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The first thing you need to do is go to www.linkedin.com and click “Join now” in the top
right corner. You can either choose to sign up by entering your email* and password or
linking to your Facebook account. 

You will be asked to input your personal and demographic information, as well as a short
bio. This section is the perfect place to summarize your skillset, showcase yourself, and
add a bit of personality. It's a good place to touch on your professional experience, but
also your professional goals. Make sure your summary is at least 40 words so it will show
up in searches, and be sure to add your specialties here as those keywords make you
more visible.

HOW TO GET STARTED ON LINKEDIN

The Basics 

You will be given the opportunity to choose a Basic LinkedIn experience, which is free, or
the Premium option, which costs a fee. A free one is sufficient for those not in sales roles
or looking for new opportunities.

Find examples of good bios/summaries on pages 11 and 12. 

Choose Your Account Type
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*Make sure you enter an email address that you regularly check. Later, you will also have
the option of linking other email addresses to your LinkedIn profile.



HOW TO GET STARTED ON LINKEDIN

Adding a Photo
Since LinkedIn is a professional social network, professional photos are a must. This
means:

Do...
Make sure your photo is high-
resolution (at least 200 x 200
pixels) 
Make sure you pick a photo that
actually looks like you 
Make sure your face takes up
60% of the frame

Don't...
Use a selfie
Have a distracting background
Use filters
Try to be too outlandish

Input Your Work Experience 
Make sure your experience reflects everything you can do. You can import your resume or
choose to add each position manually. Always list your employment experience starting
with your current role.

Add Your Skills
Try to aim for a bare minimum of five skills, but remember that the more skills you list, the
stronger your profile. You can also ask your friends and colleagues to endorse your skills
for even more support.

Add Your Education
Adding all of your previous education not only elevates your profile and displays your
knowledge, but it makes it easier to grow your network by connecting you with old
classmates.

Add Your Headline
This is what will sit beside your name on LinkedIn, and is an optimal space for you to input
your current role at Corsearch.

Make sure that you are the only
person in the picture
Wear what you’d wear to work
Choose the right expression
Use soft, natural lighting
Use an up-to-date photo

Add Additional Information
You’ll have the opportunity to add some interests and hobbies to your profile, which will
personalize it and allow you to express your identity further.

Build Your Network
Making connections is what LinkedIn is all about! So start adding your colleagues, friends,
and classmates to stay up to date with their careers and to share your professional
passions with them!
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HOW TO POST ON LINKEDIN

Once your profile is properly set up, you’re free to start posting original content. Follow
the steps below to create your first post.

Step 1
Go to www.linkedin.com, log in to your account and click "Home."

Step 2
Under the main menu bar, you’ll see a section called “Start a post.” Click on that to get started.

Step 3
A pop-up box will open where you can begin working on your content. The first step is to
select your audience. This allows you to have control over the visibility of your post.

Step 4
Next, place your cursor in the section that says, “What do you want to talk about?” and start
typing.

If you’re naming a company or a person, make sure you tag them accordingly by adding an
@ in front of their name. A drop-down menu will appear where you can scroll to find the
right person or business, just make sure you click on the correct name to tag them.

Step 5
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HOW TO POST ON LINKEDIN

Step 5 - Cont'd

If you’re posting an image with people you know, you can also tag them in the image
itself. Just click anywhere on the image to tag subjects.

Step 6

Once you’re finished writing your caption, make sure you add your hashtags. If
you’re writing in relation to Corsearch, our general company hashtags are:

Step 7

#PositivelyCorsearch #Trademarks #BrandProtection #IP #IPLaw
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#TrademarkSearching #TrademarkWatching #TrademarkScreening



HOW TO POST ON LINKEDIN

You have the option to add a photo, video, or document to your post. Be sure that
whatever you’re adding is professional and non-confidential.

Unfortunately, you cannot link a page to a picture to make the picture clickable. If
you’d like to add both a picture and a link to your post, you can upload an image and
then paste the URL directly in the text box along with your caption. Don’t worry about
shortening the link because LinkedIn will do that automatically once you hit “Post”
(see the Draft Post vs the Final Post images below for comparison). 

If you’ve added a URL before uploading an image, a preview of the linked page will
appear. Just click the “X” on the preview to remove it and upload a picture instead.

Step 8

PLEASE NOTE:

Draft Post Final Post
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HOW TO GENERATE ORIGINAL

CONTENT ON LINKEDIN

Humanity
Familiar faces
Thought leadership
News
Visual impact
Quality

 Get a full photo of the scene overall
 1:1 or small group shots*
 Elements that will help you tell your story — this is especially important if you're
sharing multiple photos in the same post

1.
2.
3.

*1:1 or small group shots are excellent tagging opportunities, which expands your post’s
reach. Remember to post photos with clear faces, smiles, general excitement — and put
down the beverages when possible!

Event details
The venue
The organizers
Key attendees
Significance/results
Conversion? ROI?

The goal of original content is to establish you as a thought leader within your circle of
influence, create new relationships, and nurture current ones.

Your #1 Rule for Posting on Social Media

LinkedIn is the perfect place to tell professional stories. If you’d like to post pictures of
a specific event or a snapshot of your working day, here are a few tips.

(Make sure your connection has no problem with being posted or tagged on social media
platforms.)

If you attend an event on behalf of Corsearch, please send your pictures to
corsearchmarketing@corsearch.com along with the following information:

        Remember that you’re not only representing Corsearch, but your personal brand as well
        LinkedIn is indexed, meaning it’s open to Google search

Whatever stops the scroll!
What Types of Content Drive Engagement on LinkedIn?

Tips for Framing a Scene

If you have to ask "should I...?" DON'T POST IT!
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Overall, the best times to post are from Mondays to Friday during working hours.
However, more specifically, the optimum times are Wednesday from 8-10 a.m. and
noon, Thursday at 9 a.m. and 1-2 p.m. and Friday at 9 a.m.
Post regularly, but only compelling, purposeful content
Use specific hashtags for your content
Ask people to like and share your posts!
Keep your posts short and snappy

LinkedIn only allows three lines of text to be seen without having to click “Read
more,” so if you have more than three lines of text, be sure to place the most
important information in the first three lines

Always proofread your posts before posting
Commenting, liking, and sharing other people’s posts will draw the same effect
from them

HOW TO GENERATE YOUR OWN

CONTENT ON LINKEDIN

General Tips for Posting:

How to View Post Analytics
When you post original content or share someone’s post, you can see how many views
in the feed it received as a result of the post or share. Click on it to view a list of
companies, titles, and locations that saw it.

Click on this section to see the full reach of your post:
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DOING NOTHING

Let's get 
active on 

social media!

THE VALUE OF ACTIONS ON LINKEDIN

LinkedIn's algorithm places varying levels of importance on the different actions you
perform on the platform. They are ranked in the following order of importance:

1.

2.

3.

4.

5.

Original (native) posting
Video > Photo > Text only

Sharing someone's post

Commenting on a post

Liking a post

10



Example 1

EXAMPLES OF BIOS/SUMMARIES

Example 2
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Examples found at www.jobscan.co/blog/linkedin-summary-examples/



Example 3

EXAMPLES OF BIOS/SUMMARIES

Example 4
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