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Coca-Cola is bringing back a limited supply of New Coke, a failed drink from 1985, to help 
promote the third season of the Netflix hit show, Stranger Things.  

The idea was originated by the show’s creators, Matt and Ross Duffer during the development 
stages of season three. The setting of this season takes place in the summer of 1985, so they 
knew they wanted to emphasize that time period. 

In a joint email statement with The New York Times, the Duffer Brothers said, “It was the 
summer of ’85, and when you talk about pop culture moments, New Coke was a really big deal. 
It would have been more bizarre to not include it.” 

New Coke was Coca-Cola’s new formula, which had more sugar than both the original formula 
and their main competitor, Pepsi.  

It originally failed because Coca-Cola made the decision to completely eliminate the original 
formula and replace it with New Coke, which consumers were not happy with.  

The original Coke was brought back soon after that, and regardless of Coca-Cola’s attempts at 
rebranding New Coke multiple times, it was eventually scrapped for good in 2002.  

Despite its past failure with New Coke, Coca-Cola agreed to this partnership. 

Stuart Kronauge, President of Coke’s Sparkling Business Unit and Senior Vice President of 
Marketing for Coca-Cola North America, told CNN Business that this opportunity is a way for 
Coca-Cola to “not take ourselves too seriously” and to “break the internet”.  

Coca-Cola understands that streaming is quickly becoming more popular than traditional 
television, so it’s a smart and logical marketing strategy for them to partner with Netflix and an 
already record-breaking show.  

As far as bringing back a failed product? Well, people may not actually enjoy the taste of it but 
the limited supply factor of it will definitely entice people to buy it, just for bragging rights. 

Either way, the entire internet is already talking about it, bringing in a lot of buzz about season 
three. This indicates that this partnership is already a success, at least in terms of Coca-Cola’s 
goal of “breaking the internet”. 
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