
I went with option A. 

I did my activity on YouTube with the phenomenological approach. I spend quite a lot of 
time on YouTube. I found that it’s a great place to watch Chinese dramas and anime, so it 
made sense to use this platform. Per YouTube algorithm they make suggestions 
personalized to each viewer with the suggestions weighted according to performance and 
quality of video, and the viewers interest and behavior. This means it takes into 
consideration videos you have enjoyed in the past and liked, topics and channels you have 
watched previously, and what videos you have watched that go hand in hand with other 
videos you may have watched. For example, if you have watched a video on how to fish, 
and then a video on how to cook fish you can look forward to a ton of fish videos. Since I 
literally only watch Chinese dramas when I go to YouTube the first thing it shows me are 
Chinese TV dramas and martial arts movies. YouTube also included videos of actors of 
movies I normally watch, and of Chinese cooking. This is the YouTube algorithm at work. 
Since I like watching Chinese movies YouTube also provides me with videos of actors that 
normally appear in the videos that I watch, and of course you must throw in the Chinese 
cuisine. I was trying to think of why they showed me videos of Chinese cuisine, and then I 
remembered they mentioned a dish in a video I was watching and I looked it up.



 

 


