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U.S.A.
Have you seen a Broadway show lately?
No, not the over two dozen shows currently playing on the fabled Great
White Way in New York City, but the equally exciting slate of touring
Broadway productions playing in major cities across America. Over the 
next month, theater fans on the West Coast could see “Hairspray,”
“Thoroughly Modern Millie,” “Mamma Mia!” or “Urinetown, the Musical,” 
while Broadway lovers in the Midwest might experience “Movin’ Out,” 
“The Producers” or “Riverdance.”
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MANY OF THE SHOWS on the road are touring while their par-
ent shows are still drawing enthusiastic audiences in New
York. National tours didn’t always happen this way. “It used
to be that a Broadway tour was an afterthought. In fact, it
almost never happened until the show closed in New York,”
observed Jed Bernstein, president of the League of American
Theaters and Producers. A sea change occurred in the mid-
1980’s with the advent of shows like “Cats,” “The Phantom of
the Opera” and “Les Misérables.” “These shows had such
gigantic consumer appeal that cities outside New York were

able to build entire subscription series with those shows as
the anchor,” said Mr. Bernstein. Today, there are as many as
half a million subscribers around the country, and Broadway-
quality theater is presented in over 100 cities in America.

Getting the show on the road
The logistics of taking a Broadway show on the road requires
the planning of a small military operation. “If a show is suc-
cessful, the week after it opens on Broadway you are having
a meeting on how to put that show on the road,” said
“Hairspray” choreographer Jerry Mitchell. Once a tour begins,

generally a show will close a run in one city on a Sunday
night and open in another the following Tuesday night. That
leaves just a little over a day for travel and set-up time in the
new venue, not to mention a break for the performers.
Working within this tight window has been greatly facilitated
by the advancement of stage technology over recent years.
Most major musicals today use a computerized deck — the
playing stage on which the actors perform — which is built in
sections to enable easy transportation and reassembly in dif-
ferent locations. “When you get to a new place, the backstage
situation may be different, but once you step foot on the
actual deck of the show, everything remains the same, for
the most part,” said Mr. Mitchell.

The first day in a new venue can still be quite hectic,
according to actress Darcie Roberts, who plays the lead 
role in “Thoroughly Modern Millie.” “We get in to the city on

Monday and then we have to be in the theater on Tuesday
at 6:00 p.m. We first get information whether anything is
going to be different. For instance, we find out if the lighting
is more from overhead rather than from front of house. They
will give you information about backstage — where the
doors are, how you cross over behind the set and where the
quick changes are. Then we start a sound check at 6:45
p.m., and that will be the first time we will run anything
with the orchestra. We’ll do a couple of numbers and then
we start the show at 8 p.m. come hell or high water.”

Not just a carbon copy
When a show achieves huge critical and popular success —
like “Hairspray,” with eight Tony Awards and 10 Drama Desk
Awards (including Best Musical) or “Mamma Mia!” which 
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“PEOPLE AROUND THE 
COUNTRY EQUATE

BROADWAY WITH THE BEST
OF AMERICAN THEATER.”
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BROADWAY’S BEST GOES WEST!

A New Musical

2002 TONYAWARD® WINNER!
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Marquis Theatre

46th & Broadway 
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NATIONAL TOUR: CALIFORNIA
SAN JOSE Center for the Performing Arts • Through May 2
SACRAMENTO Community Center Theatre • May 5–16
LOS ANGELES Ahmanson Theatre • May 19–July 25 
COSTA MESA Orange County Performing Arts Center • July 27–August 1
SAN DIEGO Civic Center Theatre • August 3–8

For upcoming tour cities, visit www.ModernMillie.com 
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A mother. A daughter. 3 possible dads.

And a trip down the aisle you’ll never forget!

CAST RECORDING ON DECCA BROADWAY

For more information & tickets visit:

www.mamma-mia.com

“BRINGS HAPPINESS
WHEREVER IT GOES!”
Time Magazine

84
CITIES AND

COUNTING!



continues to break box-office records around the globe — the show’s producers 
must ensure that the road tours deliver the same level of excellence as the original
productions and generate a similar kind of excitement. Audiences around the 
country, now used to the steady diet of Broadway tours passing through their cities,
have come to expect a high degree of artistry and professionalism. The producers
are committed to delivering the same experience of the original Broadway show, but
mere duplication is not the goal.

