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BAM Facebook Advertising

Effective Facebook advertising requires a combination of 

continuous market research, audience and traffic analytics, and 

AB testing of creative elements like copy and design.

I lead a UA team that creates engaging Facebook ads for a wide 

range of users and languages, employing constant testing and 

fast iterations to maintain a positive ROI.

The screenshot to the right is an excellent example of how the 

right combination of text, design, and audience targeting can 

boost user engagement (over 1K+ likes).



SEAT on Instagram
Instagram posts are short and friendly to seamlessly 
integrate into the user’s feed.



CUPRA Instagram Story
This Insta story for the CUPRA race car 

incorporates sound*, video, and 

inspirational copy to draw in the user 

and encourage them to tap through the 

article to the “Read More” call-to-action 

on the final screen.

*In the first screen, the user hears loud 

construction noises from the 

manufacturing. This contrasts against 

the video of the first run, in which the 

fully electric engine cruises around the 

track silently.

https://docs.google.com/file/d/14nvyQ9X_6OBZJRlFzedP7bpJkJAaht5e/preview


SEAT on Facebook
Facebook posts encourage the user to view the attached video or link 
through a direct call-to-action or inspirational introduction that toes 
the line between corporate and casual.



SEAT on LinkedIn
LinkedIn posts employ a corporate yet friendly tone which focuses on 
B2C while also addressing the company’s B2B needs.


