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Discover beauty without boundaries with Sephoro, your premier international destination for luxury
beauty and skincare. We bring the world's most iconic brands products to your fingertips, offering an
unparalleled selection of premium makeup, haircare, skincare, and fragrance. At Sephoro, we celebrate
diversity, inclusivity, and the transformative power of beauty. Our expertly curated collections are
designed to cater to every style, skin type, and beauty need, empowering individuals to express themselves
confidently. Explore our global range and redefine your beauty journey with Sephoro, where beauty meets

excellence.

SEPHORO

FOR EVERY SHADE, EVERY STYLE, EVERY YOUL




OWNED MEDIA

Sephoro utilizes its owned media channels to create a controlled brand experience, that
captivates existing customers and entices potential ones with top notch and consistent content.
The company website is designed to be the core of Sephoro’s presence, crafted for a visually appealing experience that combines
elegance with practicality.

SEPHORO® WEBSITE
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SEPHOR® WEBSITE
Fragrance

Fragrance
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+ Gifting For Her+

Perfume Sets For Her Makeup Sets For Her Skin Care Sets For Her



Gifting For Him

For Him

Perfume Sets For Him




SEPHORO® WEBSITE = SEPHORO WEBSITE
Sephoro Favorites Sale
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SEPHORO FAVORITES
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Blush plays a significant role in the clean girl look. Choose cream or liquid blushes in soft pink or peach tones for a natural flush.

Lightly apply it to the checks and blend seamlessly for a barely-there finish.

4. Soft, Glossy Lips




Earned Media

Earned media plays a very important
role in Sephoro's marketing strategy. It
allows the brand to build trust by
showing honest customer reviews
and influencer engagement across
many different platforms. Unlike paid
or owned media, earned media is
based on reviews, testimonials, reposts,
and challenges. It reflects genuine
consumer enthusiasm and loyalty.




Earned Media- Posts
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Sephoro never disappoints! The variety of brands and -|||.||i|'\ ol products
we unmatched. Every time |\||!-|'. I lind exactly what I need, and the stall
ws helps me choose the best products [or my skin type, ©love thei
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%) Liked by halakarmali and 9 others

sephoromiddleeast Welcome to Sephoro Middle East, where
you'll discover everything you need to elevate your beauty
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%) Liked by halakarmali and 9 others

sephoromiddleeast Sephoro is dedicated to providing high-
quality beauty products that are authentic and trustworthy,
ensuring that customers receive only the best in makeup, hair

routine! From an extensive range of makeup products that

enhance your natural glow to top-notch hair care and skin Q Y m
care essentials, Sephoro has it all. Explore luxurious
fragrances, innovative tools, and exclusive brands that cater
to every beauty enthusiast’s desires. Whether you're looking sephoromiddleeast Client testimonials consistently highlight

care, and skincare. The brand emphasizes a commitment to
sourcing products from reputable brands, guaranteeing their
guality and effectiveness. Additionally, the friendly and
knowledgeable staff at Sephoro create a welcoming

%) Liked by halakarmali and 9 others

. Sephoro’'s commitment to honesty and quality. Customers
for a bold new look or simply want to pamper yourself, ity y e dre




Earned Media— Posts
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sephoromiddleeast “This is not sponsored—this is honestly
one of the best foundations |'ve ever tried! The NARS
foundation gives flawless coverage without feeling heavy, and
it lasts all day. It's perfect for both everyday wear and special
occasions. | highly recommend it! Thanks to
SephoroMiddleEast!”
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sephoromiddleeast The sustainable beauty movement is
gaining momentum as consumers become more conscious of
their environmental impact. Sephoro is at the forefront of this
movement, offering a range of eco-friendly products that
prioritize sustainability without compromising quality. By
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EXCITING NEWS

SOON!
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sephoromiddleeast Exciting news is coming your way soon,
so make sure to stay tuned! We have something special in the
works that you won't want to miss. Keep your eyes peeled for
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%) Liked by halakarmali and 8 others

sephoromiddleeast Sephoro is excited to announce an
amazing giveaway that you won't want to miss! To enter,
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W) Liked by halakarmali and 9 others sephoromiddleeast Shop COLORWOW only at
sephoromiddleeast The Sephoro Glow Challenge invites SephoroMiddleEast! ”

participants to showcase their favorite glowing looks using

Sephoro products, creating a vibrant celebration of beauty
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sephoromiddleeast Explore our Sephoro website to discover
an extensive range of high-quality beauty products tailored to

meet your unique needs. We pride ourselves on offering a
curated selection that reflects our commitment to
authenticity and excellence. Whether you're searching for the
latest skincare innovations or the perfect makeup essentials,