Speaking about the tour of “Hairspray,” which kicked off last September, director
Jack O’Brien said that the creators have a major commitment to what they have
already achieved in the original production. But, for the tour, he added, “we depend a
lot on the creativity and the personality of the people we are using.” Mr. O’Brien said
that he is attracted to actors that bring “vivid energy” to the stage. “So we are not 
making just carbon copies of what has come before, but we try to pull out of the new
performers what they have to offer and then harness that energy in the service of the

piece itself.” An example in the case of “Hairspray” is the presence of writer and 
performer Bruce Vilanch in the role of Edna Turnblad, the plus-size Baltimore housewife
memorably created on Broadway by Harvey Fierstein. “What do I bring to the role? My
own fabulous physicality,” quipped Mr. Vilanch, whose hirsute presence and gift for
one-line zingers are well known from his three-season stint on television’s “Hollywood
Squares.” “You have to find your own interpretation,” he continued. “A lot of the show
was written by Harvey for himself — no one else talks in that gravelly voice. We’ve had
to rewrite, and every actor who plays the role after me will probably do the same.” One
of Mr. Vilanch’s innovations is to include, in the musical number “Timeless to Me,” a few
topical political references tailored to the city in which they are currently playing.

Sometimes, changes are introduced into a show because the creative team has
had the opportunity of taking a second or third look at the work. Without the 
pressures of a high-profile Broadway opening night looming, at a time when the 
production is first getting on its feet, the artists have the luxury of reassessing and
tweaking at their own pace. “When you are mounting a show on Broadway, time 
and money are not on your side,” observed Mike Isaacson, associate producer of
“Thoroughly Modern Millie.” “The teams all work very hard during previews to get the
show to opening night, but the truth is you never stop learning about the show.” He
cited an example of a verse in the opening number of the show that had been dropped
in previews because it didn’t work. During rehearsals for the “Millie” tour, however, they
figured it out and incorporated it into the traveling production. “It worked so beautifully
that we put the verse back into the New York production as well,” said Mr. Isaacson. 

“If you are a creative person you never stop creating, so if you get more time,
you keep going,” concurred Mr. Mitchell, relating a similar experience with the road
tour of “Hairspray.” “Every time I revisit a show I try to make it work for the actors 
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“IF YOU ARE A CREATIVE PERSON YOU
NEVER STOP CREATING, SO IF YOU 

GET MORE TIME, YOU KEEP GOING.”
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TOURING NORTH AMERICA THROUGHOUT 2004/2005

NOTHING COMPARES 
TO THE ORIGINAL!

NOTHING COMPARES 
TO THE ORIGINAL!

“A FAMILY EVENING
UNLIKE ANYTHING ELSE!”

THE TIMES, LONDON

“THERE WILL ALWAYS 
BE A ‘RIVERDANCE!’ ”

THE  NEW YORK TIMES

www.riverdance.com
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MOYA DOHERTY

D i r e c t e d  b y

JOHN McCOLGAN
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BILL WHELAN
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IT IS TIME!

©Disney

NOW PLAYING:

SAN FRANCISCO: 415-356-LION NEW YORK: 212-307-4747 DETROIT: 248-645-6666

COLUMBUS BOSTON SEATTLE TEMPE BUFFALO COSTA MESA MINNEAPOLIS SACRAMENTO BALTIMORE
June 2004 July 2004 Nov. 2004 Jan. 2005 Feb. 2005 March 2005 April 2005 April 2005 June 2005

COMING SOON:

V i s i t  D i s n e y o n b r o a d w a y . c o m  f o r  m o r e  i n f o r m a t i o n

This November, Disney on Broadway presents On The Record, a new musical celebrating Disney’s catalogue of beloved songs.
World Premiere engagement begins at the Palace Theatre in Cleveland.



playing the parts — so steps change here and there 
or entrances and exits change. Sometimes you just get a
better idea the second time round. When I was putting
together [the musical number] “Without Love” on tour, 
I added a whole chunk of dancing where there was 
just singing before. I liked it so much on the 
tour that I brought it back to the Broadway show
a month later.”

