
Organization

What region do they serve? (Is it 
one city, one area in a city, 
multiple cities etc?)

List all the social media platforms they're on (some 
of these orgs don't update their website so even if they 
don't have a link to a certain platform on their website, 
it may be worth searching them on all the platforms. 
For example, the StreetSquash website does not link 
to our Threads, or TikTok accounts at the moment but 
we are on both platforms)

Which social media platform has 
the most followers (and how 
many? - please add today's date 
when logging this data)

How are they using each platform? 
(Do they post the same thing on 
each platform. Is content created 
specific to each platform? Do they 
post with the same frequency on 
each platform?

What is the general frequency of 
their posts? Are they posting 
daily? Weekly? 2-3 times per 
week? Does it change based on 
the time of the year?

Can You Link to Some 
Posts that you like?

What do you like about each 
post? How can StreetSquash 
implement some of the good 
things they're doing?

What common hashtags 
are they using?

Do they have a good balance of 
posts content wise? In other 
words, do they have a good mix 
of education, sports, 
fundraising etc., or do most 
posts seem to be on a similar 
topic?

Are they posting various kinds of 
media or is it mostly the same? 
(Videos only? Pictures only? 
Carousels/Photo Galleries only? 
A good mix of everything?) 

What is the typical engagement on their 
posts? How many likes and comments are 
they getting per post? Does the 
engagement vary depending on post type? 
(Do videos get more comments/likes than 
images?)

Who do you feel is the target 
audience for most of their posts? 
Parents? Donors? Current 
participants? Perspective 
participants? A mix of all of these? 

What are this organization's 
biggest strengths on social 
media?

Is there anything else noticeable about 
their social media posts that perhaps 
StreetSquash can implement?

SquashBusters

SquashBusters serve urban youth in 
Boston, MA; Lawrence, MA; 
Providence, RI. They serve middle 
school and high school students at 
all three locations from over 15 
schools across the areas.

Instagram: squashbusters (1,853 followers) ; 
Facebook: SquashBusters (1.1k followers) ;               
X: SquashBusters (616 followers) ;                                                                                       
YouTube: squashbusters8434 (22 subscribers - last 
post in 2023)

Their Instagram account has 1,853 
followers. (March 21, 2025)

Instagram and Facebook are their 
most active accounts. There hasn't 
been any activity on their X account 
since 2022 and on their YouTube 
page since 2023. They post the same 
content to Instagram and Facebook, 
so it doesn't seem tailored to each 
platform. 

Their Instagram and Facebook seem 
to have a maximum of 3 posts in a 
day and a minimum of 1 post a day. 
There is no consistent amount of 
posts across their platform, it 
depends on what is going on for the 
week. They usually stick to posting 
daily or at least every 2 days. 

Marathon Runner Highlight 
Student Promotion Video 
Student Video                       
Day in the Life

In most of their posts, many of 
the students were featured in an 
engaging way. They had one 
video which was a student led 
day of programming 
walkthrough. It also featured 
some brief comments from the 
CEO of SQB and another SQB 
participant. It highlighted what 
the program offers, what 
participants gain from it, and 
just the overall rundown of what 
goes down. At StreetSquash we 
can implement this to showcase 
to the public and our donors 
how impactful StreetSquash is 
through the lens of the 
participants. In other posts, they 
did a highlight series for their 5k 
Marathon runners to showcase 
who they are and fundraise for 
their team. I think we can 
implement this at StreetSquash 
with our annual NYC Half 
Marathon. Instead of just 
posting one flyer on our 
accounts leading up unitl the 
day, we can highlight each 
runner that joins to further 
fundraising efforts. Overall, 
implementing more video 
content involving the 
participants and displaying the 
community at StreetSquash can 
be a positive addition to our 
strategy. 

Most of their posts do not 
include too many hashtags 
and the hashtags they do 
use are usually content 
specific. Some of the 
hashtags they use include: 
#SquashBusters, 
#SquashEducationAlliance, 
#yaleuniversity, #SQB5K,  
#PositiveTracks, 
#SQBJuniorAcademy, 
#ThankYouVolunteers, 
#SQBCommunity, 
#Teamwork, #SEA, #SQB, 
#UTN, 
#arlenspecterussquashcent
er, #newbalance. 

Their Instagram and Facebook 
seem to be a good balance 
between squash, fundraising, 
community efforts, trips, and 
education. Their pages feature a 
lot of guests they host from 
partner universities to speak with 
the students, field trips and events 
they host, fundraising efforts, and 
some of the programming at their 
facilities. 

They do include each kind of media 
like single pictures, carousels, and 
videos. However, it appears that 
they lean more towards posting 
videos and carousels rather than a 
single picture. Between the two, 
SQB's page features more photo 
galleries than videos, but it still does 
a good job at showcasing what they 
do, their impact, and pushing their 
fundraising efforts. 