UPCOMING EVENTS

Beauty Masterclass:
Skincare and
Makeup Routine

DEC

20-12- 2024,
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%) Liked by halakarmali and 2 others
sephoromiddleeast Exciting news! A pop-up beauty event is
happening at the Mall of the Emirates on December 20th, and
you won't want to miss it! This event will feature beauty bars
and interactive workshops designed to encourage attendees
to share their experiences with makeup. Whether you're a
makeup enthusiast or just starting out, this is the perfect
opportunity to learn new techniques, discover the latest
trends, and connect with fellow beauty lovers. Join us for a

day filled with fun, creativity, and inspiration as we celebrate
the art of beauty together!

Sharing posts on both
Instagram and TikTok
expanded reach, engaging a
wider audience and building

trust across platforms. This
strategy proved how
earned media can create
meaningful connections
with customers while
strengthening Sephoro's
brand image.



/f\%; Paid Media Strategy %ﬁ

Paid media is an important part of digital marketing because it helps
businesses like Sephoro reach a larger audience quickly and effectively.
Sephoro used four types of Google Ads:

Search Ads YouTube Ads Display Ads Gmail Ads

These formats worked together to attract costumers, improve brand
awareness, and support Sephoro's digital marketing objectives.



Video in-stream ad

search Display Discover
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Earned Media Analytics: TIKRTOK

Key Metrics

e Post Views: 3,051, 18 followers

e Profile Views: 71 ¢ Analytics ¢ Analytics < Analytics ¢ Analytics ¢ Analytics

e Likes: 11| Comments: 2 | Shares: 1 o | inamul cueps - - S O - | ¢ oo
Traftic Insights @ | @ - . N . N

e 98.1% views from For You Page e e Most active times

e Low discovery through search and profile (1.9%). pos s ot s ot o o

3,051 n Tratfic source 966 966 1 e Last 7 s, yOUr iawers wars most aclive on

Audience Insights o | 09 © oes . Sy betmen fhin b

e New Viewers: 966 (100% new audience). n 2 e ‘ e e

e Demographics: 80% Female, 19% Male. - —— aow Fomse o

e Peak Activity: Saturday, 12 AM - 1 AM. I - so% o h
Content Performance | Souns oo Most active times

e Best-performing video: 647 views (product-focused o N —— o cousrsyurviewsn sk wachd

Sxlurday Brtwesn 11w (3 Lam,

| LET . | I, F.

- | X 4 . wybi eoudd. Wi ot
Recommendations |

e Engagement Boost: Add CTAs and interactive formats.

e Content Focus: More product reviews and tutorials.

e Posting Strategy: Post Fridays/Saturdays during peak hours.

e Optimization: Improve hashtags and SEO for better discovery.

content).

e Product reviews & tutorials resonate most.




Earned Media Analytics: INSTAGRAM

Key Metrics 8:19 al =% 8:20 a F
e Total Views: 142 (87.3% from followers, 12.7% from non- < Views ® < Insights
'FOllOWGFS). 17 'FOllOWQFS. Last 30 Days v Oct 26 - Nov 24 m [
e Content Type: Posts (83.8%) outpertorm Stories (16.2%). P
Top-Performing Content 142
Views
e Upcoming Event Post: 19 views, 13 likes, 2 comments. n
e Giveaway Post: 16 views, 12 likes, 1 comment. gllonc ‘ , it . " - n
Insights b 2 ° 0
e Strong with Followers: High engagement from existing ecounts reached ’
, Overview ®
audience.
By content type Views 19
e Low Discovery: Minimal reach to non-followers.
. All Followers  Non-followers Interactions
Recommendations o
Posts Profile activity 0
e Expand Reach: Use trending hashtags and — 83.8%
Stories
collaborations. c—— 162%
Views ®
e Leverage Stories: Add polls, countdowns, and CTAs. e Followers @ Non-Followers

e Focus on High-Value Posts: Events, giveaways, and

By top content
product showcases.

AT

19

Views

See all w
94.7% 5.3%
- . -' Followers ® o Non-followers
[PCOMING EVENT Em ol ”
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