
CASE STUDY

Spring 2025 Promotional Campaign



WHAT IS MADE BY ME?

· Made by Me is a two-day workshop run by 
Think’s team of advertising, branding and 
marketing professionals.

· Students learn real-world skills they can use 
to to confidently prepare for the workforce.

· With the skills they learn, they will be able to 
apply for the Made by Me scholarship to 
further their educational and professional 
development.



THE PROJECT: DETAILS

OVERALL TASK
Devise a complete promotional campaign with a team of seven 
interns for the Made by Me workshop and scholarship program.

DELIVERABLES
· A set of email campaigns pertaining to different 

audiences.
· Promotional flyers and stickers.
· Update, rewrite and redesign the landing page.
· Devise a content calendar for social media posts.
· Create a timeline for all promotional content over the span 

of three months.
· Maintain Made by Me’s overall brand voice and style 

guidelines.



THE PROJECT: MY ROLE

RESPONSIBILITIES & DELIVERABLES
· Update this year’s “vision statement” with the sentiments 

and goals our team wanted to accomplish.
· Write all email promotional content.
· Rewrite the event landing page.
· Update the bridge page from the Think Integrated website.
· Collaborate with social content team to create posts for 

social media.
· Collaborate with design team to create copy for 

promotional stickers.



AN UPDATED VISION



We are calling all day dreamers. All architects of the impossible and 
engineers of the future. The ones who don’t wait to change their path but 
take it by the hands and make it their own. The ones whose ideas can’t be 

ended with a period, but ring out with endless possibility.

Future-changers are not one size fits all. They are the ones who make the 
decision to change the world and paint it in their favorite colors.

YOU HAVE THE PEN. THE STORY IS BEGGING TO BE WRITTEN.



THE GOAL
· Write 4 total promotional emails to educators and leaders 

in the community to send to potential applicants.
· Write 2 emails for potential donors and supporters for the 

workshop.

THE STRATEGY
· Write each email with Made by Me’s updated brand voice 

and intention in order to effectively showcase the 
importance of the workshop.

EMAILS



EMAILS: EXAMPLE 1 (FOR EDUCATORS)



EMAILS: EXAMPLE 2 (FOR SUPPORTERS)



LANDING PAGE



LANDING PAGE: ROUGH DRAFT OF COPY



LANDING PAGE: FINAL PRODUCT

https://wethinkintegrated.com/community/made-by-me/


STICKERS



COPY:
- Architect of the Impossible
- Designer of Daydreams
- Engineer of Excellence
- Writer of the Future
- Producer of Brilliance
- Pioneer of Greatness

STICKERS: PRODUCTION

FINALIZED STICKERS



THANK YOU