“People around the country equate 
Broadway with the best of American theater, and
particularly when it comes to the musical, that 
embodies a whole culture and a whole set of
dreams,” said Mr. Isaacson. “You are plugging
them into that when you take a Broadway show
on the road.” 

Just as Broadway has evolved to reflect the
diversity of American life and experience, the
shows touring across America this summer
encompass a wide range of styles and tastes.
“Riverdance” is a novelty spectacle of Irish music
and dance, while “Movin’ Out” is a new theatrical
form of narrative dance musical shaped out of
Billy Joel’s song catalog by the modern dance 
choreographer Twyla Tharp. “Hairspray” offers a 
high-energy tribute to the more innocent early
1960’s with a sweetly subversive take on social
conventions and race relations and “Mamma Mia!”
inevitably gets audiences dancing in the aisles 
to the melodies of ABBA. There is also room in the

universe of touring Broadway for plays such as “The
Graduate” (you may remember the movie), the 
percussive excitement of “Stomp” and the silly fun of
“Nunsense.” People have always visited New York to drop
in on Broadway, but now, more than ever, you can stay 
at home and let Broadway come visit you. ★

R I V E R D A N C E

A  U N I Q U E  C E L E B R AT I O N
of music, song and dance from Ireland that started as a 

seven-minute dance segment at the Eurovision Song 
Contest in Dublin a decade ago and evolved into a 

full-length, thunderous spectacle.
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NOW PLAYING
CHICAGO March 3 – May 1

COMING TO
APPLETON, WI May 5– May 30
SALT LAKE CITY June 2– July 11
MINNEAPOLIS July 14–August 8
BALTIMORE Begins August 11
visit www.thephantomoftheopera.com for details

NOW PLAYING
BALTIMORE April 13– April 25

COMING TO
HUNTSVILLE, AL April 27– May 2
CHARLOTTE, NC May 4– May 9
WEST PALM, FL May 11– May 16
TAMPA, FL May 18– May 29
FT. WORTH,TX June 1– June 6
NEWARK, NJ June 9– June 13
visit www.lesmis.com for details

®



For more dates, cities and information, visit www.movinoutonbroadway.com/tour/

Ph
ot

os
: J

oa
n 

M
ar

cu
s/

Si
gn

: E
du

ar
do

 P
at

in
o

BREAKING RECORDS 
EVERYWHERE IT MOVES!

Jan. 27–Feb. 15  NEW BOX OFFICE RECORD IN DETROIT!
Feb. 17–22  NEW ATTENDANCE RECORD IN BUFFALO!

Feb. 24–29  NEW BOX OFFICE AND ATTENDANCE RECORD IN HARTFORD!

MOVIN’ OUT • Pittsburgh 4/20-4/25 • St.Louis 4/27-5/9 • Denver 5/25 -6/6 
Seattle 6/9-6/20 • San Diego 6/23-7/03 • San Francisco 7/6-8/29 • Tucson 9/7-9/12 • Los Angeles 9/14-10/17

The only card accepted for single tickets 
of the national tour of Movin’ Out. 
www.visa.com/movinout 

presents

On Broadway at the Richard Rodgers Theatre.
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Twyla Tharpkeeps movin’ on

M O V I N ’  O U T

B A CK  IN  T H E  OLD  D AY S , the greatest show in town was
the circus. Today, it’s the Broadway blockbuster. Since 
the mid-1980’s, mega-musicals like “Les Misérables,” “The
Phantom of the Opera” and “Miss Saigon” have been enter-
taining millions on Broadway and beyond. Produced by 
the British impresario Cameron Mackintosh, each of these
shows is famous for a technically complex trademark effect
—  the helicopter in “Miss Saigon,” the revolving stage of
“Les Misérables” and, of course, the crashing chandelier 
of “Phantom.” Productions once toured as scaled-down,
paler versions of their Broadway counterparts, but Mr.
Mackintosh set a new standard for his shows. “Our producer
wants you to have the same experience whether you see
‘Phantom’ in London; New York; Tokyo; or Phoenix, Ariz.,”
said David Hansen, advance stage manager for the show’s
current touring production. 

