
Delta Dental of Virginia
St. Patrick’s Day Wrap Up - 2025



Overview

It was an incredible year for the 
Freedom First St. Patrick’s Day 
Parade and Shamrock Festival. 
Despite the misty weather, DRI 
experienced a large crowd. 
Feedback from attendees and 
the community was 
overwhelmingly positive.

Estimated attendance – 30,000+



Over 60 organizations 
participated in the parade, 
including Delta Dental.

Parade

Shamrock Festival
Thousands of people came out 
to listen to live music on the 
Delta Dental Stage and enjoy 
refreshments. DDVA was 
prominently displayed on 
signage throughout the 
festival area. 

DDVA at the parade!



Radio
DRI partnered with K92, Q99, Star Country, 
The Rock Channel, WFIR, and Sports Radio 

for the promotion of the event. On-air 
promotions, live mentions, website support, 
social media, and on-site promotions were 

used.
94 Live Mentions

Additionally, Tile ads were used on all radio 
station websites.

$14,725 + promotional value



TV
Media Partner WDBJ7 provided advanced news coverage, 

promotional spots, social media posts, and LIVE parade coverage 
on WZBJ24, and on their Facebook page (398K followers).

Promotional Spots aired 215 times!
$5,000+ Promotional Value for Spots

LIVE Coverage = Priceless! 



Additional Spots
DRI paid WDBJ7 to run additional OTT (Over the Top) spots 

advertising the Freedom First St. Patrick’s Day Event.

40,000 impressions delivered
$2,000 Promotional Value



Media Coverage
The parade and shamrock festival were both featured many 
times on local TV stations (WDBJ7, WSLS10, WFXR), in print 

publications, and all over social media.



Paid Advertising
DRI ran a paid advertising campaign utilizing digital out-

of-home (DOOH) advertising, a modern way to reach 
audiences through digital screens in public places based 

on geography.

Ads were displayed at restaurants, convenience stores, 
grocery shops, pharmacies, airports, and more! 

Digital Ads also ran with Macaroni Kid.

Example:

24,800+ impressions served



Paid Advertising Cont.
DRI also ran a digital campaign focused on social media and 
Facebook targeting. Over 85,000 impressions were served to a 
targeted group using social premium, video, and event response 
ads. This resulted in a click-thru rate of 3.11% on the paid 
Facebook Event ad!  

Video Ad



Social Media 
Numerous Facebook posts were shared on the St. Patrick’s Day 
page as well as DRI’s Facebook (34K followers), Instagram 
(10.4K), and Twitter (10K). A Facebook Event was also set up to 
promote the festivities. 
Reach of campaigns was over 131,000+



Social Media Cont. 



DowntownRoanoke.org
The Freedom First St. Patrick’s Day Parade and 

Shamrock Festival was featured prominently on our 
website including on the homepage.

This resulted in over 21,000 page views!



Additional Pieces
The Freedom First St. Patrick’s Day festivities were featured weekly in our e-
Newsletter sent to 14,000+ subscribers and business newsletter sent to over 

300 downtown companies.

Event Day Signage was placed at the festival and parade area.

Sponsor logos were included on the volunteer, staff, and Freedom First 
employee t-shirts.



Dollars Donated to 
Nonprofits

 DRI relies on volunteers to assist 
at the St. Patrick’s Day Parade & 
Shamrock Festival. 

 In return, DRI makes a generous 
donation to these nonprofits. 

 $1,200 donated to LOCAL groups:

 Angels of Assisi 

 Regional Center for Animal Care & 
Protection

 FAME Roanoke Booster Club



Thank you for supporting the 
St. Patrick’s Day Parade & 

Shamrock Festival!
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