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By Sofia Traversari

BOLD FLAVOR, CLEAN LIVING. NEVER MISS OUT AGAIN
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INTRODUCING CHAY SPIRITIS

CHAY Isn’t a Trend. It’s a Lifestyle.

A clean, feel-good line of better-tfor-you flavored vodkas and ready-to-drink

cocktails—crafted with bold flavor, zero sugar, zero net carbs, and a
naturally sweet twist. No junk, just pure vibes.

What Sets CHAY Apart
Crafted With Purpose

Our proprietary formula blends plant-based sweeteners and all-natural ingredients to
bring bold, clean flavor—no sugar, no fakes, no compromises.

1 B 1 ¥ Real Story, Real Mission
= ~ Born from Chase Glick’s 150-Ib health transformation, CHAY exists to redefine what
drinking should feel like—so you can raise a glass without lowering your standards.

% Built by Brand Builders
Led by a powerhouse team of seasoned entrepreneurs with deep experience in CPG,
sales, and scaling disruptive brands.
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¥ A Category Game-Changer
CHAY isn't just another low-cal drink—we're flipping the spirits industry on its head with
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~ Positioned for Massive Growth
Tapping into the booming $28B U.S. vodka and $11B RTD markets with a product that
finally speaks to the wellness-minded consumer.




THE VISION BEHIND
CHAY

Born from a Personal Mission.

A Personal Spark:
Atter losing 150 Ibs, founder Chase Glick struggled to find clean drink
options that fit his wellness goals without sacrificing social life.

The Market Gap:
Traditional spirits were loaded with sugar and carbs—there was
nothing bold, flavorful, and health-conscious on the shelf.

The CHAY Breakthrough:
CHAY delivers zero sugar, zero net carbs, and all-natural ingredients
—powered by plant-based sweeteners and crafted for real flavor.

A Lifestyle, Not Just a Spirit:
CHAY redefines drinking for the modern consumer—clean,
intentional, and made for those who want to live well and celebrate.




Ditch the Sugar, Keep

MARKET OPPORTUNITY .
WHY CHAY?

changes that with clean,
A Better Way to Drink. plant-based spirits that

let you celebrate without
the crash.

Miss Out Again

dth Natural Flavos
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Zero Sugar. Zero Net

Sweetened by Nature Built from a Real Story Flavors That Hit Different
Carbs. Full Flavor.

We use Allulose—a

Every CHAY product is rural ] After losing 150 lbs at 23, Vodkas: Hibiscus, Lemon,
crafted for wellness- naturatly oclcu.rrmg, founder Chase Glick was Vanilla, Coconut
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PRODUCT LINEUP

Vodka-based Cocktails Infused with Natural Flavors and Allulose

17.5% ALC / Vol. 35 Proof, 375ml & 750ml
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PRODUCT LINEUP

ZERO
REGRETS.
ALL FLAVOR!

Vodka Infused with Natural Flavors and Allulose 30% ALC / Vol. 60 Proof, 750ml
*Original Vodka: 40% ALC / Vol. 80 Proof, 750ml
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Father-Son Duo behind CHAY
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Founder & Chief Operating Chief Executive Officer
10+ years in product innovation and 30 years in consumer products and
marketing, Chase turned his health branding; Jon’s expertise powers

journey into CHAY’s mission. CHAY’s market presence.
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PLAN OF ACTION:

Strategic Growth Roadmap
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PROOF OF CONCEPT

Early Traction: Proving the CHAY Demand

3¢ First-Year Wins (2023 Launch Year)
e 350+ locations carrying CHAY Spirits
e Strong regional rollout across Illinois with key partners:
o Jewel-Osco (Albertsons), Woodman’s, Heinen’s, and The Ritz-Carlton

~ Tastings That Convert
e 30 bottles sold per tasting on average—crushing early benchmarks
e Powered by off-premise sampling and high-quality buyer interactions
e Zero formal marketing spend to date—pure organic momentum

% Growth on Deck
e 1200+ store pipeline projected for 2025
e Massive retailer interest signals market fit and scaling potential
e Strategic investments in sales & marketing will fuel next-level growth

Market Validation
e Early traction proves CHAY’s unique formula and mission are
resonating—this isn’t just a trend, it’s a category shift.
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Redefining Vodka in a $28B
Market
CHAY is setting the new
standard with bold, flavor-
packed vodka that's plant-
based sweetened, zero sugar,
zero carbs—finally, a clean
pour for the modern drinker.
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ABV
Carbs

Net Carbs
Sugar

Retail Price

Sweetened with
Allulose

30%

1/1.5floz
1/1.5floz
NO

$19.99

YES

35%

3/1floz
3/1floz
YES

$18.99

NO
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BLUEBERRY
i

r

e

T ——

30%
5/1floz
5/1floz

YES

$14.99

NO
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30%
6/1.5floz
6/1.5floz

YES

$19.99

NO

Market Position & Differentiation
Vodka, Rewritten.

[HHAY]

12.7%
1.79/1.5floz
1.79/1.5floz

YES

$12.99

NO
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20%
8.2/1.5floz
8.2/1.5floz

YES

$17.99

NO
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Market Position & Differentiation
Better-for-You Just Got

Cocktails, Rewritten. Bottodl

Crushing flavor. Clean

:

ingredients. Zero sugar
RTDs built for the $11B
sipping revolution.

TipTop TWARTIN,
L iesso o/ Nalin
: h—
ABV 17.5% 20% 12.5% 12.5% 12% 10.1%
Carbs 2/44ml 10/74ml NA 8.8/118ml 7/250ml 12.5/200ml
Net Carbs 0/44ml 10/74ml NA 8.8/118ml 7/250ml 12.6/200ml
Sugar NO YES YES YES YES YES
Retail Price $9.99 $13.99 $9.99 $17.99 $19.59 $4.50
Allulose




DISTRIBUTION
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Building Buzz, Expanding Fast

CHAY is making waves in lllinois, Texas, and
Kentucky, with a strong launch powered by three-
tier distribution and direct retail partnerships.

Early tfraction across multiple channels contirms our
unique positioning—and sets the stage for scalable,

strategic growth in key markets.



Current Markets

290

Outlets

¥YTD2025

26

Outlets

YTD2025

36
d} Outlets

YTD2025

3873

Cases Sold

YTD2025

614

Cases Sold

YTD2025

93

Cases Sold

YTD2025

125

Tastings Held

YTD2025

50

Tastings Held

YTD2025

6

Tastings Held

YTD2025

Plans for Expansion




"Sip Clean, Live Bold: CHAY's Gen Z Playbook"

Link to new marketing pitch:

https://docs.google.com/document/d/1Zg3DneNXaXSkY7zM8itwbwhV{
MWz Ywf4VilGkIxrg8LM/edit?tab-t.0#heading-h.eOtcwyw8qlih



https://docs.google.com/document/d/1Zg3DneNXaXSkY7zM8twbwhVfMWzYwf4VilGkJxrg8LM/edit?tab=t.0#heading=h.e0tcwyw8ql1h
https://docs.google.com/document/d/1Zg3DneNXaXSkY7zM8twbwhVfMWzYwf4VilGkJxrg8LM/edit?tab=t.0#heading=h.e0tcwyw8ql1h

