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Intranet (SharePoint) Walkthrough ASCEND
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Intranet (SharePoint) Walkthrough ASCEND
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As we go out exploring and conquering new ® f @
peaks within our workstreams, Base Camp is *
Engagement Facilities ASCEND

Tracker Overview

A 8o P

ASCEND Org. Branding

the place where we can refresh, regroup, and
connect. Here you will find important Welcome to
communications, program timelines, and

engagement opportunities. You will also have
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This Month in ASCEND News s Share Your ASCEND Experience

Approaching an important program

- milestone that you want to share or lessons
learned that have helped you or your team
PROGRAM ; A
A be more productive? Or maybe you have
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ASCEND Intranet Analytics Overview
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Data tracking overall site
traffic

SharePoint Analytics Features

—3

Statistics related to
content/resources

Insights into device usage
and time of day




Visitor Insights 2024 vs. 2025 ASCEND

June 2024 July 2025

Site visits 25,755 ©

5,670

et

Site visits 62,431

1 5 51 4 4100 Unique Viewers
I

BSG & ASCEND Insights
780 views

Spring Engagement Sessions
May 30
May 9 May 15

Details the number of total site visits over the same time period in 2024.



Visitor Insights — Past 30 Days ASCEND

Overall traffic Last 7 EBJ 90 days

Unique viewers 34700 Site visits 624310 Avg time spent per user

439 A 35% since last month 6,207 A 52% since last month 3m 265 A 6% since last month




Content Engagement Insights ASCEND

June 2024 July 2025
Top 3 Site Pages Top 3 Site Pages
1. Homepage 1. Homepage
2. Frequently Asked Questions (FAQs) 2. Meet the Team
3. Meet the Team page 3. Service Cloud
Top 3 Documents Top 3 Documents
1. ASCEND Summary One-Pager 1. Service Cloud Digital Workspace Best

: - Practices
2. C2M R1 Business Briefing

_ _ oo 2. Service Cloud Current Functionality
3. Service Cloud Business Briefing
3. ASCEND Insights




Visitor Engagement by Device and Time ASCEND

Engagement by Device

92% of all visitors
view the ASCEND site

from their desktop
computers.

Engagement by Day/Time

Q Wednesday at 9 AM is when most people have accessed your SharePoint site in the past 12 weeks.




What's Ahead? ASCEND
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Visit the ASCEND Intranet and bookmark the page!
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ASCEND

Resources

Weicome 10 ASCEND Insights! Dive into our refreshed newsletter to stay connected and
informed on key program updates. Delivered monthly, it replaces The Climb and inciudes bi-
monthly special eddtions that will be shared with key slakeholders across the business
Explore, share feedback, and suggest 1opics as we reach new heigh




	Slide 1
	Slide 2: Intranet (SharePoint) Walkthrough
	Slide 3: Intranet (SharePoint) Walkthrough
	Slide 4: ASCEND Intranet Analytics Overview
	Slide 5: Visitor Insights 2024 vs. 2025
	Slide 6: Visitor Insights – Past 30 Days
	Slide 7: Content Engagement Insights
	Slide 8: Visitor Engagement by Device and Time
	Slide 9: What's Ahead?