Based on their follower count, the amount of 
likes they get is about one quarter of their 
following. Their average like count is about 150 
likes. Most of those likes come from posts 
featuring the students. Their followers seem to 
engage the most when the account showcases 
the students on a field trip, at a tournament, or 
just playing squash during regular 
programming. The fundraising posts and flyers 
average like count is about 45 likes with one or 
no comments. The posts including students 
only receive about 1-4 comments depending 
on the contents of the posts. Their video 
content receives around 1,500 views and 80-
100 likes and little to no comments depending 
on the content.

Their target audience seems to be a 
mix of parents, donors, and current 
participants. Their posts include 
pictures and videos of the students at 
tournaments, during programming, on 
trips, and volunteering, for the 
parents and participants to view. 
They also have posts promoting 
certain fundraisers they have going 
on to receive donations from donors. 
For instance, they posted a few 
promotional videos for their 5k run as 
well as pictures highlighting each of 
the runners to gain donations. They 
receive the most engagement in their 
comments from students and parents 
which is why they appear to be the 
target audience. 

They are consistent with posting on 
their main platforms, Instagram and 
Facebook. Their page also features 
alot of student inclusive content. In 
other words, most of their posts are 
not only pictures of students in their 
day of programming, but it also 
includes videos involving the students 
actually speaking to the camera and 
engaging the audience. 

Overall, StreetSquash can definitely add 
more content where the students are 
involved rather than just promotional 
flyers and non speaking videos. 
StreetSquash can also start a runner 
series for their annual half marathon, 
where they introduce each runner on their 
team to gain more recognition and 
donations. 

CitySquash
CitySquash serves youth in the 
Bronx and Brooklyn area and recruit 
from third grade to college. 

Instagram: citysquash (2,065 followers) ;                       
Facebook: CitySquash (1.3k followers) ;                             
X: CitySquash (695 followers - last post in 2019) 
YouTube: bxsquash (38 subscribers - last post in 
2019) 

Their Instagram account has 2,065 
followers and is the most active. 
(March 24, 2025)

Instagram and Facebook are their 
most active accounts. The content is 
not specific to each platform; they 
upload the same posts to both 
platforms. 

Their Instagram and Facebook pages 
do not seem to be too consistent with 
posting. They post at least 1-2 times 
a week. 

Weekly Recap w/ title 
Runner Series 

I like that they post weekly 
recaps and on the cover of each 
post they put a headline/title to 
call attention. I think adding 
headlines/titles when possibe 
would be effective because 
when someone visits our page 
they can immediately see what 
each post features. 
CitySquash's page also had 
another example of a runner 
highlight post to raise funds. 

They don't use that many 
hashtags on majority of their 
posts. The ones they have 
used are content related.

Their content seems to have a 
good balance between education, 
sports, and fundraising. They 
have a range of content from field 
trips, regular programming, 
college prep activities, squash, 
new building updates, and 
promotional flyers. 

Their page mainly consists of single 
photos and photo galleries. There is 
some video content but not as much 
as the photo content. 

Their enagagement is good; their average likes 
are about 145 and they receive about 3 
comments per post, mainly on the posts 
involving the students. Their most recent video 
content has received about 1,000 views and 
around 35 likes with no comments. 

The target audience is the parents, 
participants, and donors. The page 
displays a lot of fundraising efforts, 
student achievements, and enriching 
activities the participants take part in. 
Recently, they have been posting 
many updates on their new squash 
courts that are being built which the 
students and donor may find 
interesting.

CitySquash's biggest strength is their 
Instagram page seems to be 
designed in a cohesive manner. They 
have kept things uniform when it 
comes to design to make it easier to 
follow.  

I noticed for their highlight section on 
Instagram they have photo covers for 
each highlight which could be a nice way 
to polish up the page. 

Capitol Squash 

Capitol Squash is based in Hartford, 
CT. They serve underserved youth 
in that area from elementary school 
to college. 

Instagram: capitolsquash (985 followers) ;                    
Facebook: Capitol Squash (602 followers) ;                                    
TikTok: capitolsquash (58 followers) ;                                 
X: CapitolSquash (162 followers - no activity since 
2023) ;                                                                
YouTube: capitolsquash4743 (30 subscribers - last 
post in 2019)                                    

Their Instagram account has 985 
followers. (March 24, 2025)

Their TikTok content is tailored for 
that platform. It is all youthful, trendy 
content. Their X account is mainly 
used to repost other posts relating to 
them and to shoutout their posts on 
other platforms like Instagram. On 
Instagram and Facebook the content 
is the same and they post more 
frequently on these platforms. 

They post anywhere between 1-3 
posts a week on Instagram and 
Facebook. They haven't posted on 
their X account in 6 years and their 
TikTok in 2 years. 

