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Professional Summary 
Marketing and communications leader with 20+ years of experience spanning copywriting, brand 
strategy, and client-facing account management. Blend creative excellence with business strategy, 
developing compelling brand-aligned messaging while managing budgets, timelines, and stakeholder 
relationships. Skilled at translating complex ideas into clear, engaging content and leading integrated 
campaigns from concept through execution. 
 
Core Competencies 

• Strategic Marketing & Communications 
• Copywriting & Brand Storytelling 
• Account Management & Client Relations 
• Integrated Campaign Development 
• Communication Strategy & Messaging 

Frameworks 
• Cross-Functional Team Leadership 

• Budget & Timeline Management 
• Scriptwriting & Content Development 
• Digital & CRM Content Strategy 
• SEO & Inbound Marketing 
• Presentations & Business Development 

Support 
• Brand Voice & Copy Leadership 

Recent Experience 
Freelance Copywriter / Content Strategist—McDonough, GA 
July 2016–Present 

Partner with national B2B, retail, and lifestyle brands and agencies to develop communication strategies, craft 
brand-aligned content, and support engagement, education, and growth initiatives. 
 
Featured Client Experience 
Glen Raven, Inc. 
Freelance corporate writer, partnering with human resources, operations, and leadership teams to develop 
internal communications, such as Glen Raven’s annual benefits materials, volunteer program emails, and 
learning initiatives. Edit quarterly corporate employee magazine. Write CRM emails, sales sheets, video scripts, 
and customer communications for the Trivantage division. Wrote sales sheets, blog posts, video scripts, and 
instructional manuals for Sunbrella products and services. Wrote a new brochure to rebrand Glen Raven 
Logistics, the company’s transportation and warehousing service. 

G3 Medical Marketing 
Support G3’s clients with blog posts, newsletters, social media, and emails that make medical technology 
(primarily radiation oncology products) more accessible to clinicians and patients. Build and deploy emails in 
Salesforce. Update website in WordPress. Design basic graphics for social media, emails, and websites using 
InDesign.   

Georgia-Pacific—GP PRO Division 
Hired to write 2,000 B2B product descriptions for washroom, foodservice, and breakroom products for 
GPPRO.com, using specifications that would allow adaptation for use on customer websites and Amazon.  
6-month role expanded to over two years with responsibilities that included writing video scripts, CRM emails, 
sell sheets, and other marketing materials. Contracted again to refresh product descriptions for updated criteria. 



Innovative Engineering Inc. 
Ghostwrote a series of articles for the owner of this structural engineering firm, positioning the company as an 
industry thought leader. Took complex subjects, such as bioterrorism defense, drones as a security threat, 
thermography and COVID-19, and created accessible content for use in industry publications and blog posts. 
 
Chico’s | White House Black Market | Soma | Chico’s Off the Rack 
Crafted apparel and accessory descriptions using each brand’s distinctive brand voice to highlight fit, fabrication, 
styling versatility, and seasonal trends. Worked independently, writing hundreds of SKUs each month, following 
up with merchandising teams, as needed, to ensure accuracy in fabrics and product details. Also wrote blog 
posts and email content for Soma. 

Previous Agency Experience 
PureRED—Tucker, GA 
Dual Role as Copy Director & Account Director | March 2006–July 2016 

Copy Director 

• Delivered strategic, brand-aligned copy for print, digital, and social campaigns for clients including  
SP Richards, Macy’s, Stein Mart, Mohawk Home, Dollar General, Michaels, and Buy Buy Baby. 

• Researched and wrote content for a pro bono fundraising project for the Georgia Innocence Project. 
• Collaborated closely with designers, photographers, videographers, and marketing teams to ensure 

cohesive storytelling across channels. 
• Developed client-facing presentations, white papers, and RFP responses for agency business 

development. 
• Developed SEO-enhanced content and optimized messaging for engagement and conversion. 

Account Director 

• Managed integrated marketing campaigns from strategy through execution, supervising budgets, 
timelines, and vendor relationships. 

• Served as primary liaison between clients and internal teams, ensuring alignment on messaging and 
campaign goals. 

• Led accounts including The Home Depot, Kohl’s, Dollar General, Kings/Balducci’s, SP Richards,  
and JSI Store Fixtures. 

Education & Certifications 
University of Georgia—Bachelor of Arts in Journalism 
Major: Advertising | Minor: Marketing & Communicative Arts 

Certifications: 
• Search Engine Optimization: Online Marketing Institute 
• Inbound Marketing: HubSpot Academy 

 


