
Global airlines are approaching 93% of pre-pandemic volumes, but customer expectations 
for choice and convenience have changed drastically in that time. 

Alternative Payment Methods (APMs) are rapidly gaining popularity around the globe.

Travellers want more than just traditional payment options when planning their journeys.

Consumer demand vs. OTA/Airline support of the payment method
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Travel is often a significant expenditure and consumers need peace of mind 
when making their purchase. Payment security and pricing transparency 

are key to building trust.
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