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Executive

Summany;

For our PR Campaign, we planned

and executed a benefit concert in
honor of the San Marcos Animal
Shelter. Doing this event gave us
the opportunity to apply everything
we’ve learned throughout our
schooling within the School of
Journalism and Mass
Communication. Woofstock 2025
was put together with hopes to aid
in specific areas of need for the
Animal Shelter as well as providing
an atmosphere that was enjoyable
and memorable for all attendees.
Our goals included obtaining
monetary and supply donations,
promoting adoption, and turning
the community's attention to the
shelter. Our efforts were brought
to life thanks to the passion and
commitment shown by our team,
our partners, and the San Marcos
locals.

San Marcos Daily Record

Woofstock: SMRAS to
host free benefit concert

News

STAFF REPORTS {5 03/23/2025 05:00 AM

The San Marcos Regional Animal Shelter is hosting a
free benefit concert at Industry bar and restaurant.
Join your community on Saturday, March 29 from
5:30 to 8:30 p.m. for performances from local
musicians, a donation based raffle and other fun
activities for all.

Families and friends can spend time together enjoying
live music, food, specialty drinks as well as coloring
and face painting. Generous attendees who bring
essential materials will be rewarded with an entry to
win gift cards to local businesses. The purpose of this
event is to raise awareness, materials and funds to
support the shelter’s mission.
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Introduction

We are out of space.

* Adopt - Give a pet a forever home!

* Foster — Even a short break saves lives!
* Rescue — Partners needed ASAP!

* Lost/Found? - Reclaim your missing pet!
= Share this post!

We must empty 10 or more kennels or
another deadline list will be coming out.

.:( f You can make a difference.

4 Please help us clear the kennels!

The main issue we wanted to highlight
by choosing the San Marcos Regional
Animal Shelter is that it is the only
open-intake shelter for the seven cities
in the surrounding Hays County area
and has a serious overcrowding
epidemic. At the animal shelter there
are currently over 115 dogs available
for adoption with the shelter being
typically 50 to 60 kennels over their
actual capacity, and although the
shelter is publicly funded, its budget,
kennels, fosters, and other resources
are at max capacity and are insufficient
in operating the shelter adequately.

The City of

SAN MARCOS

Regional
Animal Shelter
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Planning

Our ideal dates during the brainstorming process were between March 20-23 or
27-29th. The first week of April to plan a few “back up” days in case weather
conditions were not ideal. We set a time frame of 5:30- 9 p.m. for the event.
We secured the animal shelter as our beneficiary, and quickly began the
process of forming our brand. ‘Woof’stock - is a play on the iconic music festival,
Woodstock. We aimed to keep our brand approachable and broadly appealing -
allowing us to attract different groups such as college students, families, young
children, and older long-term residents of San Marcos.

Group members Fallon and Avery volunteered their respective contacts with
local musicians who each created a setlist for the event, allowing us to go over
them and make sure the songs aligned with our brand of Woofstock.

January

Securing the venue became a challenge. Unable to coordinate with Zelicks,
sthe first choice, for weeks. The San Marcos Regional Animal Shelter had
mentioned partnering with Industry in the past, so we moved on. Staying in
contact with Industry, allowed us to meet with the general manager Daniella.
These visits allowed organization of the event, making sure there was space to
host everything, including areas for the adoptable animals, seating, and a place
for the musicians to play. During these visits Daniella agreed to profit share 15%
of the proceeds of the night, which brought us closer to completing one of our
objectives.

February

In the month of March we worked on securing traditional media to promote
our event to not just the students of Texas State University, but the city of San
Marcos as a whole. We also worked closely with Industry, our event space, to
finalize our event details via in-person meetings. We also used this month to
work on handing out flyers as well as hanging them up throughout campus
and San Marcos businesses. To further push our event we also hosted mini
events to get our name out there and help fundraise to meet our end
monetary goal. And in the final weeks leading up to the event, we secured our
raffle items from local businesses who wanted to help support our cause.

1. 9 \\ .V

March



Promotion

To create proper promotional materials for
Woofstock we aimed to use our brand palette
and create content and events that would
remain within our branding whilst also
highlighting what messaging we wanted to
promote within the cause. We utilized
accounts on both Facebook and Instagram to
promote our event through a variety of
carefully curated content and to connect with
groups and people of our target demographic.