Midwest Nationals Recap 
Made the Team Interviews 
Fun Fact

The TikTok recap video was a 
fun and trendy visual that 
StreetSquash can create more 
of for it's TikTok page and 
Instagram also. The Made the 
Team Interviews is another 
engaging video StreetSquash 
can implement to bring in more 
prospective participants and 
also foster communtiy among 
newcomers. Fun Fact posts 
seem like a cool infographic 
post for StreetSquash's 
Instagram page. If a fun fact 
series seems too boring, we 
can also try a sort of trivia 
series on Instagram where each 
week we'll post a fun squash 
related question for the 
audience to try and answer in 
the coments. 

Some of the hashtags are 
content specific while other 
hashtags are reused 
throughout multiple posts.                      
#capitolsquash, #fyp, 
#foryoupage, #explore, 
#nationals, #squash, 
#sports, #CollegeAccess, 
#Education, 
#squasheducation, 
#careerpathways, 
#Community, 
#YouthDevelopment, 
#Youthsports

They have a good balance 
between education, sports, and 
fundraising. They showcase their 
participants on field trips, college 
tours, tournaments, squash 
practice, student achievements, 
and regular academic programs. 

They are mainly posting single 
pictures and photo galleries. There 
are some videos but nothing 
compared to the amount of pictures. 

Their engagement is not as strong; the most 
likes they have received is about 70 and their 
comments range from 0-1. The posts with the 
most likes were photos of students at 
tournaments/matches or playing squash. The 
videos they did post have about 500-1.9k 
views and 30 likes and 0-1 comment.

Their target audience is a mix of 
parents, donors, current and 
prospective students. Their TikTok 
page is targeted more towards the 
participants with only trendy content 
being posted. Meanwhile on 
Instagram and Facebook they post 
more content to entice new 
participants, shoutout donors, 
highlight student achievements, and 
show students playing squash and 
participating in activities which is 
more for all audiences. 

They have a very clean look for their 
Instagram page which makes it 
visually appealing to followers. They 
also post a lot of shoutouts for 
students and donors which can be 
appealing to that audience.  

Their highlight section is organized by 
related categories. So, all special events 
under on section, student spolight under 
another, field trips in another, and so on. 
Instead of making a highlight for specific 
things.

SquashSmarts
SquashSmarts is based in 
Philadelphia, PA. They serve 
children from 5th-12th grade. 

Instagram: squashsmarts (1,356 followers) ;                  
Facebook: SquashSmarts (1.3k followers) ;                              
X: SquashSmarts (454 followers, last post in 2021) ;                                 
YouTube: SquashSmartsTv (188 subscribers, haven't 
posted since 2023)

Their Instagram account has 1,356 
followers. (March 27, 2025)

Their Instagram and Facebook are 
not content specific since they share 
the same content with the same 
frequency. Their X account has not 
been active since 2021, but they 
mainly used it to post sign-up links for 
events and programs and event 
flyers. Their YouTube account hasn't 
had new content since 2023, but they 
would usually post highlight videos 
and how-to videos that were specific 
to the platform. 

On Instagram and Facebook their 
posts range from about 1-3 posts a 
week. On X they would post at least 
1-2 times a week and on Youtube 
they would upload about 1 video a 
month or every other month.   

SEA Team Nationals Recap 
Spend the Day with Me  
Collage Post

For the SEA Team Nationals 
Recap video, they left in the 
original sound and added some 
backround music. This seemed 
like a more authentic take on a 
highlight video rather than 
taking out the original sound 
completely. It allows the viewers 
to feel like they were there at 
the game too. The Spend the 
Day with Me reel was a fun 
visual for Instagram that 
StreetSquash could add to its 
social media, especially TikTok 
and Instagram. As for the 
collage post, it is a fun graphic 
to share multiple pictures at 
once. 

They don't use hashtags on 
every single post and most 
of them are content specific. 
#SquashSmartsProud 
#MostImproved #USSquash 
#SquashSmartsSuccess 
#hardworkpaysoff 
#teamworkinaction 
#squashsmarts 
#onandoffthecourt 
#ArlenSpecterCenter  
#ArlenSpecterUSSquashCe
nter 

They have a good balance 
between education, sports, and 
fundraising. They post participants 
playing squash, at tournaments, 
receiving squash awards, 
participating in academic 
programs, receiving college 
assistance, family and community 
involvement, staff bonding, and 
fundraising flyers. 

They post more photo galleries than 
anything else. They have a small 
mix of fun videos and promotional 
videos as well. 

The engagement they receive on Instagram is 
the stongest compared to their other social 
media accounts. Their comments range 
anywhere between 2-5 and their likes range 
from 30-150. The photo galleries featuring the 
players at tournaments or receiving recognition 
for their academics and squash usually are 
receiving the most likes and comments. Their 
video content receives about 1,000-3,000 
views and about 50 likes and 0-1 comment. 

Their page does a good job at 
highlighting the opportunities and 
assistance they are providing to the 
students which may be appealing to 
donors, however, if they want to 
appeal more to donors then polishing 
up their feed may help. Besides 
donors, the main target audiences 
seem to be current and prospective 
students and parents.  

They feature a lot of pictures from 
their staff and students which convey 
a strong sense of community through 
their posts which helps with attracting 
new participants and donors. 

