
Re-activation journey

An automated email flow directed towards 
customers who haven’t opened their emails in 
a long time. 

I developed the concept and wrote all copy.
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Re-activation journey

There are many reasons why customers 
don’t open emails. It might be that they 
have changed email, because it’s filtered 
as spam, or simply because they are not 
interested. No matter what, the challenge 
was to reach a target group that doesn’t 
open emails. 

Boozt is often perceived as a big 
corporation and in that perception, 
there’s an element of distance. I wanted 
to spark interest by going against that 
distance. Therefore, I built the concept 
around an intimate relationship. That’s 
about as personal as it gets.

Concept



Re-activation journey

To bring the concept to life without becoming too 
serious, I used romcom-inspired clichés and 
connected them to a strong call to action. 

I also wrote personalised subject lines in the form 
of questions. It creates a sense of urgency and 
mystery which tends to have a positive impact on 
open rates and engagement level.

Copy

<FIRSTNAME>, HAVE YOU UPDATED YOUR INFORMATION? 

<FIRSTNAME>, WHERE HAVE YOU BEEN? 

<FIRSTNAME>, ARE WE BREAKING UP?


