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Introduction 
About Team Astro.



Introduction 

   Astro Inc. was founded in 2000
        Been in business for about 23 years

     Our USP = Providing creatively engaging solutions for Salesforce 
adoption.

To provide Halogen with a 
better contact management 
and overall CRM adoption in 

Salesforce.

Who We Are 

Why We Are Here 



Challenges / 
Problem Statement 

What’s the pressing matter?



Challenges / Problem Statement 
 
 

Problem  Solution 

1. Lack of Engagement with Contacts  Utilisation of Social Media Marketing 

2. Better contact management system 
required 

Salesforce Email Flows, Customised 
Contact Record UI  

3. Tracking contact activities & timely follow 
up 

Salesforce Flows & Activity History Usage 

4. Review outreach and activities with 
contacts 

Reports & Dashboards via Customized 
Campaigns 



Solutions 
In-depth explanation regarding solutions.



Solution to Problem #1 
 

Lack of Engagement with Contacts 
 
Overview 

- Social Media Marketing is currently being in the process of adoption. 
- Utilising Marketing Cloud to push out content through Instagram and TikTok. 
- Usage of a SMART Objective. 

 
Instagram 

- “Aiming to have 5,000 followers by 6 months”. 
- Fundraising Campaigns, Posts, Stories and Reels. 
- Attending School Related Events through talks, workshops etc. 
- Attaching Links in emails e.g Surveys, Social Media. 

 
TikTok 

- Inactivity resulting in lower followings. 
- “Achieving 1K followers on TikTok by 5 months. 
- Posting regularly and keeping up with current trends. 
- Brand Campaigns e.g short videos on Halogen and functions. 
- Collaborations with external companies e.g Courts. 
- Links attached to emails. 

 
 

 



Solution to Problem #1 
 

Marketing Strategies 
 
Types of Content 

- Customer Stories. 
- Collaboration. 
- Showcase of Events. 

 
Instagram 

- Informational articles with interesting updates. 
- Behind-the-scenes stories. 

 
TikTok 

- Short videos between 30 and 60 seconds can be posted with a variety of 
content. 

- Livestreams. 
 
Usage of Marketing Cloud / GPT 

- Distribute scheduled posts into social media platforms. 
- Deliver personalized and relevant experiences much quickly and effectively. 

 
 

 



Solution to Problem #2 
 

In Need of a Better Contact Management System 
 
Overview 

- Using Salesforce Email Flows to generate automated emails based on 
algorithms.  

- Implement distinct contact record types to categorize customers and 
consumers/donors, each with a unique page layout for tracking various events 
and performance data. 

- Creation of a custom field: Contact Type. 
- Implement data validation to prevent duplicate sign-ups with the same email 

address. 
- Website will be web-to-lead based.  

 
Benefits of using Flows 

- Gives way to automation. (keeping track automatically) 
- Increased productivity. 
- Increased efficiency. 
- Data accuracy. 

 



Solution Process #1: Customer 

The customer fills up 
the form and payment 

is made.
 (Web-to-lead)

A new contact record 
will be produced upon 

inquiry/sign up.

The chosen contact type by 
the customer will be 

automatically categorized 
by the system.

SF Flow will 
automatically send an 

automated email 
response.

Customers can select 
their contact 

preferences in the 
email.

Customers will then be 
contacted via 

preferred method.

Any actions taken by 
Halogen staff will be 

recorded in the Activity 
tab.

Services will then be 
delivered until end.



Sample 1 of 2: Automated Email 



Sample 2 of 2: Monthly Newsletter 



Solution Process #2: Consumers 

The consumer fills up 
the form and payment 

is made.
 (Web-to-lead)

A new contact record 
will be produced upon 

inquiry/sign up.

The chosen contact type by 
the consumer will be 

automatically categorized 
by the system.

SF Flow will 
automatically send an 

automated email 
response.

Consumers can select 
their contact 

preferences in the 
email.

The email will include links 
to event registration forms, 
scheduler and a calendar of 

upcoming events on the 
Halogen website.

- Saves time and money.
- Rich consumer 

experience.
- Better engagement and 

customisation.
- Increased ROI due to 

automation.



Solution Process #3: Volunteers (Pre-event) 

The volunteer fills up 
the form to submit an 

interest.
 (Web-to-lead)

A new contact record 
will be produced upon 

inquiry/sign up.

The chosen contact type by 
the volunteer will be 

automatically categorized 
by the system.

SF Flow will 
automatically send an 

automated email 
response.

Volunteers can select 
their contact 

preferences in the 
email.

Volunteers will then be 
contacted via 

preferred method.

Any actions taken by 
Halogen staff will be 

recorded in the Activity 
tab.

