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Petlov affinity diagram - Google UX Design Certification

Interview Observations:
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Pattern ldentification Template

Priority O

1. It was observed that 2 out of 6 participants (were over 60
years old and had problems with confirming the process of
buying). This means that (the most important feature about
the buying process should be streamlined Ul and there
needs to have more evident visual feedback).

2.1t was observed that 4 out of 6 participants (showed some
doubts about starting the flow from the Pet Profiles page).
This means that (While the feature was well received, the
emphasis, hierarchy and overall importance of the feature
should be rethought, to make actual products easier to find).

3. It was observed that 1 out of 6 participants (Didn’t have too
much technological experience with mobile apps). This
means that (It is critical to achieve an aesthetic and layout
that balances a good design with accessibility for people
that are less knowledgeable in tech).

Priority 1

4.1t was observed that 4 out of 6 participants (Showed specific
interest in the pet profiles feature). This means that (It shows
promise and we have to take the feature into account).

5. It was observed that 1 out of 6 participants (wanted to use
the education feature). This means that (even if it's an optio-
nal feature, we have to take it intfo account).

6. It was observed that 6 out of 6 participants (completed the
buying process successfully in varied forms of success). This
means that (This has to be taken into account in the most
critical steps of the buying process).

/. It was observed that 1 out of 6 participants (\Weren't particu-
larly frustrated to the point of not knowing what to do by a
particular process). This means that (The buying process and
the first page of the app needs tuning but not a complete
rework).

Priority 2

8.t was observed that 1 out of 6 participants (Identified some
iconography that matched with the real world and was
helped by it). This means that (This has to be taken into ac-
count in the most critical steps of the buying process).



INSIGHTS

1. Based on the theme that for most users, it is very important

to have available products to purchase right away in Home,
an insight is: The Home Ul needs to be revamped to reflect
the existance of a fast way to purchase what the user wants
and help them discover new products.

. Based on the theme that Tech literacy on the Users was in-
consistent, and some have limited knowledge about the pro-
cess or even the existence of these products, an insight is:
We need to assume that the product is going to be used by
a wide range of people, with different tech literacy and ages
and our design should reflect that, so it can be of value to
everyone.

. Based on the theme that The idea of Having Pet profiles was
widely accepted even though the buying flow through it
wasn’t well received, an insight is: The feature shows promi-
se, even if the hierarchy and emphasis weren’t optimal, ba-
lance between user conversion and customization for power
users must be thought through, so it offers value for the user
while not getting in the way of the main goal of the app.

4. Based on the theme that Almost every user completed the

buying flow with various degrees of success, an insight is:
Even though the start of the user flow is flawed and needs
work, the use of some proven Ul formulas and user familiari-
ty with the process validated the great majority of Ul deci-
sions made at this point in the design process.

. Based on the theme that a couple of users showed interest

In features not yet implemented in the prototype, like tags or
the Education feature, an insight is: The implementation of
these features should be taken into account while having a
clear understanding on their priority and scope in the
design.



