
 
Modern day sports entertainment exists in a space between live sport, media, and 
entertainment. While the physical element still remains intact, audience 
engagement relies on how stories, personalities, and moments are framed outside 
of live events. 


Unlike traditional sport, the product goes beyond premium live events and weekly 
shows. The messaging continues across social media, interviews, podcasts, and 
digital channels, extending viewer interaction beyond what they watch every week.


That’s where the brand’s tone of voice comes in. 

Social media copy is typically short, direct, and emotionally driven. The audience’s 
attention should be captured almost instantly, so the messaging needs to be 
digested quickly, while building a connection and creating an immediate reaction.


Corporate messaging has a different purpose, and the output tends to focus on 
scale and reach. The tone shifts from emotional language, towards more of an 
emphasis on credibility and commercial impact.


Promotional content prioritises anticipation and immediacy. The messaging has 
the goal of creating momentum around upcoming events, encouraging audiences 
to resonate with a moment before it takes place. The language tends to focus on 
urgency, a sense of exclusivity, and building emotion to support continued 
engagement across various platforms.


Engagement is driven by emotional investment, which is where strong copy plays 
a key role. When there is a sense of connection and anticipation, attention is more 
likely to be sustained between live events. In a fast-paced digital environment, 
where the conversation keeps going in real time, effective language can help to 
sustain audience relationships and ongoing interest.


A consistent tone of voice is key for maintaining a strong audience connection. 
While the messaging shifts across platforms, the brand identity must be instantly 
recognisable. 


In this space, copywriting does more than just promote events. It helps shape how 
viewers experience the brand and stay engaged between live moments.
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