We can add more speaking videos 
instead of videos with non original sound 
which may receive more attention. 

Access Youth 
Academy

Access Youth Academy is based in 
San Diego, CA.

Instagram: accessyouthacademy (2,746 followers) ;      
Facebook: Access Youth Academy (1.1k followers) ;                           
X: AccessYouthAcad (488 followers) ;                     
TikTok: accessyouthacademy (60 followers) / 
accessyouthacad (3 followers);                           
YouTube: AccessYouthAcademy1 (44 subscribers)

Their Instagram account has 2,746 
followers. (March 27, 2025)

Their Instagram and Facebook both 
have the same content which is 
mainly flyers, student photos, 
programming photos, and squash 
photos. They have not been active on 
their X account since 2024. Their X 
account was mainly used for 
fundraising and shouting out 
supporters and donors. Between both 
of their TikTok accounts, they havent 
had any new content since 2024. The 
content they have posted seems very 
specific to the platform. It is very 
targeted towards the participants. 
The frequency of their posts is unique 
to the platform as well. They seem to 
post to Instagram more frequently. 

On Instagram they post about 1-3 
posts a week. Facebook had the 
same frequency as Instagram, but it 
seems the amount of posting may be 
decreasing. On X they would post 
about every couple of months and 
maybe 1-2 times during that month. 
For YouTube, it looks like they would 
post based on what was going on 
during the month. They would only 
upload a video like every couple of 
months. On TikTok, they would post 
about 1-2 times every other week. 

How to Stretch Tutorial 
Student Interview               
Day in the Life                   
Picture Collage Post  

The stretching tutorial video is a 
good way to connect with the 
community and students 
outside of StreetSquash. 
Providing short How-to video is 
a good way to engage our 
followers. The student interview 
was also a good addition so it 
could provide a student 
pespective. Additionally, the day 
in the life video can be effective 
for TikTok. People like to try 
before they buy, so a day in the 
life video could provide a 
glimpse for potential 
participants into a day at 
StreetSquash. The picture 
collage post has been 
implemented by other programs 
on their social media as well. It 
would be a creative way to our 
feed more visually appealing. It 
allows viewers to see multiple 
images at one glance rather 
than having to swipe through 
ten pictures in a photo gallery. 

#nonprofit #squash4life 
#Squash 
#youthdevelopment 
#Accessyouthacademy 
#sports #StudentAthlete 
#Mentorship #commitment 
#communitybasedorganizati
on #empoweringyouth 
#studentsuccess 
#successstories 
#changemakers 
#helpingcommunitiesthrive 
#bethechange

They have a good balance of 
education, sports, fundraising, and 
student shoutouts. They 
showcase students at squash 
matches, visiting partner courts, 
and practicing squash. They also 
have a couple of posts promoting 
their new pickleball courts to raise 
money and their annual soiree 
fundraiser. Additionally, they post 
a lot of academic programs they 
host, like when they brought a 
team of chemists and scientists 
from a local biotech company to 
speak with the students. 

They post a mix of photo galleries 
and videos, but mainly photo 
galleries. Within the photo galleries 
they sometimes mix in a video as 
well. 

On their photo galleries, they usually receive 
around 60 likes on average and between 1 to 4 
comments. The most likes they have received 
were on posts highlighting the student 
acheivements, like college acceptances. Their 
videos receive anywhere from 30 to 50 likes 
and usually one comment. 

The target audience seems to be a 
mix of all audience groups. They post 
a lot of donor shoutouts and and 
partnership acknowledgements. They 
also upload recaps of games and 
programs, and students shoutouts. 
As well as, tryout flyers for 
prospective participants. 

Their biggest social media strengths 
is posting content tailored for each 
platform. They also have a good 
balance of content and organized 
visual layouts. 

We can implement the photo layouts to be 
more visually engaging. 

Squash Urbano 
Colombia 

Squash Urbano Colombia is based 
in Cartagena, Colombia. They serve 
youth from elementary through 
university graduation. 

Instagram: squashurbanocolombia (2,571 followers); 
Facebook: Squash Urbano Colombia (284 followers); 
YouTube: squashurbanocolombia7792 (45 
subscribers, last post 10 months ago) ;                     X: 
SquashUrbanoCol (136 followers, last post in 2022)

Their instagram account has 2,571 
followers. (April 1, 2025)

Their Instagram and Facebook are 
the most active and the content is the 
same on both platforms. On these 
platforms they have content relating 
to news coverage, tournaments, trips, 
programming schedules, and 
donor/partner shoutouts. The last 
post on their X account was 3 years 
ago, where they mainly posted 
shoutouts and event/fundraiser 
notices. Their YouTube page mainly 
features promotional videos and their 
last post was in May of 2024. 

For the most part they seem to be 
posting daily and if not, then every 
two or three days. It appears to 
depend on what is going on for the 
week. They maintain this frequency 
on their Instagram and Facebook 
account mostly. Those are also the 
two accounts promoted the most on 
their website as well. 

Student Led Trip Vlog       
Trip Highlight Recap

I like that they allowed the 
students to lead the trip vlog. It 
made it more relateable and 
engaging for the participant 
audience. This is something 
StreetSquash can implement 
when the participants go on 
summer trips, tournament trips, 
and local trips. Their use of 
video content seems to receive 
a lot of engagement as well. 
The trip highlight recap videos 
seem like a fun and creative 
way to implement more video 
content on StreetSquash's 
social media. This content also 
seems like the fun, short video 
content that would be ideal for 
TikTok. 

For the most part, they use 
some of the same hashtags 
throughout their posts. #suc 
#squashurbanocolombia 
#squashtime 
#congratulations 
#squashplayer #squash 
#squashtournament 
#cartagena #colombia #psa 
#class #fundacion 
#foundation #gofund 
#gofundme #go #strength 
#love #squashclass #sport 
#student #english

They have a good balance of 
content. They post fundraising 
events they have going on, like 
online and in person fundraisers. 
They also post student field trips, 
local and international squash 
matches and tournaments. There 
are plenty of student 
accomplishment posts, for 
example, one of their students 
received a scholarship to study in 
the United States. They made a 
couple of videos highlighting this 
huge achievement as well as a 
parent interview. 

Their Instagram page features more 
video content than photo content. 
The video content does appear to 
be receiving a large amount of 
engagement in comparison to the 
photo content. Whereas their 
Facebook page features more of the 
photo content rather than video 
content. 

On their Instagram, the video content receives 
around 2,000-7,000 views, 60-200 likes, and 2-
10 comments on average. They don't display 
the like count on picture galleries they post, so 
I am unable to track that.

Their target audience seems to be 
donors and prospective students. 
They are always showcasing what 
they offer and their accomplishments 
and promoting fundraisers. 

They have a lot more video content 
which can help with engaging the 
audience more. Videos may allow the 
audience to have a deeper look into 
what goes down at StreetSquash. 

At StreetSquash, we can try implementing 
more fun video content like the ones 
presented. Where selected students can 
guide an entertaining vlog/walk through of 
trips, events, or programs. 



Organization

What region do they serve? (Is it 
one city, one area in a city, 
multiple cities etc?)

List all the social media platforms they're on (some 
of these orgs don't update their website so even if they 
don't have a link to a certain platform on their website, 
it may be worth searching them on all the platforms. 
For example, the StreetSquash website does not link 
to our Threads, or TikTok accounts at the moment but 
we are on both platforms)

Which social media platform has 
the most followers (and how 
many? - please add today's date 
when logging this data)

How are they using each platform? 
(Do they post the same thing on 
each platform. Is content created 
specific to each platform? Do they 
post with the same frequency on 
each platform?

What is the general frequency of 
their posts? Are they posting 
daily? Weekly? 2-3 times per 
week? Does it change based on 
the time of the year?

Can You Link to Some 
Posts that you like?

What do you like about each 
post? How can StreetSquash 
implement some of the good 
things they're doing?

What common hashtags 
are they using?

Do they have a good balance of 
posts content wise? In other 
words, do they have a good mix 
of education, sports, 
fundraising etc., or do most 
posts seem to be on a similar 
topic?

Are they posting various kinds of 
media or is it mostly the same? 
(Videos only? Pictures only? 
Carousels/Photo Galleries only? 
A good mix of everything?) 

What is the typical engagement on their 
posts? How many likes and comments are 
they getting per post? Does the 
engagement vary depending on post type? 
(Do videos get more comments/likes than 
images?)

Who do you feel is the target 
audience for most of their posts? 
Parents? Donors? Current 
participants? Perspective 
participants? A mix of all of these? 

What are this organization's 
biggest strengths on social 
media?

Is there anything else noticeable about 
their social media posts that perhaps 
StreetSquash can implement?

The Bridge Golf 
Foundation 

The Bridge Golf Foundation is 
based in Harlem, NY. It serves 
young men from 9th through 12th 
grade in their after school program. 
They also offer fee based services 
to golfers of all ages and skill levels.  

Instagram: bridge_golf (1,849 followers, last post Dec 
2024);                                                      Facebook: 
The Bridge Golf Foundation (819 followers);                                                                   
YouTube: thebridgegolffoundation1418 (50 
subscribers, last post 4 years ago) ;                             
X: bridge_golf (436 followers, last post in 2020)

Their Instagram account has 1,849 
followers. (April 3, 2025)

There hasn't been any new content 
added to any of their social media. 
Their Instagram and Facebook show 
video content in the in the same 
format and style. They post content 
related to their Summer program, 
after school program, community 
service efforts, and college 
readiness. It seems like they do not 
create contnent is created specifically 
for the platform. Additionally, on their 
X account they mainly post golf 
content with the participants. 

