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Project Overview

During my RBFCU marketing internship, I worked on content for an August MemberSafe email campaign. The
campaign was created for members without MemberSafe and was designed to support product
deepening/utilization through educational, informative messaging. The finished email was produced and sent to its
intended member audience.

My Contribution

My work on the content document included shaping the email's messaging structure and creative direction,
including the headline, subject line, preheader, benefit-focused copy, call to action and supporting content. The
development document also accounted for required disclosures and enrollment information before the campaign
moved into its final email format.

Campaign Approach

Audience: Members without MemberSafe
Objective: Deepening / utilization
Tone: Educational and informative
Channel: Email
Core message: Present MemberSafe as an added layer of protection and explain key benefits in an accessible,
member-focused way.

From Content to Final

The following pages show the development document first, followed by the finished member-facing email. Internal
routing identifiers and employee contact information have been removed from this public portfolio version.

Portfolio note: This case study is presented to demonstrate my marketing communications work. RBFCU and MemberSafe branding remains
the property of its respective owner.
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Final Sent Email
The content and creative direction progressed into the finished MemberSafe marketing email shown on the

following pages.
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