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We Tie’d the Tizzle: A Unique Strategy
for Engaging Collegiate Men
By Muechaw Wilson & Natlna B Gurley, Ol Dominivs Universly
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about the rest of the male student population? At Old Mc(lmton s commitment to student learnmg and

Dominion University, we are striving to find success was evident in his enthusiasm to be part of
innovative and engaging ways to capture, connect this engagement opportunity. We knew with his
and positively influence these young men. involvement and guidance, the presentation would be

Engaging college men in meaningful interactions 4 SUCeess.
to impact and enhance their collsgiate sxperienoes is mmmm {RAS) in our ares worked
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attempied to conmest collage men through svents like
mtramural sports activities; however, we sometimes
forget about the male students not
interested in athletic activities or
those who are unable to participate.
The timing of our program last
Spring semester could not have been
a more perfect response to the
challenge of meeting the needs of
our male students. Through
collaboration with student and
professional staff, we began creating
a program designed to teach
students how to properly tie and
wear neck ties. We determined that
it was important for students to not
just get information and learn to tie
a tie but also to have something
tangible to take away from the
program; each attendee was given a
neck tie to practice with and take
home. One challenge in purchasing
a large number of neckties was
identifying a bulk seller at a
reasonable cost. We successfully
overcame this challenge this year
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have been so effective in ddvcmsmzb a plog,ram about
getting the “Jobby Bizzle”? There were
approximately fifty people that attended the program
ihis yoar

The presentation had two learning outcomes: 1)
Attendees will undersiand how to present themaelves
in & professinnel manuer; 23 Attendess will be ghle
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for the interview, tips on interviewing aitire, attention
to detail as well as follow up after the interview.
Using volunieers from the audience, Dr. MeClinton
also gave active examples of how to respond to
questions during an interview. At the conclusion of
the presentation, many students remained to learn to
g the “Hxels”. Our divigons) eollesgues invarastsd
with students in sl gronps poviding persopslized
lzsmens om hever e s thedr ties, bowties, and even
erpaiing & bowtis Sow e full longih et
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opportunity to engage and interact in a safe place.
Students may feel marginalized when they are
confronted with a task or skill they do not know —
like knowing how to properly knot 2 tis. Students,
pariiculady cur collegiabe mon, that ovight not have
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heen willing to seek out the assistance of a peer were
aehively cogegsd sod exeited ghout learniog fo e the
“tizzle” Mot only was the wogem a secess, i
nerw, it i mone liksly thet these voung men will

ooz B eabie progreos enlior seel advics or
gesiglanes fom the profbsaionsls with whern they
wiede a commeeiion. Fesitive intoractions like thess
pay dividends!

QOur invited divisional partners involved felt a
sense of accomplishment and satisfaction that
siuderis had tangible take-aways: they learned a new
skill fm iying the te and also veceived one to wear in
their varipus professienal/career building
experiguces. Morsover the mﬁmnaﬁs were heillgd
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aindents snd learned shont bow o meks 8 grest first
impression to potential employers. One divisional
participant remarked that “it was truly a wonderful
program — I have bragged about it to many
colleagues!” Another concurred with that sentiment,
going on to mention he “thoroughly enjoyed being
part of the program™ as it was a highlight of his
wesk, Wo ar eletsd o soe thiis v BErve ng the
el to thes *Men of BEEEE” day which will
tnglude divisionsl administraions wearing bowiies to
ok, We aniieipaie that eoms of vor progeer
gttendees will wear Gieie oow tee aod bowiios to
e@mmm thie svent.
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tisfbowiie. As our nstiufion continees to nckls the
challenge of engaging our collegiate men, we are
proud and excited about how this program has
nmpacted their lives. We anticipate continued growth,

wenits sl influence in our collegiate tsle
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"The first program that we Markeling & Organizafionsl Promotione Coaumiites] plistsd wes the
Pregpram where we offsred esch solp delegeds from Thelr inglitution he opporbuntty i

join gther solo delegates at the opening luncheon. We were able to network and connest with ane
another on the commonality of being single delegates. Not only were able to network and connect at
the luncheon but we were also able lo establish “SEAHO Buddies”, Qur second piloted program was
e HBCU sopial. &1 e sver we took o growp of erofessionss thel were smployes ot HBGUS, sdurmni
of HEeSe, o Just inberested In HEBOUS & an open forwm dinnsn W ?ﬁﬁmm phallenges ad
wurssmneey Thal sre difsesnt for HBCUs."”

-Cookie Garreft serves as a Student Affair Coordinator at Florida A&M University and is the Chair
of the Marketing and Organizational Promotions Committee for the 2013 — 2014 year.
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