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Google Analytics is a free tool that helps users
understand how people interact with their

website or app. It provides insights into visitor
behavior, traffic sources, and performance.
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Examples of available data

e Number of total and unique users within a time frame
e Web traffic per page
e Comparisons

o Direct vs Organic traffic

o Technology (Number of web users vs mobile vs tablet)

e Monthly trends

e Demographics (location)
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Top Pages

 The Children’s Movement of Florida (Landing Page) (4.8 K views)
e 2024 Voter Guide ( 4.5 K views)

e Built to Thrive Summit 2024 ( 4.3K views)
e The Future Call (1.3K views) 44 S

 ReadingPals (1.3K views) Avg Time
e David Lawrence Jr. ( 1K views)

 Bosses for Babies (843 views)
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Drop in Users on 2024-12-24
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With this data we can:

1. Track user engagement with The Movement website

o Yearly, monthly and/or weekly tracking. We can set goals for year, quarter, etc.

2. Track the effectiveness of email/social media campaigns driving traffic to the site

o We can create a window of time to monitor email/social media campaigns (A few days before, during, and a

few days after)

3. Assess effectiveness of messaging across all initiatives

o We can compare traffic and engagement with each page to draw conclusions about how effective our

website is at generating interest per initiative.

4.ldentity flow of traffic across the platform to identify our own “seasons”

o This will require several years of monitoring to identify our natural patterns of activity and engagement