Although lots of our advertising was done on
our own platforms in order to control our
brand, we also reached out to different news
outlets in order to gain more traction for the
event. This required us to generate press
releases, media scripts, and strong networking
skills with various news outlets.

Much of our promotion was also done on the
ground, such as putting up our printed posters
around places like the Texas State campus in
early March, advertising in businesses around
San Marcos, creating mini-events such as face
painting at Sewell and advertising around
campus in order to create hype, or even just
talking to friends and family about attending
and creating excitement with them. All of these
different approaches helped us to garner a lot
of excitement from those we spoke to and
created a lot of buzz for the event.
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Objectivies

GOALS

» Secure financial support for the San Marcos Animal Shelter to help
cover the costs of daily operations at the animal shelter.

» Strengthen public awareness and engagement with shelter-related
issues.

» Promote adoption and long-term involvement with the shelter.

Objective One: raising $1000 in funds.

Strategy: Our campaign took place digitally and in person to obtain donations before,
during, and after the event itself.
1.Tactics: We created an online centralized GoFundMe link to pool the donations we
received. We kept the link to donate on our Instagram profile, posted it several times
prior to the event, and had “at risk” animal posters with QR codes present during
Woofstock for attendees to donate.
2.Tactics: Industry agreed to share 15% of profits, and created a signature cocktail
menu themed to celebrate dogs and the shelter.
3.Tactics: Collaborating with Raising Cane’s for a micro event. They agreed to share a
portion of their proceeds towards the shelter on Monday, March 24th, this helped to
raise over $115 thus helping our overall goal of raising $1000.
4.Tactics: Our raffle would grant attendees one ticket in exchange for a $10 donation.

Objective Two: Raise community awareness, engagement and support for the
shelter.
Strategy: We discussed critical issues facing the shelter including the aforementioned
overcrowding, limited funding, and challenges of being an open-intake facility—which can
often lead to euthanization of animals due to lack of resources.
1. Tactics: inspire those interested to volunteer at the shelter through word of mouth
and social media
2.Tactics: we utilized social media marketing, creating a series of posts that
emphasized the shelter's needs, and highlighted at-risk animals as a big part of us
spreading our messaging over our largest online platforms.
3.Tactics: In our press release and correspondence to news outlets, we explained the
challenges the shelter faces in hopes of calling attention to them
4.Tactics: We also created materials for the event itself that highlighted the at-risk
animals specifically. This included posters talking about some of the specific dogs on 9
the euthanasia list at the shelter, as well as a slideshow on their television.



Objectivies

Objective Three:encourage adoption from the shelter, as well as
fostering, donating, or volunteering.

Strategy: The strategies we utilized to achieve this objective were once again a
marketing campaign about the information we wanted to share as well as
activities at Woofstock itself that helped to promote adoption.
1.Tactics: To increase awareness of the benefits of adoptions and how to
contribute to the shelter through adoption, fostering, donating, or
volunteering we created social media posts that highlighted the information
we wanted to share. These posts talked about the advantages of adoption as
well as how people could contribute to helping the shelter.
2.Tactics: During the Woofstock event itself we had arranged with the San
Marcos animal shelter to bring in adoptable dogs at the event. Our hope with
this was to peak people's interest and put a face to the cause that they could
tangibly see in front of them. We also hoped that by bringing the animals to
the event that they would be more likely to be adopted as different
attendees got to know them more.

RESULTS

» Raised a total of $1,200 dollars for the animal shelter,
exceeding our goal by 20%

» Raised awareness about the adoption process and benefits .
The shelter observed an increase adoption rates by 90% from
the week prior vs the week after the event.

* Increased visibility of adoptable animals through personal
interaction, boosting chances for adoption.

e Encouraged long-term community support for shelter efforts.

A R.° JAL A -



With the event officially underway, our
musical artists began to perform as well as
live painter Rene Perez. Woofstock crew
spent the majority of the event promoting the
shelter and educating people about the
issues they were facing. Many different
attendees proved to be curious about how to
help the shelter and if the event would be
recurring. Our raffle also proved to be a large
attraction. In total we had at least 67 raffle
entries at $10 per entry as well as 8 various
donated supplies for the shelter. In total we
earned more than $677 dollars from raffle
donations alone.

Overall the event proved to be a

end

success,

result

we’re  happy with

with the Woofstock team
receiving $400 from Industry in profit
share and our Go-Fund Me campaign
reaching nearly $800 by the end of the
night. By the end of Woofstock we
surpassed our funding goal and also
received offers from Industry to perhaps
collaborate on the event annually. As an

the

recognition and execution of our event.




Execution

WOOFSTOCK EVENT LINEUP

e 4:30 P.M.: Team arrival & set up

e 5:30 P.M.: Official start of event & introduction
speeches

e 6:00 P.M.: First musical artist (Mia)

e 6:30 P.M..Various speeches: information about
adoptable dogs, at risk animals, education on
what at risk means

e 7:00 P.M.:Second musical artist (Jordan)

e 7:30 P.M.:Various speeches: sponsor shout
outs, reminder about raffle and adoption
information

e 8:00 P.M.: Third musical artist (Stevie)

e 8:45 P.M.: Wrap-up speech

9:00 P.M.: Announcement of raffle winners

EVENT STATISTICS

700
600
500
400
300
200
100
0 Py
Before vs After
Event

200 TOTAL $685 IN GOFUND 67 TOTAL RAFFLE
ATTENDEES ME DONATIONS ENTRIES

& P JAL A -,

Peak Hours
41.5%
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Conclusion

From very early on, the Woofstock team
knew that this campaign for the animal
shelter would become a project of
passion as well as a one from class. All
dedicated to the cause, we sought out to
create an event that would not only be a
fun time for all those involved and foster
an environment for people to enjoy
themselves, but also one that brought Great meeting with Dani
light to serious issues and helped out a & 2 Qeatindustry today!
struggling benefit that desperately needs
more support behind the scenes.

This project taught all those involved
many different things about the Public
Relations world that we’re excited to take
further into our journey as PR
professionals, and that we’re excited to
put to good use in future endeavours.
Overall we’re very proud with how we
executed the Woofstock campaign and
we hope that it inspires others to shed
light on issues that need to be talked
about and to lend a hand to the
community around them.

Jeoe Meet the team March
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Appendixdd

1l Weekly Shelter Numbers (3/31-4/6):

Dogs in Shelter: 178
Cats in Shelter: 67
Dogs in Foster: 35
Cats in Foster: 31

Adoptions:

‘. Dogs: 38

®, Cats: 13
Reclaims:

*. Dogs: 12

®, Cats: 0
Rescue Transfers:
*4 Dogs: 19

#, Cats: 10

TNR (Trap-Neuter-Return):
. Cats: 8

New Intakes:

®, Dogs: 91

#, Cats: 31

1. N \\

San Marcos Regional Animal see
@ Shelter &

Feb3-Q
Just this past week, we took in 65 dogs—that is
INSANE, and we are out of space.

Despite our best efforts, we are still over
capacity, with 16 dogs currently without kennels.
We need adopters, fosters, and rescue partners
ASAP. These pets do not have time to wait.

@ WE NEED YOUR HELP! 3

A View our At-Risk List: sanmarcostx.gov/4423/
At-Risk-List

‘®.. Lost a Pet? Don't wait! Time is critical. If
you're missing a furry friend, visit the shelter
NOW: sanmarcostx.gov/3260/Lost-Found

@ Ready to Adopt? No appointment needed!
Monday, Tuesday, Thursday, Friday: 12-7 PM
Saturday: 12-5 PM

View adoptable pets: sanmarcostx.gov/adopt

/9 FOSTERS NEEDED IMMEDIATELY! Your
temporary home will save a life. Apply now::
sanmarcostx.gov/2885/Become-a-Foster

‘4 Rescue Partners, we need you! Email
npascone@sanmarcostx.gov for details.

15‘
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TO BE RELEASED
March 20, 2025
Avery Varela, PR
214-364-9040 Zozs

aav|1B@txstate.edu
Instagram (@woofstock2025

Woofstock 2025

San Marcos, TX— The San Marcos Regional Animal Shelter
is hosting a free benefit concert at Industry bar and restaurant.
Join your community on Saturday, March 29th, from 5:30 - 8:30
p.m. for performances from local musicians, a donation based
raffle, and other fun activities for all.

Families and friends can spend time together enjoying live
music, food, specialty drinks- even coloring and face painting.
Generous attendees who bring essential materials will be
rewarded with entries to win gift baskets from local businesses.
Our hope is that this event will spark interest, raise awareness,
and provide the necessary materials and funds to support the
shelter’s mission.

