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LLogo Guidelines - Do’s

& ' 4
1. Clear Space Around the Logo l ul
2. Central Positioning th

3. Use Custom Font
4. Use Brand’s Primary Colors
MOUNTAIN WATER

5. Variations Including the Skull
or "Mountain Water"
6. Stacked Wordmark
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Logo Guidelines - Dont’s

1.Don’t Distort

2.Don’t Reposition/Add/Remove
Elements

3.Don’t Add Effects

4.Don’t Change Colors

5.Don’t Place on Busy Backgrounds ) )

6.Don’t Rotate 'L' qulh

7.Don’t Crop

Death

MOUNTAIN WATER

8.Don’t Use Low Resolution
9.Don’t Overlap Elements
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Our Color Palette

PRIMARY COLORS

HEX #111111 HEX #E5C8'71 HEX #373E58 HEX#DABOS5C HEX #FFFFFF

VISUAL FOUNDATION



Our Color Palette

SECONDARY COLORS
HEX #278433 HEX#CE1A14 HEX #218FCE HEX #825834 HEX #851828

HEX #8D1873 HEX #F58023



Typography

Our logo and branding feature a custom
font inspired by Blackletter and Gothiec
typefaces, closely resembling Traditio AH.
These bold and expressive fonts perfectly
capture our punk rock, edgy brand image.
We’ve added unique customizations to the
letters “L” and “L,” setting our design apart
from traditional Blackletter styles.
Additionally, the font used to spell
“Mountain Water” on our packaging is
URW Clarendon, adding a clean and
striking contrast to our overall aesthetic.
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Imagery Guidlines

PHOTOGRAPHY AND VIDEO

{ liquiddeath &

Liquio &
Death ‘

GREATEST HATES VOL. 2

Limited-Edition 12-inch vinyl (140 gram)--clear vinyl with opagque blood red swirled in.

While we intentionally reject
conventional brand guidelines, our
photography and video content on our
website and social media feature dark,
moody tones with high contrast to
emphasize our brand's bold and edgy
character.



CASKET COOLER BY LIQUID DEATH x YETI

Introducing a life-szed casket for death-sived beverages.

[
| WATCH COMMERCIAL

WE'VE FIRED THE DEEP

Y serios about the dangs Sugarin soda, wedo not condone his mathods.

|
WATCH NOW ‘
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Imagery Guidlines

PHOTOGRAPHY AND VIDEO

g\ iguid Death
0 A Famsuworth
o < st P L2l CORPSE PAINT BY LIQUID DEATH X E.L/F.
= - - Get the hottest look that's all over your feed right now!

BECOME-A+iQUID DEAfH P% DRIVER

Iutlikeana(am'smdﬁven you too will get a paid endorsement caaract and drive aroundin your own car wrzpped in logos. WATCH COMMERCIAL

WATCH VIDED

MARTHA STEWART'S ok
DISMEMBERED MOMENTS CANDLE

We partnered with Martha Stewart
o make 3 life-sired severed hand candle.

. . a it & "
WATCH NOW WATCH NOW
L



Imagery Guidlines

GRAPHICS

We'll tear your thirst apart.

Our graphic elements showcase
imagery that embodies our punk rock
essence. On our website, we frequently
highlight skulls, crossbones, and other
macabre symbols, including our

VISUAL FOUNDATION headless MurderMan, which functions

as our mascot.



Brand Architecture

Liquid Death operates as part of a
branded house. All of our products,
including beverages, merch, and
ticketed events, are marketed under
the singular Liquid Death brand
name. We maintain a cohesive
brand identity across all offerings,
leveraging the same rebellious,
punk rock messaging and imagery.
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Our Purpose

“We’re just a funny beverage company who hates
corporate marketing as much as you do. Our evil
mission is to make people laugh and get more of them to
drink more healthy beverages more often, all while
helping to kill plastic pollution.”
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To the daring, bold, and unapologetic individual, Liquid
Death is a brand of high-quality nonalcoholic beverages
that offers an unconventional way to hydrate and
protect the planet because we fuse dark humor and
punk-rock branding with a genuine commitment to
health-conscious people and eco-friendly packaging.
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Our Voice

1.Rebellious - We use language that unapologetically
challenges conventions and embraces a counter-culture
attitude

1. Hummuours - Humor is central to our identity, with a
preference for dark and attention-grabbing jokes

1. Punk - We embrace the energy of punk rock culture that
embodies a spirit of rebellion and nonconformity

1.Satire/Irony - Our exaggerated approach to marketing a
simple product like water creates an atmosphere of satire
and irony
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Writing Guidelines

Our written content
revolves around
themes of death,
destruction, and

rebellion with tones of
humor and irony.
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“Sell your soul to join. Contract binding
for all eternity.”

“Murder Your Thirst”
“Collect Skulls, Get Cool Sh*T”

“Need to kill some time? Watch every dumb
thing we've ever made.”

Flavors Include
“Severed Lime, Phyco Cider, Blueberry
Buzzsaw, Mango Chainsaw, Convicted Melon,
Squeezed to Death”



