WE WANT MCDONALD'S GUESTS' FIRST EXPERIENCES WITH /7%
E@%TO BE MEMORABLE, DISTINCTIVE MOMENTS. WE WANT THEIR
FIRST TASTES OF degf /1o off the Melbnald s grilimy
LEAVE LASTING IMPRESSIONS or PREMIUM QuALITY AND FLAVOR.
WE WANT T0 REMIND THEM OF MCDONALD’S REMARKABLE HERITAGE
WHILE ALSO INTRODUCING THEM TO NEW TASTES. WE WANT THEM TO BE
WON OVER ON THE FIRST BITE AND EAGER TO COME BACK FOR MANY
MORE.

WE WANT T0 BE SURE THAT MCDONALD'S GUESTS TAKE NOTICE OF OUR
NEW FRESH PATTY! 50, WE'VE IDENTIFIED RECIPES THAT ACCENTUATE
THE FLAVORS OF /';I%’é Eeeﬁ/ WHILE STILL MAINTAINING STRONG
APPEAL TO MCDONALD'S TARGET AUDIENCE. WE ARE EXCITED TO SERVE
YOU THESE BURGERS TODARY - WITH A SIDE OF CONSUMER INSIGHTS - AND

WITH
MCDONALD'S IN CRAFTING A /7ush LookRT A



Sesame Bun
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DESCRIPTION
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100% FRESH BEEF, SEARED AND SEASONED, IS THE CO-STAR WITH PRODUCE b B e
SOURCED LOCALLY AND PREPARED DAILY IN OUR KITCHENS. FRESH, CRISP
LETTUCE, JUICY-RIPE TOMATOES, GRILLED AND SWEET WHITE ONIONS SET

THIS BURGER APART.

= INSPIRATION - -

American Cheese

41% OF CONSUMERS ARE

KEY SC@HES

THIS IS A BUILD THAT HAS POTENTIAL TO BECOME A NEW GO-TO FOR THE

McD CONSUMER. AMONG MCDONALD'S GUESTS, IT SHOWS HIGH PURCHASE
INTENT AND ADDITIONAL PURCHASE.

FIT FOR ADDITIONAL PURCHASE
U /O MCDONALD’S GUESTS '

FOR MCDONALD’S GUESTS .Bun
"SENS©RY' PANEL TAKE AWAY —_—

BEFORE: MOST FOUND THE IDER OF A SIMPLE, CLASSIC BURGER APPEALING
66Sounds very infriguing, and coming from

McDonalds | am excited fo fry i. however, coming
from McDonalds, I'm also skeptical??

The flavor was wonderful. P I e a S e d

| think It was the sauce. B essy

Familiar
Disappointed

/. A FRESH LOOK AT A MODERN PROGRESSIVE g
Cargill BURGER COMPANY Gri fﬁth

Dissatisfied

Warm

AFTER:




/ Sesame Bun
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AN ALL BEEF, FRESH, SEARED AND SEASONED PATTY WITH BACON ONION JAM, o

WHITE CHEDDAR, SLICED DILL PICKLES, MAYONNAISE, AND ICEBERG LETTUCE ALL ON “
AN SESAME BUN. <

T‘ HN.SPHHAHQN_ : \’ White, Cheddar

JAM HAS +614% WHITE CHEDDAR 1S A
Uﬂm (FOUR-YEAR GROWTH) Bacon Onion Jam
ACROSS MENUS WITH +104% GROWTH ™

VERY STRONG APPEAL TO NON-USERS. THIS CONCEPT
KEY SCORES  Receive The OTHER

-- === -———_-- THAN THE SIGNATURE SpicY

. ©/ MEETS AND EXCEEDS () N0/ MEETS AND EXCEEDS
/0 EXPECTATIONS AMONGST /o EXPECTATIONS
L NON-GUESTS AMONGST GUESTS

Q/ FIT FOR MCDONALD'S, 0/ FIT FOR MCDONALD'S,
il /O AMONGST GUESTS J &J /O AMONGST NON-GUESTS

SENSORY PANEL TAKE AWAY

BEFORE: A BIT OF CONFUSION ABOUT THE NAME AND HOW IT RELATES TO THE BUILD,
LOTS OF INTRIGUE BECAUSE OF THE JAM (NOT USUAL FOR MCDONALD'S)
66 Sounds like a fun mix-up to a reqular burger purchase, Surprised
ke a pub' burger offering % Delighted