“Our mission is to care for, protect and find quality homes for
abandoned and neglected animals, aid in the reduction of pet
overpopulation, and provide community education for the
mutual benefit of animals and people.”

it

Essential materials include: Food ( dry & canned) for puppies,
adult dogs, kittens, and adult cats, milk replacer, durable
(stuffing free) toys, laundry detergent, animal-friendly cleaning
supplies, treats, animal shampoos, blankets and small beds.

This event is brought to you by a PR student group at Texas
State University.

1\ \\ LY

KZSM San Marcos Mar 19
To You

Avery,

Thank you for reaching out to KZSM. We will
be announcing this on air.

If you, or others, would like to come talk about
this even, and you organization, we would love
to have you come into the studio at 216 N.
Guadalupe 78666.

We have a show called Open Door where you
can drop in for about 15-20 minutes. Every
Wednesday Noon to 3 and Thursday Noon to 2.

Let me know if you or others would like to come

by.

Rob Roark
Station Manager
KZSM.org | KZSM-LP 104.1

You Mar 20
To KZSM San Marcos

@

Hi Rob! Me and one other group member are on
our way to stop by and say hello! Thank you so
much for reaching out!




a EFESS Release Benefit Concert

Good afternoon,

I'm reaching out on behalf of my PR group at
Texas State University. My team and | are
organizing Woofstock ‘25, a free benefit
concert dedicated to supporting the San
Marcos Regional Animal Shelter.

Woofstock 2025 will be held at Industry in
San Marcos featuring live music,
entertainment, food, specialty drinks, and
some adorable adoptable animals. I've
included our press release in this email if
you'd be so kind as to share our message.

Please sign in to your
aidanvar13@outlook.com account.

James Jones
To You

Good Morning,

Thanks for the information,
I'l pass
this over to our editorial dept.

Let me ask, have you considered placing an
ad?
We do offer greatly discounted prices for

something

like this, | could run an ad, 5 inches wide X 7
inches

tall in our Wednesday paper for just $100,
and | can

add Friday the 28th for just $35 more.

Editorial may put this as a press release
which of course

is free, but if no space is available they won't
be able to,

| just wanted to provide you with an option.

Feel free to call or email me with any
questions, thanks!

12:32 =

San Marcos Daily Record —

Woofstock: SMRAS to
host free benefit concert

News

STAFF REPORTS (g 03/23/2025 05:00 AM

The San Marcos Regional Animal Shelter is hosting a
free benefit concert at Industry bar and restaurant.
Join your community on Saturday, March 29 from
5:30 to 8:30 p.m. for performances from local
musicians, a donation based raffle and other fun
activities for all.

Families and friends can spend time together enjoying
live music, food, specialty drinks as well as coloring
and face painting. Generous attendees who bring
essential materials will be rewarded with an entry to
win gift cards to local businesses. The purpose of this
event is to raise awareness, materials and funds to
support the shelter’s mission.

# sanmarcosrecord.com &
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COMMUNITY COMMUNITY — 3.

e er — [~
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SupportUs >

SupportUs »

AUSTIN |/ SANMARCOS-BUDA-KYLE [ EVENTS : 5 .
The San Marcos Regional Animal Shelter, with

San Marcos Regional Animal the help of a group of Texas State University
Shelter to host free, family- students, will host Woofstock 2025 this
friendly benefit concert Saturday, March 29, at Industry.

By Sarah Hernandez | 4:21 PM Mar 26, 2025 CDT
Updated 4:21 PM Mar 26, 2025 CDT The details

000 According to a news release, Woofstock 2025
A will be from 5:30-8:30 p.m. and feature food,
specialty drinks, face painting, coloring, raffle
prizes and live music from local artists Stevi
Stevenson, Mia Spidel and Jordan Shaw. The
event will also have a few adoptable animals.

Woofstock 2025 will benefit the San Marcos Regional Animal Shelter.

(Community impact staff) GOOd morning,
CQMMUNITY &) My name is Sarah, and I'm a reporter with
|M PACT Community Impact in San Marcos. | received
SupportlUs > your email about Woofstock 2025 and am
interested in learning more! Could you tell me
Guests can enter the raffle to win local business
) o o more about the event?
gift baskets by bringing donation items for the
animal shelter. Supplies needed include:
« Dry and canned food for kittens, puppies We recently launched our online event calendar
and adult cats and dogs where you can submit events to show up on
* Milkreplacer our website. Check it out here.

