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The Hershey Cubs Hockey Club is about filling a void and giving back to the community. In

Hershey, there is a storied history of minor hockey, college hockey and pro hockey, the only

thing missing was junior hockey. In the past, local talent left the “sweetest place on earth” to

chase their dreams of playing professional hockey. Hershey is such a great community with a

passionate hockey fanbase, and since 2021, the Hershey cubs have cemented their legacy as a

premier destination for junior hockey players. By bringing the USPHL to Historic Hersheypark

Arena, players can stay home and play high level - competitive hockey, and other players from

around the world can come to Hershey and experience this wonderful community.

The Cubs



Fonts



Colors

#7E543A#E7D2AD #472A2B#B57144



Logos



Appropriate Usage

Placing the logos as-is is the only appropriate way

of using the Cub’s various logos. During use, they

can be enlarged or shrunk to accommodate to the

designs layout.

Placing As-Is:



Inappropriate Usage

Inapropriate uses of the team’s logos consist of

stretching, changing colors, distorting, and flipping

or rotating.

Stretching, Distorting, Color Changes:



Common Usage
The full-sized bear logo is used for jerseys,

and the white “HC” circle is used for

communication purposes. 



Approved Hashtags

When creating a post on social media,

only use the following hashtags:

#jointhepack🐻

#letsgocubs

#usphl

#greatjuniorhockeyexperience

#committedtocommunity



Social Media Examples



Photo Release Law

Generally, you don't need a release to post photos taken in public spaces for

non-commercial purposes like personal use or news coverage. However, if the

photo is being used for commercial purposes, a release is generally required. 



Primary Media Contacts

Media contacts:

Todd Sadowski - Fox 43 Sports Director

📞: (717) 814-5565 - office

✉️: tsadowski@fox43.com

Allie Berube - ABC 27Sports Director

📞: (703) 346-9328 - cell

✉️: aberube@abc27.com

Station region: York and southcentral Pennsylvania

Station region: Harrisburg and central Pennsylvania



Impact - If the Hershey Cubs win a championship, change players/coaches, etc, it affects players, families, local fans,

sponsors, and the broader community.

Timeliness - Topica such as game results, player signings, injuries, or event announcements are time-sensitive and

more engaging when reported immediately.

Proximity - The team is based in Hershey, PA, so local news outlets and residents will naturally be more interested in

their activities.

Prominence- If a well-known individual or organization is involved with the team, it boosts news value.

Conflict - Rivalries, controversial calls, or league disputes involving the Cubs make for compelling stories.

Human Interest - Personal stories of players overcoming obstacles, bonding with fans, or giving back to the

community touch emotions.

Novelty- Unique events or unusual team traditions catch attention.

Newsworthy Elements



AP Style Guidelines

United States: USA

Canada: CAN

Russia: RUS

Switzerland: SWI

Sweden: SWW

Finland: FIN

Czech Republic: CZE

Team Abbreviations:

AP Style guidelines always apply. Specifics include:

No Oxford comma.

Times should be written using “a.m.” and “p.m.”, excluding 12 p.m.

(noon) and 12 a.m. (midnight). For example, 11 a.m., 1 p.m., 3:30 p.m. 

Write out dates with the day of the week and month. For example,

Thursday, Sept. 18.

Numbers ten and under are spelled out, while every number after

is written numerically 

 A person’s name comes before Job Title (e.g., Crystal Boudreau,

Hershey Cubs manager)

Job titles are capitalized when they directly precede a person's

name. They are lowercase when they follow a name or appear

alone.

Scores:

Scores written numerically, even scores under 10.

Separate the scores with a hyphen

Always list the winning score first. 

AP style favors active voice



News Releases
Key Details to Include and Formatting:

● Quotes from professionals and/or players

● Maintain a professional, journalistic tone following AP Style

guidelines

● If ready for immediate release, begin with "FOR IMMEDIATE

RELEASE".

● Include a headline and a dateline (location and date at the

beginning of the first paragraph).

● Use a sans serif font, such as Aerial

● Keep the structure clear and organized: lead paragraph with

main facts, supporting quotes, and purchase information at the

end if neccesary.

Example:



Media Pitches
Example:

Key Details to Include and Formatting:

● Attempt to cater the story to the media you are pitching to 

●Quotes from professionals and/or players

● Maintain a professional, journalistic tone following AP Style

guidelines.

● If ready for immediate release, begin with "FOR IMMEDIATE

RELEASE". 

● Include contact information, a headline and a dateline (location

and date at the beginning of the first paragraph).

● Use a sans serif font, such as Aerial

● Prioritize newsworthy element(s).

● Keep the structure clear, concise and organized. Include

andditional purchase/outside information at the end if neccesary.



Headlines

Article Headline Example: Release Headline Example:



Feature Stories
Key Details to Include and Formatting:

●In lede, include the Who, What, When, Where, Why and How of

the story 

● Maintain a professional, journalistic tone following AP Style

guidelines

● Identify and prioritize newsworthy elements (Inverted Pyramid)

● Include important and properly attributed quotes  

● Write a headline and, if possible, include an image.

https://www.hersheycubs.com/articles/from-the-

empire-state-to-the-keystone-state-lx3i9y2j 

Example:


