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L O G O  G U I D E L I N E S  

 Products are labeled with Rare Beauty written horizontally or vertically
without the R symbol.  It is important to note the words are always

straight and never set at a diagonal. 

Tarditional use of the logo on the website. 

The R symbol logo can be placed on products caps or as
the sole logo.  

A seperate logo is used for Rare Beauty’s mental
health initiatives, Rare Impact. 

*It is important to note that the R is not fully
connected on any use of the Rare Beauty logo.

Acceptable colors are white, maroon and light pink. 

Improper use 

Incorrect font and capitalization  

Incorrect color 

Incorrect font, capitalization and
addition of “brands”



C O L O R S  

Primary Colors 
Secondary Colors

Rare Beauty uses maroon and neutral tones as their primary
colors. To add a pop of bright colors to their website and

products a peach and purple/pink tone are used. 



T Y P O G R A P H Y

The Rare Beauty script font takes inspiration
from one of Selena Gomez’s handwritten notes. It was

created as a custom script font for the brand, making it
almost seem like you are receiving a handwritten note

yourself. The script is commonly seen contrasting with a
more traditional font. 

Additionally, a classic editoral serif is used for the header and
body text in product descriptions. 



I M A G E R Y
Mood

Lighting In their photos Rare
Beauty uses fairly soft and
natural lighting. The soft
lighting helps to make you
envision the products in.
your own spaace. In the
photos there are small
subtle shadows reflecting
the shape the the product. 

The overall messaging of Rare Beauty is
reflected in the mood of their photos.
The photos have a light hearted tone
which emulate positivity, self acceptance
and inclusivity  



I M A G E R Y  C O N T I N U E D  

Camera Tone

Rare Beauty uses close up photography which creates a
sense of individuality. Close up photography is ideal for

makeup because it shows the products in use. 

The photos reflect a confident and playful tone. 



I M A G E R Y  I N  C H A N N E L S  

Billboard/signage use bright products to capture and hold attention. The
lipgloss smears add depth and texture to the photo.  

Pinned Instagram Photos In Sephora store display 

The in store display uses a soft
photo to nicely contrast with the

product. 

The Instagram photos capture the supportive
nature of Rare Beauty with soft colors and

handwritten notes  



B R A N D  A R C H I T E C T U R E  
https://www.rarebeauty.com/pages/rare-impact

Rare Impact is not a sub brand, rather a philanthropic initiative of Rare Beauty. It was created with the basis of promoting mental health
resources, self love and acceptance. In 2023 Rare Impact raised over 7 million dollars to increase mental health resources and training,

fostering sustainability and expanding access in under-resourced communities. Overall, Rare Impact is extremely aligned to Rare
Beauty’s mission and values.   



B R A N D  A R C H I T E C T U R E  
https://www.rarebeauty.com/blogs/comfort-club

In January 2024, Rare Beauty released Comfort Club,  a segment on their website with virtual guided sessions in relaxation,
movement and connection. They videos range from 1-10 minutes, with the goal of leaving you feel more comforted by the end of
the session. Additionally, Rare Beauty offers a Find Comfort Collection which includes lotions, fragrance mists, eye patches and

body creams in a comfort scent. 



B R A N D  M I S S I O N



B R A N D  P O S I T I O N I N G  

For affluent beauty and skincare enthusiasts ages 18 to 45 looking to maintain a natural look, Rare Beauty is the
makeup brand of choice because of the certified vegan, cruelty free products and mental health initiatives Rare

Beauty users can achieve their ideal look without compromising on ingredients or morals. 



Rare Beauty’s writing is simple yet effective.
The short blurbs on the website reflect the
brand/product’s purpose in a casual and

friendly way. 

W R I T I N G  S A M P L E S  



B R A N D  V O I C E  

Rare Beauty’s brand voice is authentic,
compassionate and inclusive, making every message
feel like a friend checking in on you. Their writing is
conversational and supportive reminding you that
you’re valued and seen. Rare Beauty’s social media

posts, website, videos and product names are a
reflection that the company’s mission is not to drive

profits but support the wellbeing of society. 



T O O L S  A N D  R E S O U R C E S  
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P R O C E S S  E X P L A N A T I O N  
While putting my style guide together, I was inspired to make it visually pleasing, like Rare Beauty. Since its launch in September 2020,
Rare Beauty has done a great job of meeting its customers where they are and supporting what they want to become. So I tried to do just
that in my guide! I wanted to give visual and written explanations to help the viewer understand the brand and its mission so someone
unfamiliar could understand. 

I began this process by identifying the important visual elements to reflect throughout the guide. I decided to use a soft, neutral
background color throughout the guide because it reminded me of the soft and neutral light used in photography. I thought that a bright
white background would have been too harsh for a brand with such a kind-hearted message. Additionally, I did not want the typography
to be too overpowering; it was simplistic and not distracting. I veered away from using Rare Beauty's fonts because I wanted to create a
contrast between their writing and my own descriptions. 

 My style guide aims to answer the question, "How should Rare Beauty's logo appear?" By giving examples of the correct and inappropriate
uses of the logo, I aimed to provide a clear depiction of what is right and wrong. Additionally, my guide answers the question, "What is the
tone of this brand?" I aimed to stay authentic to the way the brand wants to come across to customers, emphasizing the mission-centric
foundation. 

 I spent a lot of time scrolling through Rare Beauty's website and social media to choose the samples that best represented it. I decided to
give various examples of logos on products to understand better how they would look if you saw them in stores. Additionally, I used
writing samples and messaging similar to those I consistently saw. I wanted to ensure I was accurately representing the true messaging and
not a one-off version. My style guide may not be perfect, but Rare Beauty says to embrace imperfection! 