The latest touring blockbuster is “The Lion King.” Julie
Taymor’s magical production draws on a panoply of theatrical
techniques from around the globe, using puppetry and
masks to create a parade of animals, including a life-size 
elephant, in the theater. The trick is moving the costumes,
scenery and more than 200 puppets from city to city. “I spent
almost a year and a half working on the tour before it actually
went out, just engineering how we would get the show in and
out of the theaters,”  said David Benken, technical director of
“The Lion King.” The supersized show is transported in a

convoy of as many as 22
large semitrailers. Mr.
Benken said that in order to
reduce the amount of time
between tour engagements,
“The Lion King,” as well as
“Phantom,” travels with
duplicate versions of key set
elements that leapfrog over
each other from city to city.
In other words, when the
show is playing in one
venue, an advance party is
laying the foundations for
the set at the next stop. 

The number of theaters on the road able to recreate the
Broadway experience of these heavyweight musicals is lim-
ited. “Phantom”’s chandelier, for instance — all 1,000
pounds of it — requires a steel framework in the theater ceil-
ing to support it. “Some cities are building new theaters or
upgrading existing theaters just so they can fit “The Lion
King,” said Mr. Benken. Still, “The Lion King” did make one
major change for the road. In New York, Pride Rock rises
majestically up from the ground, but on the road it moves
slowly in from upstage, creating a different yet equally
arresting effect.

Despite their insider’s perspective, neither Mr. Hansen
nor Mr. Benken are immune to the wondrous effects of
their respective shows. “My favorite is the ‘Journey,’ ” said
Mr. Hansen. He is still blown away by the scene in which
the Phantom rows his boat to his  subterranean lair while
the stage fills with dry ice vapor. In Mr. Benken’s case, his
greatest thrill during “The Lion King” is hearing the shrieks
of delight from the audience during the “Circle of Life”
musical number. “As difficult and as complicated as it is to
get that elephant onstage every night, the applause from
the audience always makes it worth it.”  ★
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A Broadway blockbustercomes to town

EVEN AS AUDIENCES AND CRITICS hail “Movin’ Out,”
there is no easy way to describe this innovative and
electrifying Broadway experience. A full-length narra-
tive dance show with a live performance of songs by
Billy Joel, it blurs the conventional boundaries of stage
musicals, dance performances and rock concerts. The
artist who conceived, choreographed and directed this
unusual project is Twyla Tharp. A giant in the field of
modern dance, and not exactly a novice in the world 
of Broadway, either, Ms. Tharp has created more than
125 dances, choreographed five movies and written a
couple of books.

Ms. Tharp said in an interview that Mr. Joel had
agreed to let her use all of his music after she showed
him a videotape sample of choreography based on 
his songs. Inspired by two songs in particular —
“Goodnight Saigon” and “Angry Young Man,” about a
Vietnam veteran — Ms. Tharp came up with a story out-
line set in a turbulent period of American history. “I said
to Billy, this is the spine: ‘Sing to me, muse, of the rage
of Achilles.’” Invoking the opening line of Homer’s “The
Iliad,” Ms. Tharp drew a parallel between the Trojan War
and the Vietnam War. “I said to him, ‘That makes you
Homer, and me the muse, and that would make Achilles

a generation of American men. Let’s just take some
men from Long Island and sing about their rage.’”

“I think it is becoming ever more clear that America
appreciates these guys [Vietnam veterans] and I want-
ed to be sure that the message got out,” Ms. Tharp con-
tinued. To narrate her story, Ms. Tharp dispensed with
the conventional Broadway method of interspersing
songs with spoken dialogue scenes. Instead, she creat-
ed a powerful story through dance and movement. “I
like language and I consider it a very special art form,
but I don’t consider it the be-all and end-all of informa-
tion gathering,” said Ms. Tharp. “You can read emotions
from actions.”

