
How to Manage a Status Page: A Step-by-Step 
Guide 
 

As a SaaS company, e-commerce platform, or online service provider, how do you keep your 

users informed when your services experience downtime? This is where a status page comes in. 

A status page serves as a communication tool where users can check for system updates, 

outages, and ongoing maintenance, which in turn helps you stay transparent, build trust, and 

reduce anxiety from users when things don't go as planned. Many companies are still not aware 

of the true value of having a status page until a major outage hits and users are left frustrated 

so learning how to manage a status page effectively can make a world of difference in how your 

brand handles disruptions. 

 

In this Instatus guide, we are going to explore the step-by-step process for managing a status 

page. We will also discuss the real-time incident communication and post-incident follow-ups. 

So, if you are new to this, it will be well-explanatory for you to follow.  

 

Why You Need a Status Page 
We can go on and on about why your company needs a well-maintained status page, but here 

are the main reasons that truly make a difference: 

 

Build Transparency: Users value honesty and clarity, especially when something goes wrong. 

This means that a well-maintained status page keeps them informed about the downtime, 

maintenance, or update so users don’t feel left in the dark.  

 

Trust Through Consistent Communication: The art of communicating clearly and effectively 

builds trust while dealing with users. When you proactively share incident updates or recovery 

progress, users see that you’re reliable and accountable 

 

Proactive Support: A status page helps minimize repetitive support requests like “Is your service 

down?” or “When will it be fixed?” By directing users to live updates while your support team 

focuses on resolving issues, instead of answering the same questions repeatedly.  
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SEO Benefits: Users often search for terms like “your service status” or “Is your Product down?” 

while incorporating the company name, and a properly indexed status page ensures they land 

on your official source. This not only improves visibility, authority, and professionalism.  

Step 1: Setting Up Your Status Page 

Before you can deliver real-time updates or communicate incidents effectively, you need to start 

with the foundation which is a reliable and well-structured status page. The good news is that 

you don’t have to start from zero. Companies like Railway, Deno, and Sketch trust Instatus 

because it helps them communicate clearly during downtime without requiring complex setup 

or engineering support. Here’s how to get started: 

1. Choose the Right Platform 

When setting up your status page, your first decision is whether to build in-house or use a 

third-party solution. While a custom-built page offers control, it often demands ongoing 

maintenance and development time. Third-party platforms like Instatus eliminate the hassle 

with instant setup, API integrations, and automated incident workflows, which allow startups 

and enterprises alike to launch scalable, reliable pages fast. If you decide to build your own, 

ensure that it’s hosted on a separate infrastructure from your main systems. That way, even if 

your core services go down, your users can still access the page for real-time updates. 

 

 

 

https://instatus.com/


2. Design for Clarity and Professionalism 

Companies that maintain clear and well-structured status pages report a 22% drop in 

repetitive support requests, as users find answers themselves instead of contacting 

customer service.  

●​ Use color-coded indicators (like green for operational and red for outages) to make it 

easy to scan.​
 

●​ Display current system status, past incidents, and scheduled maintenance front and 

center.​
 

●​ Keep your design minimal and professional while using customizable templates that let 

you reflect your brand’s tone and style while keeping information accessible. 

3. Monitor Your Core Services 

Next, connect your core infrastructure and tools to your status page. Real-time monitoring 

ensures that any service interruptions trigger automatic updates. We integrate seamlessly with 

leading tools, enabling automated incident creation. This reduces manual effort, shortens 

response time, and ensures accuracy, no more scrambling to post updates when something 

breaks. 

4. Enable User Notifications 

Customers shouldn’t have to refresh your page repeatedly to know what’s happening. Enable 

multi-channel notifications that send real-time alerts through email, Slack, or SMS the moment 

an incident update is published. Subscribers can opt in to notifications directly from your status 

page. This makes a big difference in user experience and trust. 

