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Major Assignment: Executive Summary Report – Gymshark  

 

 Lululemon has grown to become a major competitor in the athletic apparel industry. The 

company has successfully expanded its brand into both the fitness and wellness lifestyle spaces. 

Understanding how the company leverages social media to reach its audience offers valuable 

insights for our company as Gymshark continues to grow its brand presence.  

 Lululemon’s social media pages such as Instagram and TikTok include quality images 

and videos with inspirational messages that focus on fitness and wellness. Lululemon 

emphasizes a balanced lifestyle rather than just physical fitness. The company’s content strategy 

often includes sharing real customer stories. The brand also combines partnerships with athletes 

and influencers with their apparel to reach their target audience. Lululemon’s Instagram features 

images with motivational captions while TikTok content focuses on workout routines, posts 

about the company’s events, and mindfulness practices. This approach reinforces the brand’s 

commitment to overall well-being, not just fitness. 

Lululemon’s strengths include consistent tone and visuals, engagement with community, 

influencer partnerships, and content diversity. The brand’s social media posts reflect an 

encouraging tone while actively promoting its apparel and brand events through stories and 

collaborations with athletes.  



Like Lululemon, Gymshark could incorporate content about overall wellness such as 

mental health and mindfulness to reach a broader audience. Sharing and posting more 

community content and adding partners to the brand such as fitness influencers could also 

expand Gymshark’s reach. By maintaining the same tone across all platforms, with a stronger 

and more balanced lifestyle narrative, Gymshark could strengthen its brand recognition and 

customer loyalty.  

  