AFTER Satisfied

Yuml Definifely exceeded my expectations for a McDonalds burger - Famili
really juicy, aysfay above ’rv\\/e stondard fype burgers - great H?Avor, Excited MeSSy Cinle

arfisan bun realy goes well with the whole experience. It could bring
the perception 01 ¢D burgers up a noteh . Plea Sed

. A FRESH L0OK AT A MODERN PROGRESSIVE L
Cargill BURGER COMPANY Cri fﬁth




Sesome, Bun

DESCRIIPTH@N

100% FRESH BEEF AND SHARP WISCONSIN CHEDDAR CHEESE TEAM UP WITH
SMOKY APPLEWOOD BACON IN A TRADITIONAL, BUT KILLER, COMBINATION.

IINSPIIHATII@N

-LOCALLY SOURCED DESCRIPTORS HAVE GROWN ACROSS MENU'S
(+240% %-YEAR CHANGE)

-BACON CHEESEBURGERS ARE AMONG MOST POPULAR, Natural Cheddor
21% PENETRATION -
KEY .SC@RES . FRESH Beef Fufty

OF ALL THE 5 CONCEPTS PRESENTED, THIS HAD THE HIGHEST PURCHASE
INTENT FOR BOTH

b O/ PURCHASE INTENT PURCHASE INTENT

MCDONALD’S GUESTS MCDONALD’S NON-GUESTS
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SENSORY PANEL TAKE /A\WAY
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BEFORE: THE WORD KILLER WAS POLARIZING - EITHER LIKED IT OR DIDN'T
6 Gef In my bely9

AFTER:

Wow...very good burger! The burger is juicy and

tender and the veggies are fresh and crisp.
Delicious burger

> 1T A FRESH LOOK AT A MODERN PROGRESSIVE ifFi
Cargill BURGER COMPANY Gl’lfflth




SGARLIC FARM = @

400%

B Rl

100% FRESH BEEF PATTY, ROASTED GARLIC MAYO, WHITE CHEDDAR, SLICED
ROMA TOMATOES, SWEET WHITE ONIONS, GARLIC GLAZE AND ICEBERG LETTUCE,
ALL IN A SOFT SESAME BUN TO SATISFY YOUR GOURMET BURGER CRAVINGS.

Sweet White Onion

= INSPIRATION - oy —

-GARLIC 1S A GROWING FLAVOR WITH 8.8% MENU PENETRATION, - TR e dir
INCLUDING GROWTH IN MANY DIFFERENT SRUCES, LIKE GARLIC AIOLI A

(153% FOUR-YEAR GROWTH) AND RORSTED GARLIC -
-ICEBERG LETTUCE IS AMONG THE TOP GROWING BURGER INGREDIENTS

WITH +110% GROWTH Gorlie Gloze
THIS CONCEPT HAS A VERY STRONG UNIQUENESS APPEAL __FResH et ity

Go/ FOR FOR
“¥'U /0 MCDONALD’S GUESTS MCDONALD’S NON-GUESTS

SENSORY PANEL TAKE AWAY

- -~ e ®e o —— — - -— -~ e ®+ o — - — —

BEFORE: DESCRIPTION MAKES THE BURGER SOUND INTRIGUING

66100% Freshbeef patty sounds premium lcebers lettuce
sounds fresh and crisp Garlic mayo and glaze makes ]
me wonder and wanting to explore 9 Surprised pisappointed

AFTER: Pleased

This burger is delicious! The garlic flavor was noticeable

but not overpowering. The mayo was spot on and SatISﬁ ed
complimented the burger well

Interested

/. A FRESH LOOK AT A MODERN PROGRESSIVE e
Cargill BURGER COMPANY Gr Ifﬁth