They usually post 2 or 3 days out the 
week on Instagram and Facebook. 
On X, they seem to post about two or 
three times every other week. The 
frequency of the posts definitely 
appears to increase around the 
summer for the summer program. For 
their YouTube channel, they would 
post about three videos a day as part 
of various mini series. Some were a 
cooking series, golf tips series, and 
interview series.

Summer program video 
Spring Break Highlight Vlog 
Golf Tips 

I liked the Summer program 
video to be used as a 
promotional video for 
StreetSquash or the Summer 
Discovery program as well. It 
manages to give detailed 
descriptions about what the 
program offers while still 
keeping it brief and visually 
appealing. They included shots 
of the participants taking part in 
every aspect of the program as 
well as in their community which 
allows the video to speak for 
itself. The spring break highlight 
video is another effective way to 
highlight events or tournaments 
at StreetSquash. I like how it 
breaks down each day into 
parts and includes subtitles for 
each part to make the video 
more organized and 
comprehensive. We can apply 
that to our video content by 
either splitting up each of the 
highlight shots from each day 
and adding subtitles or if it is 
only one day of events then we 
can split up the sections based 
on what was done at the event 
that day. The golf tips video is 
another fun way to engage the 
students outside of 
StreetSquash to keep them 
active and include the 
community too. 

They do not use many 
hashtags on majority of their 
posts. On the few they have 
used hashtags, they were 
the same hashtags. 
#bridgegolffoundation 
#bridgegolfharlem 
#community  
#communityservice 
#volunteers #nycgolf

They have a mix of sports and 
education, however, I do not see 
much fundraising. Their social 
media shows the players at The 
Bridge golf course in 
Bridgehampton, NY and at the 
Bridge Learning Center in Harlem, 
NY, participating in critical thinking 
workshops, doing community 
service, and representing the 
program at school fairs. 

They mainly have pictures posted 
and a few promotional and highlight 
videos. They post a mix of photo 
galleries and single photos. 

On their photo content the likes range from 70 
to 120 with an average of about 2 comments. 
Their most recent video content receives about 
1,000 views, 70-90 likes, and one comment on 
average. The videos with the most likes are 
mainly promotional videos and highlight videos 
about community service projects. The photo 
content that receives the most engagement 
involves anything golf related and community 
service. 

The target audience is a mix of all. 
They post student achievement 
content which can be something 
parents look out for. They also post 
golf and community service content 
which can engage donors and current 
and prospective participants. 

Their biggest strength on social 
media is their video footage and 
editing work. It helps in making the 
videos turn out aesthetically pleasing 
and engaging. 

StreetSquash can implement their editing 
strategies like adding in subtitles on 
different parts of videos and adding in 
more close up and pan shots. 

Ice Hockey in 
Harlem 

They serve children ages 3 through 
18 years old in Harlem, NY. 

Instagram: hockeyinharlem (2,341 followers) ; 
Facebook: Ice Hockey in Harlem (856 followers) ;           
X: HockeyinHarlem (1,337 followers) ;                          
YouTube: icehockeyinharlem7710 (15 subscribers)

Their instagram account has 2,341 
followers. (April 21, 2025)

Between Facebook and Instagram 
they post the same things most 
times. They have posted other 
content unique to each platform and 
probably not scheduled like the other 
posts. They post more frequently on 
Instagram and Facebook. They are 
not as active on X or YouTube. Their 
YouTube content seems to be 
dependent on whether there is a big 
game or event happening for them to 
upload the video coverage, so the 
frequency of the posts is not as 
consistent. 

They post about 1-2 times a week on 
Instagram and Facebook, anywhere 
around 10:30 AM and 9:30 PM. On X, 
there has been no activity since 
2022. They upload about one or two 
videos a month.

Favorite part of Practice 
Donor Post                                       
Recap Video                              
Photo Dump

I liked the Favorite Part of 
Practice video because of the 
on the fly interview style which 
incorporated a fun, 
spontaneous aspect. I feel that 
SreetSquash can incorporate 
some videos like this to liven up 
our accounts and add that child 
friendly aspect, especially for 
our TikTok page and Instagram 
reels. Another post I liked was 
the donor post. We can feature 
more thank you posts for our 
donors to increase fundraising 
efforts. For our StreetSquash 
content, we already include a 
good amount of recap videos, 
but possibly leaving in some 
original audio like the one linked 
would receive more enagement. 
The photo dump idea seems 
like a fun idea to get the 
participants and future 
participants engaged. We can 
compile silly photos for the 
purpose of just showcasing the 
fun that the participants had 
during the week.   

They don't use many 
hashtags on their posts, 
they usually tag the parties 
involved. These were some 
hashtags they did use on 
three different posts. These 
hashtags seem to be 
content specific. 
#Hockeyisforeveryone 
#community #inclusion  
#CollegeExplorationSeries 
#Education #IHIH 
#GirlsHockey 
#WomensHockey 
#RoleModels

They do have a good balance of 
posts content wise. They have a 
mix of education, sports, and 
fundraising. They have some 
posts highlighting guest speakers 
coming in to speak about hockey 
and potential career paths. They 
also have some posts showing 
their homework help sessions, 
college application sessions, and 
hockey class. Additionally, there 
are plenty of posts showing the 
participants sharpening their 
hockey skills, playing in games, 
watching college games, and 
visiting partner hockey teams to 
coach the participants. They also 
feature posts thanking their 
donors and shouting out their 
supporters. 

