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Export Series: Getting the UK exporting
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Housekeeping

• Your presenter: Maribel

• Please submit any questions via chat at the end of the session

• Anticipated length of the Webinar: 50 Mins

• Survey

If the presentation has begun and you are experiencing any difficulties with 

the sound, please contact ????. Thank you.
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Agenda
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Agenda

1 Some interesting online facts 

2 Make your website work in any language

3 Cultural considerations for website content

4 Where to start: Export Adviser

5 New campaign or new account?

6 Campaign targeting options

7 AdWords campaign design principles

8 Choose when to show your ads

9 AdWords tools for your website

10 Resources
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Some interesting online facts
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(1) Searchenginewatch.com, September 2009 

(2)Source: Internetworldstats.com, March 2009

(3) Source: EU's Digital Competitiveness survey, Eurostat 5

63% of the world’s online population use 
languages other than English (1)

1.6 billion people have internet access via a 
PC (2)

91% of people aged 16-24 were online in the EU 
in 2008 (3)
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(1)Source: The German Association for Information Technology

(2) Source: JP Morgan
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Global retail spending was $438 billion (1/3 in 
Europe) in 2008 (2)

24% of the total EU population aged 16 to 74 made a 
purchase in the last three months before May 2009 (1)
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Pan-European advertising is growing

(1) Source: Google Inc., February 2009

(2) Source: European Interactive Advertising Association, April 2009

One third of EU citizens would buy a product 
from another Member State (1)

Online advertisers use 16% of budgets at a pan-
regional level (2)

Pan-regional advertising is growing (2)
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Web design tips
For any country and language
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User behaviour online
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A visitor to your landing page decides 
whether or not to stay within 8 
seconds. 

Consider the F view theory

Display all important information 
above the page fold to avoid scrolling

Source: Nielsen Norman Group
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Other important web design  concepts
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Scannable pages & 
easy navigation

Landing pages Product details

Optional registration Easy purchases Reassurance
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Cultural considerations for 
websites in other languages
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Translations

 Customize website content for your 

target audience, including all headings, 

footers, and promotional offers

 Ensure quality of translation
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Sublinks
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Translate all sub-links: product, T&Cs, 

shipping, customer service..etc.
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Domain extensions
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Use local extensions when 

possible (.es, .it, .de...etc)
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Pricing Information

State prices in local currencies
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Shipping internationally 

Customize price &

delivery information
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Customer support in local language

Show contact information 

and local service hours
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Seasonality

Target local holidays for special 

promotions and offers
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Background colours
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Be mindful of cultural connotations 

when using colours and graphics
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Export Adviser
A useful resource to get started
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What is Export Adviser?
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Get 

keyword 

estimates

Access 5 

step guide
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Get your business ready
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Finding the right market
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The bottom line
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Select your 

country

Enter your 

business 

costs
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Reach new customers
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Payment and delivery
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Creating your AdWords campaign: 
new campaign or new account?
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Creating a new campaign: budget control

Set up different campaigns 

per product line, promotion or 

targeting, to control your 

budget
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Creating a new campaign: budget control

Assign a daily budget and CPC bids for your ad groups
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Creating a new account: Large campaigns

If you are launching very large campaigns per country, it might be 

better to create different accounts for easier management and 

performance tracking
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Creating a new account: billing preferences

Keep in mind payment and currency 

options available per country and set up 

different accounts if it’s more convenient for 

your business
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Creating a new account: VAT

Provide your VAT number during the account creation process, or add 

it later in the ‘Billing’ tab of your account, then click on ‘Edit’ next to your 

VAT Information section.
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A targeting overview 
Overview and tools
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A targeting overview

For any given search, your ad is shown based on:

Google domain

Query entered (called query parsing) 

Internet Protocol (IP) address 

Language preference
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Targeting by language

Reach one country where people speak multiple languages. You can 

target up to 40 different languages. 
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Targeting by language: all countries and territories

Click on the ‘new campaign’ button on your campaign summary page under ‘campaigns’ 

or ‘settings’, or click on an existing campaign name and edit the language targeting 

option in ‘settings’
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Targeting by language: create a list of countries

You also can set your campaign target to a specific language and 

create a list of countries where that language is spoken
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Targeting by country

In some cases you might prefer to target a specific country 

and language
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Targeting by region or city

If your business is limited to specific geographic area, or you want 
to allocate more budget to a certain region, you can target only 
regions or cities
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Customized targeting

Map point

Custom shape 

Bulk

You can define your area by using:
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Customized targeting