 

Step 2: Communicating During Incidents 

Even the most reliable systems face downtime at some point. So what separates resilient 

companies from the rest is how they communicate during those moments. Clear, timely, and 

transparent communication isn’t just damage control, but a trust-building opportunity. Zendesk 

Customer Experience Trends Report (2023), 70% of users are more likely to stay loyal to a brand 

that communicates proactively during service interruptions. A well-structured status page helps 

https://www.zendesk.com/blog/customer-service-statistics/
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you maintain that trust by keeping users informed every step of the way. Here’s how to manage 

incident communication effectively: 

1. Acknowledge the Incident Promptly 

When an issue arises, silence is never golden, so the first thing users want to know is whether 

you’re aware of the problem. Post a quick, honest update, even if you’re still investigating. A 

short message sets the right expectations and shows that your team is responsive. With 

automated incident notifications, teams can instantly post updates without manual delays, 

ensuring users get information in real time. 

2. Keep Updates Consistent 

The longer a system remains down, the more anxious your users become. Frequent updates, 

even if it’s just “we’re still working on it,” can ease frustration and reduce the flood of support 

tickets. Industry best practices suggest posting updates every 20–30 minutes during major 

outages. 

3. Maintain Transparency 

When issues are complex, honesty goes a long way; therefore, use clear, non-technical language 

to explain what’s happening and what’s being done. Instead of vague statements like “we’re 

experiencing technical difficulties,” provide context: 

“Our API service is currently affected due to unexpected server overload. We’re 

scaling capacity and expect recovery soon.” 

Transparency doesn’t just manage frustration, it strengthens credibility and positions your 

brand as dependable under pressure. 

4. Share Workarounds When Possible 

If parts of your system remain functional, help users continue their work with alternative 

options. Providing these quick fixes not only demonstrates proactive support but also minimizes 

operational disruption for your customers. 

5. Provide a Realistic ETA 

Users appreciate timelines, but they value honesty even more. Offer an estimated time to 

resolution only when you’re confident about it. If the situation changes, update them right 

away. Consistent, transparent updates prevent disappointment and reinforce trust, especially 

during high-pressure incidents. 



 

 

Step 3: Conducting a Post-Incident Review and Follow-Up 

Once an incident is resolved, your job isn’t quite over because the most reliable companies 

don’t just fix problems; they learn from them. A well-structured post-incident review not only 

builds customer trust but also strengthens your internal processes for future resilience. This is 

where a proactive follow-up strategy and transparent communication make all the difference. 

1. Post a Transparent Incident Report: After resolving an issue, publish a clear and detailed 

incident report that explains what happened, how it was resolved, and what measures are 

being taken to prevent a recurrence. Be specific and factual, avoid vague explanations. 

For example: 

On September 25th, our database experienced unexpected latency issues, leading 

to 45 minutes of downtime. The issue was traced to a misconfiguration in our 

database cluster. The fix has been applied, and additional monitoring rules have 

been added to prevent future occurrences.” 

Including visuals like timeline charts or system status graphs helps users visualize the event’s 

impact and resolution speed. 

 

 



2. Notify Users When Systems Are Fully Restored 

Once your services are back to normal, close the communication loop by updating all channels, 

email, SMS, Slack, or status page notifications that were used to inform users during the outage. 

A brief message confirming full restoration shows reliability and care. 

For instance, a message like: 

“We’re happy to report that all services are now operational. Thank you for your 

patience while we resolved the issue.” 

This reassures users that the incident has been fully addressed and that they can resume 

operations confidently. 

3. Conduct an Internal Post-Mortem 

Internally, host a post-mortem meeting to evaluate your response process. Ask key questions: 

●​ How fast did we detect and acknowledge the issue?​
 

●​ Were our updates clear and timely?​
 

●​ Did our tools and workflows support an efficient resolution? 

Using insights from this review, update playbooks, refine monitoring thresholds, and adjust 

escalation policies. Leading tech teams such as Netflix and Shopify treat these sessions as 

learning opportunities rather than blame assignments, an approach that fosters continuous 

improvement and operational maturity. 