Durable toys (stuffing-free)

* ipunci detsrgsst Let me know if you have any questions!
* Animal-friendly cleaning supplies
* Treats

Thank you,

* Animal shampoos
Sarah Hernandez

* Blankets
« Smalibeds Reporter, Southwest Austin/Dripping Springs | San
Marcos/Buda/Kyle
Woofstock 2025 is being organized by a group of
seven public relations students from Texas State C: 512-617-1386
University. For more information, visit the Subscribe to our email newsletter «
event’s Instagram. Communitylmpact.com

7T \n\\




Cara (University Star)

I would love to talk to you and
the others who organized the
event! Yes. | would love to know
more about the case study and
the results. | also have a bit of a
busy schedule coming up but we
can find time for a phone or
zoom interview

Sounds perfect! Let me ask the
other members when they would
be available for a call, do you
have any time frames in mind
that work best for you?

Is tomaorrow too short notice?
I'm flexible with the times.

I can do tomorrow! Any time
before 3 works for me!

Does 11 am work for you.

+

12:28 = .

4 Messages

Seniors rock out for rescue dogs at
benefit concert

Cara Cervenka, Life and Arts
Reporter

April 8,2025

o,

Meg Boles
Tasha a 2-year-old Border Collie Mix is
walked by Patrica Padovano a volunteer at the
San Marcos Animal Shelter at the Woofstock
adoption event, Saturday, March 29, 2025, at
Industry. Tasha is available for adoption at
the San Marcos Animal Shelter.

Several adoptable dogs spent a
music-filled evening on March 29 at

Industry, experiencing the love the
San Marcos community had for

them through a student-organized
fundraiser.

& universitystar.com

12:29 & g
4 Messages
SMRAS brought several adoptable
dogs to meet potential owners.
While no animals were adopted that
day, organizers said the awareness
and donations were just as valuable.

Amadri Lisa Perez, Fallon Alexander,
Avery Varela and Kylie Moore, public
relations seniors, enrolled in a
senior capstone course. They
partnered with the shelter to raise
awareness and funds for animals in
SMRAS. The students said they hope
Woofstock becomes an annual
event.

“I'would come back every year to do
it because it reset something in me,”
Alexander said. “It made me feel
good, and it feels good to know that
vou made a difference because I'm
such an animal lover.”

SMRAS is the only open-intake
shelter in the county, accepting all
animals regardless of condition or
circumstance. As a result, it often
struggles with overcrowding and
underfunding.

# universitystar.com

19
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{ woofstock2025

StevialStevenson

Mia is currently Pursuing a Bachelor of Arts in vocal music
at the University of Texas Austin. Mia has a very diverse
musical style, ranging from country and folk to more
alternative rock. Mia also works in the professional side of
the music industry as she is an intern at C3 Presents. Mia
is excited to participate in Woofstock ‘25 as her senior
capstone project is focused on booking more gigs and
developing herself as a solo artist.

@miaspidelmusic
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WOOFSTOCK20256
Posts

<

' woofstock2025
ﬁ San Marcos, Texas

Common Unethical Practices ;

1. Forcing animals to
reproduce frequently
leading to health problems

and genetic defects.

2. Lack of health testing
Breeding without screening for
genetic diseases, leading to long—

term health problems in offspring.

2:26 al =
W e W W s
: Posts
®QV W
@DD Liked by zoe.anita and athers Z " woofstock2025

woofstock2025 Adopt, don't shop! %y San Marcos, Texas

Every animal deserves a loving home, Let's give
shelter pets the second chance they deserve,

*
3. Early Seperation

Selling puppies and kittens too

#hdoptDy
March 21

An Q ®@ 6 ©

AlLife

young can cause developmental

and behavioral issues.

4, Poor Living Conditions

Keeping animals in overcrowded,
unsanitary cages with little to no

* socialization or veterinary care.

£ *

Qv

@DD Liked by zoe anita and others
woofstock2025 Adopt, don't shop! %y

Every animal deserves a loving home, Let's give
shelter pets the second chance they deserve.

#AdoptDontShop #ShelterAnimals #SaveAlLife
March 21

2:26
WOOFSTOCK2025
Posts

<

“""  woofstock2025
San Marcos, Texas

Not all breeders are unethical,

but responsible breeding prioritizes

animal health and well-being over profit.

