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In our hands, your message has
never been more engaging.

Go deeper.
We build content. From native articles to brand
campaigns, Sensi offers integrated media plans that
educate, entertain, and engage our audiences.

We develop completely bespoke feature articles
tailored to your brand and campaign objectives. We
start by putting our audience first. 

We know the power of a great story. 
Let us tell yours. 

Your brand is a world of innovation, action, insights,
creativity, and utility. You have interesting things to
say—about what you do, why you do it, and your
place in the modern legal cannabis landscape. 

And you need an interesting way to say those things.

That's our specialty. We know how to tell stories 
that connect with our readers—your targeted
audience. We know them, understand them. We
speak their language. 



Our full-service content and production teams tap
into our deep editorial expertise to tell powerful

stories for your brand.

How it works

Working with you, we develop completely bespoke
feature content tailored to your brand and campaign
objective. Our mission is to uncover and tell
incredible true stories that resonate with our
audiences and illuminate our partner’s core values.

We tell a story that interweaves our signature
editorial voice with your brand’s essence—a story
that’s thorough, factual, relevant, and personal. 

We provide the context and understanding for an
issue, movement, or trend, and offer you an effective
format to articulate your brand’s position. The best
stories include interesting internal sources, and we
ask our brand partners to be willing to engage with
relevant issues. 

We connect your brand to Sensi’s curious, loyal, and
hyperlocal audience who is constantly seeking the
best of their market. We create value for your brand
by creating relevant content that provides real value
to our readers. 

Your message

Our voice

Sensi readers



COVER FEATURE
C U S T O M C O N T E N T  F O R

H O U S E  O F  S A K A
B R A N D  P A R T N E R

S E N S I  C A L I F O R N I A
S E P T E MB E R  2 0 2 1

SENSI MAGAZINE



Brand Partner: House of Saka luxury infused
beverages

Edition:  Sensi California, Sept. 2021

Issue Theme: Art + Culture

Cover Placement: Brand artwork (image) and
product (bottle), plus cover line mention

Cover Feature Story Topic: The rising
popularity of cannabis beverages in CA. 

How It Relates to Issue Theme: Infused
beverages are increasingly part of the state's
cannabis lifestyle culture

Images + Artwork: Provided by House of Saka

P A I D  C O V E R  P L A C E M E N T   

2-PG COVER FEATURE ARTICLE

Case Study: House of Saka

The consumer-facing article about a growing cultural trend included info
and quotes from House of Saka and its parent company, Sands Lane.

Paid product placement on Sensi California cover to Sensi brand partner
House of Saka, a company related to a feature story in line with the issue's
editorial theme.  House of Saka is not the subject of the feature  article.

COVER

"Launched in 2018, House
of Saka is a Napa Valley-

based, women- and
LBGTQ-run winery that

offers [alcohol-free]
options blended with a
proprietary formulation

of tasteless odorless
water-soluble THC and

CBD from organic 
craft cannabis."



SENSI MAGAZINE

DIGITAL COVER FEATURE
C U S T O M C O N T E N T  F O R

C A R T E R  C R E E K  C A N N A B I S
B R A N D  P A R T N E R

S E N S I  O K L A H O MA
MA R C H  2 0 2 2



Brand Partner: Carter Creek Cannabis

Edition:  Sensi Oklahoma, March 2022

Cover Image: Brand Representative

Cover Feature Story Topic: The
redemption story of  Carter Creek
founder, Slim 

Images + Artwork: Photoshoot
coordinated by Sensi magazine
(additional fee applied)

B R A N D E D  C O V E R  F E A T U R E  A R T I C L E   

Case Study: Carter Creek Cannabis
Paid cover feature appearing in Sensi Oklahoma about Sensi brand
partner Carter Creek Cannabis.  Carter Creek is the subject of the
feature  article, and the author uses the story of the brand to tell a
bigger-picture story about the cannabis industry in OK.

COVER

"The epic tale of Carter Creek Cannabis is more than the
story of a renegade named Slim. This is the tale of an

industry rising up from the shadows and making cannabis a
means by which we can all find a higher purpose."



WHO WE ARE

Our Voice
Together with our partners, we shine a spotlight
on the untold voices, ideas, and talents that reflect
our audience's dynamic world.

Your message
We ask our brand partners to be willing to engage
with relevant issues and present facts that do
more than talk up their products. 

Our audience
We connect your brand to Sensi’s curious, loyal,
and hyperlocal audience who is constantly seeking
the best of their market.

We tell a story that interweaves our signature
editorial voice with your brand’s essence—a story
that’s thorough, factual, relevant, and personal. 

The best stories include interesting internal sources,
not just a litany of quotes from a brand’s employees.
We provide the context and understanding for an
issue, movement, or trend, and offer you an effective
format to articulate your brand’s position.



CASE STUDY



COVER FEATURE
S A L E S  P R O G R A M 2 0 2 2

s e n s i ma g . c o m

SENSI MAGAZINE


