
SPIR Ecosystem Landing Page Build 

Ask: Conceptualize and build a landing page to support Mirion’s established, brand equity-rich “SPIR” platform – to  be used in 
marketing initiatives, and to enable global sales teams, customers, and prospects as the primary web anchor for the platform.  

Challenge: Finding a balance between product marketing-led messaging priorities with digital channel constraints. I.e., how might I 
ultimately deliver a final web-based product that is true to platform AND balances digital channel non-negotiables (e.g., UX, SEO, CRO)?  

  
Intentional play button for web best practices/UX (i.e., not 
autoplay but clear visual cue that asset is a video, for user- 

SPIR Ecosystem Landing Page 



advocated for building it into the page for user 
edification  

Section 1  - 
  
Hero 

Primary, conversion path CTA  
( jumps to embedded form fill  

at the end of the page) 

Section 2  – 
  

Educational:  

Platform Intro 

Platform overview video explainer 
) ( existing content, repurposed 

prompted engagement) 

Definition/spelling out of ”SPIR” acronym  –   
few knew SPIR was an acronym; came out  

of project discovery with SMEs, and I  

Verb - led caption, providing  
additional UX - reinforcement as  

and accessibility/SEO benefits (i.e.,  
descriptive alt text) 

Jump links for easier page nav,  
enhanced UX 



Hero image reinforces common “event security” 

use of the platform  

Section 4 – Applications section 
Section 3 – ”How It Works” section 

 

Production - light, brand - approved, third - party repository - 
sourced icons, intended to break up text - heavy content and  

anchor platform value props with visual impact 

Key platform benefits 

Intentional, SEO - friendly/UX, nav - 
consistent, “how it works”” as H2, with  

literal platform function as a  
supporting subhead  

Supplementary  
explainer text 

Key platform applications 

Interlink with existing solutions page 

Link to related landing page  
used in multi - phased paid  

social campaign 

Tie - in to key software 

UX reinforcing play icon 

UX reinforcing video caption 

Repurposed content  –   
webinar snippet  –   

showing platform demo  
how an event plays out  ( 

in the software)  –   
intended to increase page  

engagement, product  
consideration 

Link to full webinar for  
additional product  

consideration, lead gen 



 

Section 5  – 
  Platform Solutions  

( Products/Categories ) 
Environmental, use - case - 

style image for visual  
reinforcement 

Solutions/products, categorized in  
primary user needs 

Supporting text 

Intentional, nav - consistent H2,  
with product marketing - led  

message as supporting subhead 



 

Section 6  – 
  Page  

close/conversion path  

actions 

Embedded, on - page form fill; optimized for conversion,  
with fewer steps to “contact us” when form is embedded  

on page 

Supporting text 
Note: to be critical to myself, a future, additional  
user - supporting feature I might suggest adding to  

the form would be (positioned under the “Submit”  
button) a small supporting line  explaining what  
the visitor can expect when submitting the form  

e.g., follow ( - up from sales, timeline, etc.) 

Primary MarCom asset, platform brochure,  
supporting the SPIR Ecosystem; a much more  

extensive, platform messaging anchor that  
provides great information, but isn’t optimized for  
the landing page/digital channel  constraints (i.e.,  

lengthy 16 - page resource) 

Supporting, explainer text describing the asset 

Branded footer, with standard support  
CTA (global on every  Mirion.com   page) 
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