Volunteer attends 
event as per email.



Sample 1 of 1: Automated Email (Volunteers) 



Solution Process #3: Volunteers (Post-event) 

Email is generated using SF 
Flow to express gratitude to 

them for attending the 
event and to offer 

information.

A survey link is also 
attached in the email.

After confirming 
attendance, their hours will 

be recorded and ranked.
(Next Slide)

A ‘Type of Volunteer’ 
field will also be added.

(Hangout, Huddle, Hustle)

Their records will then 
be updated and a rank 

refresh will occur.



Ranking System for Volunteers 

#1 I’m The Sun! 
Volunteers will only achieve this title if they have volunteered 
above 100 hours in total. (Cumulative) 

#2 On The Moon! 
Volunteers will only achieve this title if they have volunteered 
51 - 100 hours in total. (Cumulative) 

#3 What The Pluto? 
Volunteers will only achieve this title if they have volunteered 
1 - 50 hours in total. (Cumulative) 

Ranks will auto-reset every 2 months.



Solution Process #4: Donors 

Donor makes a 
donation and payment 

is confirmed.
 (Web-to-lead)

A new contact record 
will be produced upon 

inquiry/sign up.

The chosen contact type by 
the donor will be 

automatically categorized 
by the system.

SF Flow will 
automatically send an 

automated email 
response.

Donor can select their 
contact preferences in 

the email.



Increasing Engagement with Donors 

#2 Galaxy 
Donors will only achieve this title if they have donated $1,001 
- $25,000 in total. (Cumulative) 

#3 Constellation 
Donors will only achieve this title if they have donated $101 - 
$1000 in total. (Cumulative) 

#4 Stars 
Donors will only achieve this title if they have donated $10 - 
$100 in total. (Cumulative) 



#1 UNIVERSE 
Donors will only achieve this rare title if they have donated 

above $25,000 in total. (Cumulative)



Solution to Problem #3 
 Keeping Track of Contact Activities & Timely 

Follow-up 
 
Activity History Usage 

- Utilising the Activity Tab to track client/contact activities. 
- Provides a brief overview on activity done to engage the contact. 
- Highly-customisable to suit Halogen’s needs through the Lightning App Builder. 

 
Salesforce Flows 

- Automated emails can be sent out as confirmations and/or sharing of 
promotional materials with contacts through newsletters. 

- Utilizing flows to update contact records with status changes, such as 
"Contacted," "Follow-up Required," or "Pending Response."  

- Attaching survey/feedback form links with the email to collate information on 
contact satisfaction after a particular event has concluded. 

 
 
 

 
 

 



Solution to Problem #4 
 

Review the Outreach and Activities with Contacts 
 
Overview 

- Measured through Objectives and Key Results (OKRs), focusing more on 
whether the team is on track in achieving the objective rather than numbers. 
 

Performance  
-  Measured through surveys (customer feedback), attendance and turnout rate with 

reports and dashboards. 
 

Productivity  
- Measured by manpower and resource allocation (the higher the ratio of trainers to trainees, 

the better). 
 

Transparency 
- Data Validation to ensure no overlapping of data. 
- Each user will only be allowed to use 1 email to sign-in / log in with. 
- Assign roles / profiles and editing permission sets to control who can edit, 

upload or read data. (Public / Private view) 



Measuring Performance and Productivity by adding custom fields such as ROI 
and Turnout Rate 



Adding additional custom fields such as Volunteers Acquired and Attended 
Volunteers to measure Volunteer Turnout Rate 



In-depth OKR Tracking Dashboard - Donor Management



OKR Tracking Dashboard - Donor Contact Level Predictive Insights



Next Steps 
What will we be doing next?



Attracting Halogen Employees to Adopt the CRM  
Platform 

  
Trailhead Academy

- Free Courses.
- Self Directed Learning.
- Trailblazer community networking.

Booking of Salesforce Trainings via Salesforce Trailhead Website
● Lessons taught by Professional Instructors.
● Salesforce certificate preparation training.
● Covering Salesforce fundamentals.

 



Benefits of Utilising Salesforce 

Data Centralisation 

ROI Analysis 

Salesforce CRM consolidates 
all customer data in one 

place, ensuring easy access, 
improving data accuracy and 

consistency to support 
informed decision-making.

Businesses can conduct ROI 
analysis to measure the impact of 

CRM adoption, including cost 
savings, revenue growth, and 

efficiency improvements.

CRM streamlines customer 
support, leading to faster issue 

resolution and improved 
satisfaction, thanks to features 

like case management, 
automation, and knowledge 

bases.

Improved Customer 
Service 



Thank You! 
Any questions? 


