
Articulating My Future Goals and Plans  

 
 
Professional Route: Entrepreneur  
 
My ultimate career vision involves making modern Corporate America an enhanced safe, ethical, efficient and 
inclusive space for staff of all backgrounds and abilities to thrive in. Part of this vision is to be accomplished by 
the national publishing of my research, highlighting HR Ethics and Accountability in the workspace both 
through media interviews, social advocacy and advocating for systemic change. This vision also includes 
obtaining a PhD in Human Resource Management where my collective studies serve as a guide towards 
navigating professional leadership roles and managing connections within them. 
 
My research will include obtaining information from professionals at all stages of their lives (e.g. first job, mid 
career stage of life, nearing retirement/retired). 
 
Furthermore, while  gaining professional experience in the field of HR within a company is important to me, 
this is only a small fraction of what will guide me towards my long-term career vision. My decision to be an 
entrepreneur stems from my passion for advocacy and awareness for others. As well as being righteously 
impatient for proactive change in the workplace. A large strategic fraction of this goal includes listening and 
highlighting the voices of workers and their experiences with Human Resources both, positive, negative and 
neutral. Their voices, experiences  and in some cases physical presence will take up space alongside showcasing 
my work to the Nation.  
 
As I begin to lay the groundwork towards building my own career venture, I’ve received mixed emotions from 
friends, colleagues, family members and strangers. The reactions obtained thus far range from recieving 
projections of doubt/pessimism and denial to feelings of curiosity, excitement and optimism. I’ve also noticed a 
pattern that this topic  leaves little room for reactions of neutrality when discussed with others. Most 
importantly, in order to accomplish my goals, I will continue to tread through this project with much strategy, 
openness and resilience.  
 



TIMELINE 
2025 - MA Strategic Communication 
2025 to 2030- PhD Human Resource Management  

● Networking + work experience  
● Research/Policy Ideas 
● Book Publishing  
● Interviews/Podcasts/Television 
● Public Speaking/Community Advocacy  
● Professional Consultant 
● HR Policy Reform at a Gov. level  

 
 

 
 
 
 