They post a good mix of everything, 
however, they usually posts more 
carousels than other kinds of media. 

Their engagement is fairly strong on Instagram. 
Their photos receive 130 likes and 5 comments 
on average. Their photo carousels do a bit 
better, receiving about 160 likes and 3 
comments on average. Their video content 
receives about 1,300 views, 145 likes, and 3 
comments on average. 

I think the target audience is mostly 
donors, current and prospective 
students. Most of their content 
showcases the benefits of joining 
their program through student and 
staff testimonials, the fun that is had 
at the program, and donor shout outs.  

Their content is mostly directed to the 
youth and they also tag big names in 
their posts which might be helping in 
driving all their engagement. 

Overall, just implementing more youthful 
content for the participants to engage in. 
Also, adding in some new editing 
techniques such as leaving in some more 
original sound for some videos to create 
relatability and drive engagement.

Figure Skating in 
Harlem

They serve girls of color in Harlem, 
NY from ages 6-18 years old. 

Instagram: figureskatinginharlem (8,550 followers) ; X: 
FSinHarlem (2,777) ;                                           
Facebook: Figure Skating in Harlem (6.1k followers); 
YouTube: FigureSkatingHarlem (518 subcribers); 
TikTok: figureskatinginHarlem (356 followers)

Their Instagram has 8,550 followers. 
(April 22, 2025). 

There are some posts which do 
consist of the same thing. However, 
most of the content besides for 
Instagram and Facebook, seem to be 
created specifically for the platform. 
They post around the same amount 
of content for Instagram, TikTok, and 
Facebook. Their YouTube content 
seems dependent on what is going 
on at the time. Their X account has 
not been active since 2022. 

Between Instagram and Facebook, 
they usually post 1-2 times a week in 
the morning and afternoon. On 
TikTok they post about once a week 
or a few times a month depending on 
what is happening. 

Student How to Video  
Monthly Recap   
Programming Recap                    
Fun Trends                                 
Senior Spotlight 

The how to video led by the 
student was a great idea to 
involve the students and 
engage the public. This can be 
beneficial to their engagement 
because those that are unable 
to join the program or devote 
time for formal training can 
learn at home on their own time. 
They also incorporated some 
monthly recap TikTok's, sort of 
like a video newsletter. They 
highlight any big milestones, 
events, programs, and student 
shoutouts. Moreover, we 
usually recap our programs in 
the form of a photo carousel, 
however, the video format 
seems like a fun way to recap 
the programs. It'll give followers 
a better look into the program 
and allow them to feel like they 
were there too. They also 
participated in a TikTok trend 
where they showed of the art 
they created in a program and 
showed off their best attitude 
walk off. Lastly, they do a senior 
spotlight series where they post 
the graduating seniors and give 
them recognition. 

Majority of their posts 
incorporate hashtags 
specific to the content and 
they use hashtags for 
almost all their posts. 
#SynchroSkating 
#DisneyOnIce 
#PhineasAndFerb 
#BeyonceOnIce 
#HellsKitchenOnIce 
#ReflectionsSynchro 
#AspireToGreatness 
#HarlemIce #DisneyPlus 
#FigureSkatingInHarlem 
#Empowerment 
#BreakingBarriers 
#EquityOnIce 
#BuildTheFuture 
#fshwatchparty 
#EmpoweringThroughIce 
#NYCNonprofits 
#SkateIntoTheFuture 
#NationalGirlsAndWomenIn
SportsDay #HarlemICE 
#EquityInSports 
#BreakingBarriers 
#FloNgala #Docuseries 
#GirlsWhoSkate 
#SKATINGINTOHISTORY 
#HARLEMICERINK 
#foundationofice 
#multifunctionalacademicrin
k #harlemacademics 
#blackhistorymonth25 
#harlemhistory

They post a good mix of 
everything. They share content 
showcasing the various academic 
programs they host. They show 
speakers coming in to teach the 
students about financial literacy, 
architecture, and career choices. 
They also post plenty of sports 
content, like the girls at 
tournaments, practice, traveling 
for tournaments, and a lot of 
promoting their five part 
docuseries on Disney Plus, Halem 
Ice. They also have various 
fundraising posts whether they are 
recapping a gala they 
hosted/attended or promoting a 
fundraising event. 

They post a good mix of videos, 
pictures, and carousels. They 
usually post more videos but not an 
overwhelming amount. 

