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| took a good look at Ambeeth Limited’s Instagram profile, and there’s so much potential
here. You already have a solid foundation — great color schemes, informative content — but |
spotted some areas where we could level things up to make your digital presence more
impactful and inviting. Here are a few suggestions that could help bring in more
engagement, create a consistent brand look, and ultimately make Ambeeth the go-to name
for business solutions and consulting.

Recommendations

1. Let’s Add More Consistency to the Look

e Why: People are visual, especially on Instagram. A consistent, polished look
makes Ambeeth instantly recognizable.

e How:

a.

Pick a standard set of fonts, color, and layout elements that reflect
Ambeeth’s brand and stick with them across all posts.

Create a few branded templates for different types of posts. This
keeps things looking professional and cohesive.

The Goal: When someone’s scrolling, they should recognize an
Ambeeth post even without reading it!

2. Spice Up the Content Types

e Why: Right now, the content is informative, which is awesome, but adding
some variety could boost engagement and give followers a fuller picture of
what Ambeeth is about.

e How:

a.

Client Stories: Share testimonials or stories of how you’ve helped
clients — this builds trust and shows real impact.

Meet the Team: Give followers a peek behind the curtain. Showcasing
the team brings a human touch.

Office Moments: Snap some behind-the-scenes photos or stories
during work, meetings, or even just day-to-day life at the office.

Interactive Posts: Use polls, Q&A sessions, or quizzes to make
followers feel like they’re part of the conversation.



e. The Goal: Keep followers interested and engaged by switching things
up and adding a personal touch.

3. Embrace the Power of Video

e Why: Videos are eye-catching and are currently dominating Instagram’s
algorithm.
e How:
a. Post short, engaging video clips (like reels) sharing quick tips, industry
insights, or a brief overview of your services.

b. Highlight key benefits of Ambeeth’s services in a fun, easy-to-digest
format — quick, informative, and straight to the point.

c. The Goal: Better reach and engagement. Videos give followers more
reason to stick around and learn about what you offer.

4. Use Clear, Inviting Calls-to-Action (CTAs)

e Why: A clear CTA guides followers to take the next step, whether that’s
learning more, visiting your website, or reaching out.

e How:
a. Drop CTAs in your captions, nudging followers to visit your website,
reach out for a consultation, or check out specific services.

b. Update your bio with a CTA (something like “DM us for a free
consultation” or “Click below to see how we can help”).

c. The Goal: Encourage followers to actually take action and explore
what Ambeeth can do for them.

5. Show Off Success Stories with Numbers

e Why: People love seeing real results. Highlighting concrete achievements
builds credibility.
e How:

a. Post infographics or stats from past projects — maybe a visual that
says “Saved clients 30% on IT costs” or “Achieved 100% compliance
in X industry.”

b. The Goal: Show that Ambeeth delivers results. This attracts attention
and instills confidence in potential clients.

6. Post Regularly and Utilize Stories

e Why: Consistency helps build familiarity, and Stories give you a casual way to
connect with followers daily.
e How:



Create a schedule (maybe aim for 3-4 posts per week) and use
Stories for lighter, in-the-moment content or quick announcements.

The Goal: Stay on followers’ radar without overwhelming them — just
enough to keep them coming back.

7. Interact More with Followers

Why: Instagram’s algorithm loves engagement, and followers appreciate
brands that actually talk back.

How:

a.

Reply to comments, like mentions, and tag relevant people or brands

Collaborate with other businesses in your field, or try hosting a small
giveaway to attract new followers.

The Goal: Build a community around Ambeeth and make followers
feel valued.

8. Revamp the Bio and Highlights

Wrapping Up

Why: First impressions matter, and new visitors should get a quick snapshot
of what Ambeeth does and how it can help.

How:
a.

Use a short, clear bio with a CTA like “Helping businesses scale. DM
for a free consultation.”

Organize highlights into categories like “Services,” “About Us,” “Client
Stories,” and “FAQs.”

The Goal: Make it easy for new visitors to understand who you are
and how you can help them.

These recommendations are all about making Ambeeth’s Instagram feel more alive,
engaging, and easy to navigate. The goal is to build stronger connections with followers and
to attract new clients by showing off what makes Ambeeth unique. By consistently posting,
using clear calls-to-action, and adding more variety to the content, we can turn Ambeeth’s
Instagram into a valuable extension of the brand.

Next Steps

1.Let’s finalize a content schedule that works for your team.

2.Create some branded templates and design guidelines.

3.Start tracking likes, comments, and follower growth to see what’s working best.
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