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EARLY LIFE

ACHIEVEMENTS




AFTER CHANEL



PANTS

THE CHANEL SUIT

CHANEL NO.5 PERFUME
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COCO CHANEL
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THE CHANNEL TO AMERICA

IN SUMMARY

COCO CHANEL
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CAUSE & Hewte Gt Toctby Coco Cloel
CONSEQUENCHE sy ve o

Step One: Grow up a lower class Step Six: Build an empire on woman's clothing.

SO Step Seven: Do NOT become a Nazi spy or date a
Step Two: Have a background in Nazi officer.
sewing.

Step Eightz Have passion and perseverance.

Step Three: Charm rich men so they will . .
Step Nine: Have a U.S. First Lady wear

pay for everything. . .
one of your iconic pieces so Americans
Step Four: Be at the right will love you.

place at the right time.

Step Five: Have a driving force to Step Ten: You're rich! Go to the next slide to see
succeed. what happens.



COCO CHANEL
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CONSEQUENCE

] A remarkable legacy,

L 1 7 A revolution of women's fashion,
J,\.. 3 And loneliness.
Chanel died riddled with loneliness and an addiction to morphine.

But hCI’ WOI’k fOI’CVCI’ Changed the face OfWOan'S fashion and Sh€ s¢t the stage fOI’

women in business.
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CONTINUITY & CHANGE

e House of Chanel is valued at 13.7 billion U.S. dollars.

e Chanel No. 5 is still the world’s most famous and iconic perfume,
almost 100 years later.

e The company has also gone global with 310 stores worldwide.

¢ China is Chanel’s second biggest market, and the United States,
France, and China Collectively make up one third of Chanel’s sales.
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