On Instagram and Facebook, they have a lot of 
post collaborations with bigger names on social 
media which might be helping drive their 
engagement. They usually receive around 200 
likes and more if its a collab. Their videos 
usually get around 3,000 to 4,000 views, 160-
300 likes, and about 10-15 comments. On their 
TikTok, they receive about 1,000-2,000 views, 
20-70 likes, and about 1-3 comments. On their 
YouTube, they receive about 80-200 views 
depending on what they post. 

The target audience is mix of all, 
parents, donors, current and 
prospective participants. The type of 
content they are uploading attracts all 
of these groups. Parent like to see 
what their kids are up to and what 
they are learning. Donors like 
receiving recognition and seeing 
where their money goes. Current 
participants enjoy seeing their work 
being recognized and other players 
like to see what their friends are 
doing. Prospective students benefit 
as well by catching a glimpse of how 
it will be for them if they join. 

They have a large following and big 
collaborations on most of their posts 
which may be helping boost their 
engagement. 

I noticed for their highlight section on 
Instagram they have student and alumni 
story takeovers. The students took over 
the account's Instagram story on a trip 
and basically vlogged the entire day. For 
the alumni takeover, viewers were able to 
catch up on where the alumni are at now 
and ask any questions they might have 
had. This can be a great technique for 
StreetSquash's social media because it 
encourages the followers to enagage and 
ask questions about the program. As well 
as get a firsthand account of what the 
program is like and how they can benefit. 

Harlem Lacrosse 

They serve special education 
students and academically 
vulnerable students in cities across 
five states. They serve students in 
New York, Baltimore, Boston, Los 
Angeles, and Philadelphia.  

Instagram: harlem_lacrosse (9,894 followers) ;              
X: harlemlacrosse (5,047 followers) ;                         
Facebook: Harlem Lacrosse (3.2k followers) ; 
YouTube: HarlemLacrosse (398 subscribers) 

Their Instagram has 9,894 followers. 
(April 22, 2025)

Each platform has individualized 
content. Instagram is their most 
active account and they post 
frequently. Their Facebook account 
had some recent activity (March 12, 
2025), however, before that the last 
time they posted consistently was in 
2023. During 2023, most of their 
Instagram and Facebook content did 
seem the same for both. Their 
YouTube account is dedicated to a 
podcast series they upload every 
Monday and a few videos from a gala 
they hosted. Their X account is 
mainly used for hiring services and 
reposting other accounts that tag 
them. 

On their Instagram they post about 
every 2-3 days and sometimes at 
least two posts in a day out of those 
2-3 days. Their YouTube podcast 
doesn't seem too consistent, they 
upload a new video every couple of 
months. Their X content just seems 
dependent on when someone tags 
them in a post.  

Highlight Reel                        
More than a sport collage 
Highlight Reel 

- I like their editing style for the 
highlight reels. Something that 
we can also implement when 
editing our videos is the use of 
background speaking. In both 
highlight reels that are linked, 
they display a few candid 
pictures and videos on top of 
someone speaking in the 
background and then it will cut 
to the actual video of the person 
speaking. I think this can be 
effective when creating 
promotional videos as well 
because it can create an 
emotional connection between 
the viewer and the message. 
Instead of just watching the 
speaker, viewers can put 
visuals to the message being 
sent.                                                      
- The photo collage linked is 
something StreetSquash can 
include also to highlight our 
academics. 

They use a good amount of 
hastags in their posts. 
Some are repeated and 
depending on the content 
some are added specifically 
for it. #StudentAthletes 
#Balance #Success 
#advocacy #lacrosse 
#nonprofitorganization 
#youth #psal #nyclacrosse

They mostly have a mix of sports 
and fundraising content. A lot of 
their posts are showing the 
participants at practice, matches, 
and tournaments. They also have 
a few promotional videos 
highlighting the sport and the 
opportunities it can provide. The 
fundraising content is mainly 
shoutouts to their donors and 
sponsors. As well as posts 
promoting their annual fundraising 
events such as their annual 
benefit gala. 

They have a good balance between 
videos and photo galleries. It seems 
they have a videographer on staff as 
well, so they post a lot of cinematic 
style videos which have a lot of 
engagement.

The typical engagement on their Instagram for 
their photo galleries is around 200 likes and 1-
3 comments. For their video content, that isn't 
tagged to a well known account, their 
enagagement is around 5,000-6,000 views, 
120 likes and 1-10 comments depending on 
the topic of the video. Their YouTube podacst 
serries would receive around 80-115 views 
sometimes more. Their other YouTube videos 
were mostly promotional content so they would 
receive a few more views. 

I feel the target audience is a mix of 
donors, current, and prospective 
participants. I don't really see much 
content that a parent would enage in, 
like academics or highlighting student 
achievements. 

Their biggest strength is their large 
following and the connections they 
have on social media. They also have 
a videographer and their videos look 
very enticing which is great for 
engagement. 

StreetSquash can probably adopt some of 
their video editing strategies to draw in 
more viewers and followers. I also 
mentioned this previously, but they have 
their Instagram highlights organized into 
categories for easy and quick access 
which can be useful also. 