“Movin’ Out” has played over 500 performances 
on Broadway and earned Ms. Tharp a Tony Award for 
choreography. But she’s not one for resting on her 
laurels. She is actively involved in the national tour of
her show as well. “All audiences are important to me,
and Broadway is no more important than Columbus,
Ohio. The big challenge is to see that the show goes on
living,” Ms. Tharp said. “I wanted to give the show  a
shot at surviving.” Judging from the enthusiastic recep-
tion so far, “Movin’ Out” has done more than survive, 
it has triumphed. ★

A D V E R T I S E M ENT



Tempe Gammage Theatre: April 13-25 • San Francisco Golden Gate Theatre: April 28–July 4 • San Diego Civic Theatre: July 6–18

Los Angeles Pantages Theatre: July 20–Sept. 4 • Seattle 5th Avenue Theatre: Sept. 7–26 • Sacramento Community Auditorium: Sept. 29–Oct. 10

Costa Mesa Orange County Performing Arts Center: Oct. 12–24 • Tucson Centennial Hall: Oct. 26–Nov. 6 • Houston Hobby Center: Nov. 9–21

San Antonio Majestic Theatre: Nov. 23–Dec. 5 • New Orleans Saenger Theatre: Dec. 7–12 • Memphis The Orpheum: Dec. 21–Jan. 2

Broadway Neil Simon Theatre Toronto The Princess of Wales Theatre

• WINNER! 2003 TONY AWARD
®

BEST MUSICAL •

HAIR, THERE AND 
EVERYWHERE!

HAIR, THERE AND
EVERYWHERE!

BROADWAY’S GREAT, 
BIG FAT HIT 

IS COMING TO YOU !

16-year-old Tracy Turnblad has 
a dream as big as her hair.

Can she get the guy and  
still have time to change the world?

ORIGINAL BROADWAY C A S T  R E C O R D I N G IN STORES NOW Hairspray the Musical.com
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“Mamma Mia!”
S OM E  15  Y E A R S  A GO,  Judy Craymer sat in her London
apartment listening to tapes of ABBA songs (this was
before the CD era), and was seized by an idea that would
eventually lead to the box-office champion “Mamma Mia!”
By then,  the world-famous 1970’s Swedish pop group had
already disbanded and no longer dominated the charts.
And Ms. Craymer, although she had worked in theater, film
and television, hadn’t created a musical from scratch
before. “It wasn’t easy,” she said in an interview, “but I 
just had my head down and went full steam ahead.” 

“My inspiration was the song ‘The Winner Takes It All,’
because it had a big story to tell,” Ms. Craymer continued. In
fact, she said, “[All] their songs range from soap opera to

high drama.” The songwriters Benny Andersson and Björn
Ulvaeus gave the project their blessing on condition that the
show not be a tribute compilation, and certainly not an ABBA
biography. No strangers to book musicals (they had just 
composed the music for “Chess”), Andersson and Ulvaeus
insisted that the songs be integrated into a good story.

Ms. Craymer asked Catherine Johnson, a British play-
wright and television writer, to come up with a plot for the
ABBA musical. Ms. Craymer suggested “holidays, weddings,
romance and irony,” as key plot elements. “ABBA is like a
confection,” she explained. “You couldn’t make this into a

Greek tragedy.” A tragedy no, but Greek, yes. Ms. Johnson
devised a frothy tale set on a Greek island in which a
young woman attempts to discover the identity of her
father by inviting three possible candidates to her wed-
ding. Meanwhile, her single mom’s two best women
friends, also on hand to celebrate, relive the carefree days
when they once performed in a band. “There is something
for everyone,” Ms. Craymer noted. “You have the gorgeous
young things, and, I think, the gorgeous older ones.” 

It’s a rare Broadway musical with three strong roles 
for forty-something women. This one even has a remarkable
troika working behind the scenes. In addition to hiring 
Ms. Johnson to write the book, Ms. Craymer selected
Phyllida Lloyd, who comes from the world of opera and
straight theater, to direct the show. “It wasn’t intentional,”
said Ms. Craymer, but she acknowledged they all joke
about the inevitable comparisons between the three
women onstage and the three on the creative team.

At the show’s first preview performance in London five
years ago, the audience’s tidal wave of enthusiasm instant-
ly demonstrated that Ms. Craymer’s initial hunch had paid
off. “Mamma Mia!” was a phenomenon. The producing team
raised the fun quotient of the evening by listing the show’s
songs in the program alphabetically rather than in the tradi-
tional scene order. Well-known hits like “Dancing Queen,”
“Knowing Me, Knowing You” — and, of course, “The Winner
Takes It All” — sneak up on the audience in unexpected 
contexts. By the curtain call, the audience is literally danc-
ing in the aisles. As Ms. Craymer put it, “It’s the audience’s
moment to go, ‘Yes, I’ve had a good time and I want to stand
up and say so.’”