Map point

Custom shape

Bulk
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How to design your new language 
campaign 
Overview and tools
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Campaign structure 

CAMPAIGN:

SPORTS NEWS 
SPAIN

Ad Text:

Noticias Jockey

Toda la Información de 
Jockey en Nuestra Web

www.jockey.es

Keywords:

jockey                 

noticias jockey  

informacion jockey

Información jockey

Ad Text:

Noticias Jockey

Toda la Información de 
Jockey en Nuestra Web

www.hockey.com

Keywords:

jockey                 

noticias jockey  

informacion jockey

Información jockey

An AdWords account should contain one campaign per target language

ADGROUP # 1 ADGROUP #2
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Ad text and keywords

Keyword:

Hotel centro Manchester

Make sure that your keyword list and ad texts for each ad group are both 

in the target language. 
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Design your campaign: Keyword Tool

find and add new keywords to your ad groups 

refine your keyword list 

find negative keywords

You can use this tool for additional language campaigns to:
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Design your campaign: Keyword Tool

You can find this tool 

under the ‘Tools’ tab of 

your AdWords account
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Keyword Tool: edit language and country

The Keyword Tool will 

help you identify 

synonyms commonly 

used by users in a 

specific language



Google Confidential and Proprietary 48

Choose when to show your ads
Ad scheduling
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Ad scheduling

Enable ad scheduling for a campaign under the ‘settings’ tab
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Ad scheduling: Basic and bid Adjustment Modes
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click on a day and click on 

the ‘X’ to pause or select an 

hour range for publication. 

You can add different time 

periods

Click ‘Bid adjustment’

to increase or decrease 

your CPC bid (%) for 

certain days or hours
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Website Optimizer
Test elements on your website

51
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How Website optimizer works
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Learn more about Website Optimiser: http://www.google.com/websiteoptimiser

http://www.google.com/websiteoptimiser
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How to install Website Optimizer
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You can send the url provided to your 

web team to obtain javascript tags for 

your pages, or do it your self

Learn more about Website Optimiser: http://www.google.com/websiteoptimiser

http://www.google.com/websiteoptimiser
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How to install Website Optimizer
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# 1 Copy and paste javascript tags 

onto your experiment pages and 

upload to your web server

# 2 Validate the pages

Learn more about Website Optimiser: http://www.google.com/websiteoptimiser

http://www.google.com/websiteoptimiser
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Conversion Tracking
Track your AdWords campaign results effectively
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What is Conversion Tracking?
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Learn more about Conversion Tracking: http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=86269

http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=86269
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How does conversion tracking work?
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Learn more about Conversion Tracking: http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=86269

A cookie is placed on a user’s computer who clicks 

on your ad. When the user reaches your 

conversion page, it connects with the code and 

tracks a conversion

: http:/adwords.google.com/support/aw/bin/answer.py?hl=en&answer=86269
http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=86269
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Google Analytics
Know your traffic worldwide
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Google Analytics

Learn more about Google Analytics: http://www.google.com/analytics

You can see 

where your 

visitors are 

coming from

http://www.google.com/analytics
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How to install Google Analytics
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Go to google.com/analytics 

and sign up with your Google 

account, or access the tool 

through your AdWords

account

Learn more about Google Analytics: http://www.google.com/analytics

http://www.google.com/analytics
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How to install Google Analytics
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Learn more about Google Analytics: http://www.google.com/analytics

http://www.google.com/analytics
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Useful Resources

Export Adviser: http://www.google.co.uk/intl/en/exportadviser/

Internet Stats: Latest industry facts and insights collected by a number 

of 3rd party sources 

http://www.google.co.uk/intl/en/landing/internetstats/

Google Analytics help centre: http://www.google.com/support/analytics

Website Optimizer help centre: 

https://www.google.com/accounts/ServiceLogin?service=websiteoptimi

zer&continue=http://www.google.com/analytics/siteopt/%3Fet%3Dreset

%26hl%3Den-GB&hl=en-GB

Conversion Room blog: http://conversionroom.blogspot.com/

AdWords help centre: https://adwords.google.com/support/aw/
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http://www.google.co.uk/intl/en/exportadviser/
http://www.google.co.uk/intl/en/landing/internetstats/
http://www.google.com/support/analytics
https://www.google.com/accounts/ServiceLogin?service=websiteoptimizer&continue=http://www.google.com/analytics/siteopt/?et=reset&hl=en-GB&hl=en-GB
http://conversionroom.blogspot.com/
https://adwords.google.com/support/aw/bin/answer.py?answer=148543
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Thanks!