If you choose to buy, do your research-
visit the breeder, ask about health

ings, and d

Qv

@DD Liked by zoe.anita and others
woofstock2025 Adopt, don't shop! %

Every animal deserves a loving home. Let's give
shelter pets the second chance they deserve.

#AdoptDontShop #ShelterAnimals #SaveALife
March 21

a Q ®
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WOOFSTOCK2025
Posts

~  woofstock2025
San Marcos, Texas

Even better?

Adopt and give a shelter
pet a second chance!

Together, we can end inhumane
breeding practices and support
ethical treatment for all animals.

Qv

@DD Liked by zoe.anita and others
woofstock2025 Adopt, don't shop! ¥

Every animal deserves a loving home. Let's give
shelter pets the second chance they deserve.

#AdoptDy
March 21

A QA ® ® ©

ALife
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2:37 all T

< WOOFSTOCK2025
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t."g woofstock2025
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Donate &
Win!

Slide for more information

>

Qv A
@DD Liked by jenni_vanilla and others

woofstock2025 Help local animals in need and get a
chance to win a basket... more

A QA ®@ & ©
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WOOFSTOCK2025
< Posts

Came
t"ﬁ woofstock2025

How it works
Bring essential shelter supplies

Essential materials include-

Food ( dry & canned) milk replacer,
durable (stuffing free) toys, laundry
detergent, animal-friendly cleaning
supplies, treats, animal shampoos,
blankets and small beds.

Qv W
@DD Liked by jenni_vanilla and others

woofstock2025 Help local animals in need and geta
chance to win a basket... more

A Qa ®@ B ©

every $10 value donation
=1entry

Grab a ticket, write your full name
and phone number on the back

place your ticket into the box in front
of the basket you'd like to win
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JOIN OUR
FUNDRAISERat-"

Join us at the Raising Cane’s at
928 Hwy 80 | San Marcos, TX

on Monday 3/24/2025

from 5:00PM - 10:00PM
and mention the fundraiser at the register, and

Cane’s will donate 15% of the Net Sales* to;

Woofstock ‘25

A charity campaign in honor of the San Marcos Regional
: Animal Shelter

3 Learn mere about hew we can support
you at CanesAndCommunity.com




AppendixiV

Our featured pups are fm
dire need of our help, as

they are at risk

What does it mean for an
animal to be at risk?

To be "at risk" in a shelter means an animal is in danger of
being euthanized, often due to overcrowding, health
issues, or behavioral concerns. A deadline refers to the
limited time they have before euthanasia is scheduled.

How can you help?®

+ Adopting, not shopping - Give a shelter animal a second
chance instead of buying from breeders or pet stores.

» Fostering - Provide a temporary home to an animal in
need, freeing up space at the shelter and giving them
more time to find a permanent family.

+ Sharing animals with a deadline - Use social media to
spread the word about at-risk animals, increasing their
chances of being rescued.

» Volunteering - Offer your time to help with shelter
operations, socializing animals, or transporting them to
foster homes.

« Donating - Support shelters by providing funds, food,
supplies, or medical care to help save lives.

Canelo

Xena is a 6-year-old Labrador
Retriever mix with a heart of
gold! This sweet girl found
herself at the shelter after her
owner passed away, but she's
ready to bring her loving
energy to a new family. Xena
has lived with other dogs
before and enjoys making new
furry friends. She's a pro at
walking on a leash and loves
chilling out in her pop-up crate
when it's time to relax. If you're
looking for a loyal companion
¢ with a gentle soul, Xena is your

girl!




Donate

Sienna

Scout is a 4-year-old Shepard mix!
He is the most energetic and sweet
boy who's always up for an
adventure! Whether it's a scavenger
hunt in the backyard or a fast-paced
game of fetch, this boy loves to run
and explore. While his enthusiasm
sometimes gets the best of him,
Scout is a quick learner who just
needs a little guidance to match his
high spirits. With the right training
and plenty of love (and treats!),

be your loyal, playful sidekick
your outdoor escapades.




(Glacicy

Glacier is a fun-loving boy who
loves pets and people. While
previously adopted and returned for
his high energy, this pup's
enthusiasm makes him the perfect
play companion and his happy-go-
lucky attitude makes him just as
excited to cuddle as he is to walk. A
fan-favorite among other dogs,

m Glacier is looking for his forever
home and is hoping to have the

¥4 = perfectplace and person to explore

! the world with!

Bella