“Hairspray”
N E A R LY  ON E  Y E A R  BE FOR E Ms. Craymer’s dream was
about to be realized, on the other side of the pond, another
woman was setting the stage for another Broadway success:

The veteran producer Margo Lion saw the movie “Hairspray”
and decided it would make a great musical. The film, by
John Waters, is set in the 1960’s and tells the story of a
feisty teenager with outrageous hairdos who, against all
odds, wins a spot on a local television dance program. “I
thought the material had a great big heart,” said Ms. Lion.
“All the ingredients you need for a musical are there. It’s
about dancing and popular songs, the characters are larger
than life, and there was a lead character who really wanted
something and overcomes obstacles to become triumphant.”
In the musical adaptation, a plump Tracy Turnblad over-
comes her — well, her size — and transforms herself from
outsider to teen celebrity. Singing and dancing up a storm,
and without once, as the blurbs put it, “denting her ’do”, she
not only manages to integrate the racially segregated
dance show and help her mom get a makeover, but also
wins herself the best-looking boy in town. 

When Ms. Lion first met Mr. Waters, the elegant
Broadway producer and offbeat filmmaker hit it off very
well. “I promised that I would honor his voice and he agreed
to be a consultant on the project,” Ms. Lion recalled. And
she has kept her word. The show, which walked away with
eight Tony Awards last year, including Best Musical, has
connected with a broad spectrum of theatergoers, but it
also retains the film’s quirky tone. In the movie, Tracy’s
mother is played by the oversized, cross-dressing actor
Divine. Ms. Lion cast Tony-winning actor Harvey Fierstein
on Broadway, and hirsute funnyman Bruce Vilanch as
Edna Turnblad on the road. The audience takes the gender
reversal in stride and completely accepts the relationship
between mother and daughter onstage. “People just
embrace it,” commented Ms. Lion, and it’s easy to see why.
“Hairspray” exudes such high energy and warmth it sends
the audience out on a giddy high. “The show celebrates
inclusion, possibility, diversity and hope,” Ms. Lion added.
“Everybody loves that!” ★
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BROADWAY

A GROUP OF YOUNG ARTISTS
in downtown New York City look for love and success, and struggle to make
their mark in the world in this critically acclaimed, Tony Award- and Pulitzer

Prize-winning musical, which was inspired by Puccini’s “La Bohème.”

A D V E R T I S E M ENT

C O M I N G S O O N T O Y O U R C I T Y

O K L A H O M A !
RODGERS AND

HAMMERSTEIN’S
landmark musical, featuring
such beloved hits as “Oh,
What a Beautiful Mornin’,”
“People Will Say We’re in

Love” and “The Surrey with
the Fringe on Top,” continues
to win hearts in this new tour
adapted from the Cameron
Mackintosh presentation of
the Royal National Theatre

production.

O L I V E R !

A HEARTWARMING STORY 
OF A YOUNG BOY

who finds himself trapped in 
the criminal underworld of
Victorian London. Charles

Dickens’s great characters —
Oliver Twist, Fagin, Nancy, Bill
Sykes, the Artful Dodger and
Bumble — spring to life once

again in Lionel Bart’s 
celebrated musical. 

“THE FULL MONTY”
w w w. th e f u l l m o n t y . c o m
April 20 – April 25  . . . . . . Wallingford, CT
April 28 – May 2  . . . . . . . . . . . . Austin, TX
May 4 – May 9  . . . . . . . . . . . Ft. Worth, TX

“HAIRSPRAY”
w w w. h a i r s p ra y o n to u r. c o m
April 28 – July 3  . . . . . San Francisco, CA

“LES MISÉRABLES”
w w w. l e s m i s . c o m
April 27 – May 2 . . . . . . . . . Huntsville, AL
May 4 – May 9 . . . . . . . . . . . Charlotte, NC
May 11 – May 16 . . . West Palm Beach, FL
May 18 – May 29  . . . . . . . . . . . Tampa, FL

