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INTRODUCTION 

A freelance portfolio is more than just a collection of completed projects 

samples—it’s a tangible proof that shows your experiences and what you can do 

for potential clients and employers. 

Building a freelance portfolio can be exciting because it gives you an opportunity 

to show your talents, experiences and skills to your clients, but having to do it with 

no client work experience can seem overwhelming. You have to think through how 

to build a portfolio without client work experience, how to build experience when 

you don’t have clients to work for. 

The truth is that almost no paying clients will hire you without a portfolio. Are you 

a new freelancer stuck in a no-gig rut, The good news is that there are great ways 

to build work samples for your portfolio without client work experience – 

thousands of people have done it before you. 

In this blog article, we'll share how to build work samples for your portfolio and 

how to showcase completed projects/work using a website. This will leave your 

clients impressed. 

 

Why you need a freelance portfolio 



Whether you’re a designer, writer, marketer, artist or musician, having a portfolio; 

• proves your skills, creativity and expertise, all while showing your client 

what they can expect from you.  

• helps you establish trust and shows you’re serious about your craft 

• acts as your personal marketing tool 

• helps you reflect on your progress 

 

How to build a freelance portfolio  

Here’s how you build an effective portfolio that shows your skill and expertise: 

1. Define your focus 

2. Leverage a Phantom/Imaginary client 

3. Do low-cost (or free) work  

4. Start your side interest projects  

 

01. Define your focus 

Identify your area of expertise and pick 2-3 industries/fields you would like to 

work under. Example of area of expertise can be copywriter, graphic designer, 

photographer or marketer, then you pick a field you would like to work under like 

the Health and wellness, SaaS & Tech, Finance, Insurance, Advertising industry, 

etc. 

Highlight the services you’re most skilled at and passionate about. This clarity will 

help you learn and build effective projects that captures the attention of the right 

clients who are looking for someone with your unique abilities. A focused portfolio 

shows that you’re confident in what you offer. 

 

02. Leverage a Phantom/Imaginary client 



When you might have defined your focus, this is the next step that certainly gets 

you your first client but an imaginary one. You don’t have to be on the guessing 

side all the time. There’s always a trick to stuff out there.  

To get an imaginary client, Go to freelance platforms, search for clients under your 

preferred field and look at their work description. 

For instance, if you are a content writer, you can go to upwork or fiverr, look for 

clients that wants writers, take the topic they want and write it as if you are writing 

for the client. 

Take note of their niche, industry and description, start learning more about their 

industry if they align with your focus, then build a project with the info you got 

from the freelance platform, build it as if you are doing it for a client (imaginary 

client). Make sure you are solving a problem with the project you build.  

 

03. Do low-cost (or free) work  

Reach out and offer free services to organizations or businesses in a field/industry 

that aligns with your focus. Aside the fields that appeals to you, you can also try 

offering free services to non-profits organizations that needs help, even your 

friend’s business. You will certainly gain real world experience while contributing 

to a cause.  

 

04. Start your side interest projects  

Don’t undervalue your interests and what you know. Perhaps you’ve never had a 

freelance writing gig, but you do have a lot of know-how in a certain field – let’s 

say cooking or playing the piano, for instance. Now is the time to use your cooking 

experiences to your advantage. 

Make a list of all the things that you have particular knowledge of. Include the 

weird stuff too.  

The pros of doing this, is that you’ll be able to target clients specifically in these 

area of interest. You’ll be contacting the music organization that needs blog posts, 

web designs, graphics design; you’ll be writing food reviews for restaurants on 

your blog.  



The more work you do, the more skilled you become, so you’ll be building 

valuable expertise along with establishing your portfolio. 

 

Showcase your Project Works  

Now that you know how to build projects that adds to your portfolio without client 

work experience, it’s time to build a catalogue of your works (showcasing your 

best work) to demonstrate your skills. Here’s how to put it all together to hold and 

present all your work in the best light and capture the attention of your audience:  

1. Choose the right online platform  

 

 

Source: Webflow 



Go for a platform that offers simplicity and flexibility. You can begin with a free 

drag and drop website builder like Webflow, Wix or Hubspot content Hub. They 

are great to start with because you won’t be designing from scratch, they come 

with variety of templates for portfolio websites and other niches. 

You may be thinking, “I’m not a website designer”—that’s where free drag and 

drop website builder can help. Their templates and beginner-friendly website 

builder makes getting started as straightforward as it can get. 

 

2. Showcase your best Projects Samples 

 

 

Source: Seven Circle Media 



Choose your top projects, describe the tools used and explain why you created 

each project and how it solves a problem. Quality > quantity here—you don’t 

need dozens of samples.  

Choose pieces that showcase not only your talents but also the kind of work you 

want to do more of. Include a mix of projects to demonstrate versatility while 

staying relevant to your niche. 

 

 

3. Write captivating descriptions for them 

Your completed projects description should be short but packed with impact. 

Focus on the value you bring to clients—how your skills solve their problems 

or help their projects succeed. Use language that reflects your personality while 

staying professional. For example, “I’m an inbound content writer specializing 

in SEO. My goal is to work with you to write contents that resonate and market 

your business the right way.”  

 

4. Include testimonials or case studies 

Testimonials are golden for building trust and credibility. If your past client has 

great things to say about working with you, ask if you can include their quotes. 

Alternatively, create short case studies that walk potential clients through your 

process and results. They’ll love seeing how you work. 

 

5. Make sure to be easy to contact 

Encourage visitors to reach out by placing your contact details strategically 

across the site. Anticipate where people might look for your contact details, and 

place the information there. This includes the website’s footer and the About 

page, as well as a dedicated Contact page.  

It’s also important to include a contact form on your site. This way, visitors 

won’t need to copy and paste your email address on a separate tab, but can 

instead send a message directly through your website.  

 



6. Review and update your archive regularly  

Your portfolio should be treated as a living document and updated frequently. 

Add new work, remove pieces that no longer fit your goals and tweak things 

based on the clients you want to attract. A current and polished portfolio always 

makes a stronger impact. 

 

By following these steps, you’ll create a freelance portfolio website that’s not 

only professional but houses all your completed project work samples. It’s your 

chance to show the world what you’re capable of—and connect with clients 

who’ll love working with you. 

 

 