 

 

Step 4: Managing Scheduled Maintenance Like a Pro 

Scheduled maintenance is a necessary part of keeping your systems reliable, secure, and 

high-performing. However, how you plan, communicate, and execute this maintenance 

determines whether users see it as a sign of reliability or an inconvenience. When managed 

strategically, maintenance updates can actually strengthen customer trust and reduce 

frustration. 

1. Send Clear Advance Notifications 

Transparency begins with communication, so always notify users well in advance of upcoming 

maintenance, ideally 48 to 72 hours before it begins. Provide essential details such as the date, 

time, duration, and specific services affected. This helps users prepare and plan accordingly, 

minimizing disruption. 

For example: 

“We will be performing scheduled maintenance on October 12th from 2:00 AM to 

5:00 AM UTC. During this period, the dashboard will be temporarily unavailable. 

Thank you for your patience.” 



Use automated scheduling tools and notification integrations (such as email, SMS, Slack, or 

webhook alerts) to ensure updates reach customers on time and across multiple channels. 

 

2. Schedule During Off-Peak Hours 

Choose maintenance windows that align with off-peak usage periods to minimize the impact on 

user experience. What’s “off-peak” depends on your audience, for instance, a U.S.-based SaaS 

company might select early morning UTC, while a global platform could rotate schedules by 

region. Advanced analytics dashboards can help identify when your users are least active, 

ensuring that downtime affects as few customers as possible. 

3. Monitor in Real Time During Maintenance 

Even when maintenance is planned, unexpected complications can occur latency spikes, failed 

rollouts, or dependency issues. Keep your monitoring tools active throughout the process. If 

delays arise, update your status page immediately to keep customers informed. Integrations 

with performance monitoring platforms or uptime trackers can provide real-time alerts and help 

your engineering team stay ahead of potential disruptions. 

4. Follow Up After Completion 

Once maintenance is complete, close the communication loop with a confirmation message to 

assure users that all systems are back online. A short message such as: 

“Scheduled maintenance has been completed successfully. All services are now 

fully operational.” 

This post-maintenance update reinforces transparency and reliability, two qualities that directly 

influence customer loyalty. 



 

 

Step 5: Continuous Optimization and SEO Performance 

Creating a status page is just the beginning, but keeping it optimized and high-performing is 

where the real value lies. Beyond serving as a real-time communication tool, your status page 

can also act as a powerful SEO and trust-building asset that drives traffic, reduces uncertainty, 

and strengthens your brand’s reliability over time. 

Here’s how to make sure your status page keeps delivering long-term results: 

1. Apply SEO Best Practices for Maximum Visibility 

Your status page should be easy for both users and search engines to find. Optimize it using 

relevant keywords such as “[Your Brand] status,” “Is [Your Brand] down,” “system uptime,” and 

similar search phrases your customers naturally use during outages. 

Implement schema markup to help Google and Bing recognize your page as an official system 

status source. This can enable rich snippets in search results, meaning users see live uptime 

indicators directly in search previews. Additionally, ensure your status page has a clean URL 

structure (e.g., status.yourcompany.com) and uses a fast, mobile-responsive design, both key 

ranking factors in Google’s algorithm. 



Conclusion: Turn Transparency into a Competitive Advantage 

A well-managed status page isn’t just a technical asset; it’s a strategic communication tool that 

builds confidence, strengthens customer loyalty, and enhances your brand’s credibility. By 

setting up a reliable page, communicating clearly during incidents, and continuously optimizing 

for both performance and SEO, you create a customer experience built on trust and visibility. 

With today’s users expecting instant clarity and reliability, every minute counts. That’s why 

leading SaaS teams, startups, and enterprises alike rely on Instatus to simplify uptime 

communication, reduce support stress, and deliver real-time transparency all without the 

technical headache. 

Ready to elevate your customer communication?​
 Get Started in Minutes → 
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