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OVERVIEW

The iDashyou Faculty Collaboration Campaign aims to
foster the seamless integration of iDashyou, a
crowdfunding platform, within university ecosystems, with
a special emphasis on engaging faculty members and
undergraduate students. Through tutoring and mentoring
initiatives, we strive to empower faculty and students to
leverage iDashyou as a dynamic tool for fundraising and
academic innovation, enabling them to pursue their
educational and research goals with greater support and

resources




OBJECTIVES

Utilize the iDashyou app to provide funding opportunities for
faculty members and undergraduate students, supporting their
academic and research endeavors

Offer mentorship and tutoring programs through the iDashyou app
platform, enhancing academic support and guidance for users
seeking educational assistance.

Drive active engagement and utilization of the iDashyou app as a
primary crowdfunding platform, enabling users to leverage its
resources for fundraising initiatives and academic project

Foster educational growth by encouraging donations and generosity

through the iDashyou platform, facilitating contributions that

directly impact academic programs and initiatives.



STRATEGY

The strategic initiative aims to position Dash as a
premier crowdfunding platform for educational and
research purposes by fostering collaborations with
academic faculties. This objective is pursued through the

organization of comprehensive workshops tailored to

educate students and researchers on leveraging Dash

effectively for fundraising endeavors, spanning research

projects, tuition fees, and community service initiatives.



EVENT HIGHLIGHT

* Funding and Innovation Panels: academic Experts and Faculty
discuss how funding drives research, innovation, and social change,
emphasizing crowdfunding's pivotal role in transforming ideas into
reality.

» Mentoring and Thought Leadership: Dash's Team explore the
relationship between education, community development, and
crowdfunding, positioning Dash as a leader in fostering academic
growth and social innovation.

* Interactive Engagement Sessions: A Dash-sponsored donation to
inspire students to join the platform, create fundraisers for research
and educational projects, and access mentoring and tutoring resources,
fostering active engagement and ownership.

* Post-event Promotion: Workshop insights are disseminated via press
releases and social media, amplifying the importance of funding,
mentoring, tutoring, and crowdfunding beyond the event.




BUDGET

SN ITEM UNIT UNIT PRICE ESTIMATION
1. | Venue Nil
2. | Sound 100,000
3. | Speaker Honorariums 3 Guests 20,000 60,000
4. | Catering 200 Students 500 100,000
5. | Prints( fliers, rollup banners) 2 25,000 50,000
6 | Marketing (full length banners) 2 20,000 40,000
7. | Logistics 30,000
8. | Event Coverage (photography 150,000
and Video)
TOTAL 530,000




CONCLUSION

The iDashyou Faculty Collaboration Campaign prioritizes the integration of iDashyou into
university ecosystems, with a focus on faculty and undergraduate engagement. By coupling
crowdfunding with tutoring and mentoring, we empower academic communities to enhance
fundraising efforts and drive innovation, thereby enriching educational pursuits and research

endeavors.