“THE LION KING”
w w w. d i s n e y . g o . c o m / d i s n e y th ea t
r i c a l / th e l i o n k i n g
Through Sept. 5  . . . . . San Francisco, CA
Starts April 2 . . . . . . . . . . . . . . . Detroit, MI

“MAMMA MIA!”
w w w. ma m ma - m ia . c o m
April 22 – June 12  . . . . . Los Angeles, CA
April 20 – April 25  . . . . . . . . Ft. Myers, FL
April 27 – May 2  . . . . . . . . . . . Orlando, FL
May 4 – May 9  . . . . . . . . Jacksonville, FL
May 11 – May 30  . . . . . . . Baltimore, MD

“MOVIN’ OUT”
w w w. v i sa . c o m / m o v i n o u t
April 20 – April 25  . . Pittsburgh, PA
April 27 – May 9  . . . . . St. Louis, MO
May 25 – June 6  . . . . . . Denver, CO

“OKLAHOMA!”
w w w. o k l a h o ma o n to u r. c o m
April 13 – April 25  . . . . . . . Cincinnati, OH
April 27 – May 2  . . . . . . . . . . . Norfolk, VA
May 4 – May 9  . . . . . . . . . . . . . Detroit, MI
May 11 – May 16 . . . . . . New Orleans, LA
May 18 – May 23  . . . . . . . . . . Buffalo, NY
May 25 – June 5  . . . . . . . . . . Boston, MA

“OLIVER!”
w w w. o l i v e r o n to u r. c o m
April 20 – April 25  . . . . East Lansing, MI
April 27 – May 2  . . . . . . . . . . . Raleigh, NC
May 4 – May 9 . . . . . . . . . . . . Hershey, PA
May 11 – May 16  . . . . . . . New Haven, CT
May 18 – May 23  . . . . . . . . . Hartford, CT
May 25 – May 30  . . . . . Grand Rapids, MI

“THE PHANTOM 
OF THE OPERA” 
w w w. th e p h a n to m o f th e o p e ra . c o m
May 5 – May 30  . . . . . . . . . . Appleton, WI
June 2 – July 11  . . . . . Salt Lake City, UT

“RENT”
w w w. r e n t th e to u r. c o m
April 21 – April 25 . . . . . Grand Rapids, MI
April 27 – May 2  . . . . . . . . . . . Chicago, IL
May 3  . . . . . . . . . . . . . . . . . Champaign, IL
May 4  . . . . . . . . . . . . . . . . Cedar Rapids, IA
May 5  . . . . . . . . . . . . . . . . . Rochester, MN
May 7  . . . . . . . . . . . . . . . . . . Bismarck, ND
May 9  . . . . . . . . . . . . . . . . . . . . Casper, WY
May 18 – May 19  . . . . . . . . . . Tacoma, WA
May 20 – May 21  . . . . . . . . . Olympia, WA

“RIVERDANCE”
w w w. r i v e r d a n c e . c o m
April 20 – April 22  . . . . . . . Muskegon, MI
April 23 – April 25  . . . . . . . . . Saginaw, MI
April 27 – April 29 . . . . . . . Milwaukee, WI
April 30 – May 2  . . . . . . . . . . Rockford, IL
May 4 – May 9  . . . . . . . . . Kalamazoo, MI
May 11 – May 16  . . . . . . . . . . Omaha, NE
May 18 – May 23  . . . . . . . . Green Bay, WI
May 25 – June 6  . . . . . . . Wilmington, DE

“THOROUGHLY 
MODERN MILLIE”
w w w. m o d e r n m i l l i e . c o m
April 13 – May 2 . . . . . . . . . . San Jose, CA
May 4 – May 16  . . . . . . . Sacramento, CA
May 19 – July 25  . . . . . . Los Angeles, CA
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NETworks Presentations, LLC presents
LIONEL BART'S MAGICAL MUSICAL

OLIVER!
Adapted from Cameron Mackintosh's London Palladium Production Book, Music and Lyrics by Lionel Bart 

“A wonderful experience... Audiences are
being treated to Dickens’ epic on a scale
never before dreamed of.”
–THE DENVER POST 

“At a time when so many Broadway
tours settle for second best,
Oliver! shines.”
–PROVIDENCE JOURNAL CONSTITUTIONwww.oliverontour.com

™©1993
OLIVER!
Productions Limited
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