch
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